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Computers Now 


RMIT 

Level 4, Building 10, Room 17, RMIT Campus 
t: 03 9654 8111 
f: 03 9654 8911 
sales.rmit@compnow.com.au 

- RMIT student discounts available 
[on eligible products] 

North Sydney 

222 Pacific Highway 
t: 02 9951 7979 
f: 02 9957 4325 

sales.nthsyd@compnow.com.au 

- Includes Platinum Service Centre 

- Includes icorp Professional Division 

South Melbourne 

64 Clarendon Street 
t: 03 9684 3600 
f: 03 9682 2902 

sales.sthmelb@compnow.com.au 

- Includes Platinum Service Centre 

- Includes icorp Professional Division 

Chadstone 

Chadstone Shopping Centre 
Shop B72a near the Food Court 
t: 03 9568 8655 
f: 03 9568 2255 

sales.chadstone@compnow.com.au 


South Yarra 

409a Chapel Street 
t: 03 9827 5011 
f: 03 9824 2786 

sales.chapelst@compnow.com.au 


Malvern 

1465 Malvern Road 
t: 03 9832 4600 
f: 03 9824 8598 

sales.malvern@compnow.com.au 
- Includes Platinum Service Centre 
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Computers Now are proud to announce 
a new store and service location now 
open in the Melbourne CBD. 


STUDIO 


New Adobe student pricing* 



Melways: 59 F7 


at rock bottom prices 


Adobe Creative Suite 
2.3 Premium 
Student Edition 


W only $235 


Geelong 

255 Moorabool Street 
t: 03 5223 1550 
f: 03 5223 2021 

sales.geelong@compnow.com.au 
- Includes Platinum Service Centre 



Melways: 452 B5 


UNSW 

Library Building, UNSW Main Campus 
t: 02 9385 2377 
f: 02 9385 2746 

sales.unsw@compnow.com.au 

- UNSW student discounts available 
[on eligible products] 



UBD: 256 PI 5 


Adobe Photoshop CS2 
Student Edition 


only $175 


Macromedia Studio 8 
Student Edition 


only $235 


*Students will be required to provide proof of their current student status to install the products. Students 
must be enrolled in a degree-granting program at an acceptable Education Institution (being a bona fide 
university or college - including community, junior and vocational colleges or other further education 
colleges - that grants degrees requiring not less than the equivalent of two (2) years of full time study) 

OR Students must be enrolled at an accredited public or private primary or secondary school providing 
full-time instruction. 


All prices include GST. Images for illustrative purposes only. E&OE 

































Apple specialists since 1991 




Office BONUS Bag Bundle 

FREE Belkin laptop bag f when you 
purchase Microsoft Office 2004 for 
Mac Student & Teacher Edition 


FREE^AVE $99.95 

Belkin NE-MS15" Messenger Case 
(in Grey). Valued at $99.95 


* Available to education staff & students. tOffer available 
while stocks last. Limited time only. Ask for details 


Why Computers Now? 

We understand you have a choice when selecting a technology 
partner for your needs. At Computers Now we believe that we 
have many reasons to become your number one choice, and we are 
constantly looking for more. 


We don't sell toasters, perfume & clothes - just Macs - that's why 
we're your local Apple specialist. 

15 years in business as an Apple reseller - since 1991. 

A fully family owned & run business. 

Now including Compnow Finance - personal or business. 

Seven locations for your convenience in NSW & VIC. 

The largest group of Premium Apple Resellers in Victoria. 
Australia's Largest Apple Education reseller. 

All locations staffed by certified Apple Sales Professionals. 

A certified Help Desk Specialist at every location. 

Free training with every Mac purchased. 

Apple Platinum Level Service Centre for all Apple repairs. 

A huge range of & 3rd party products Apple products in stock. 


comp 


Compnow Finance: 
Call 1300 66 55 86 for pre¬ 
approval in minutes & then 
go shopping! 


Please don't hesitate to contact any of our friendly sales or service 
staff at our listed locations. We look forward to hearing from you! 


Mac Hire : Daily - Weekly - Monthly 

Call 03 9684 3650 

or hire@compnow.com.au 


Intel Macs now available, as well as a selection of PowerPC 
based G4 & G5 machines for legacy applications. 





























We have all the Solutions 


With over 30,000 different products to help you create & produce! 



Apple iMac Computers 

Apple iMacs now come standard with the new 
super fast Intel Core 2 Duo processors. You 
can run Windows software at native speeds 
with the Bootcamp or Parrallels options. 
Software includes Mac OSX 10.x, iMovie HD, 
iPhoto, iDVD, GarageBand, iWeb, Himes, 3D 
Games, Front Row, PhotoBooth & more! 

17” 1.83GHz Intel 512/l60GB$ 1530 
24 x Combo, GMA950 graphics 

17” 2GHz Intel 1GB/160GB ....$1830 
8 x DL S/Drive, Airport & Bluetooth 

20” 2.16GHz Intel 1GB/250GB..$2275 
8 x DL S/Drive, Airport & Bluetooth 

24” 2.16GHz Intel 1GB/250GB..$2965 
8 x DL S/Drive, Airport & Bluetooth 

Add Bootcamp & Windows XP ..$295 



Apple Laptop Computers 

All Apple Laptops now come with Intel Core 2 
Duo Processors and lots of bundled software! 

13.3” MacBook 1.83GHz.$1725 

Intel 512/60GB, Combo Drive-White 

13.3” MacBook 2GHz.$2075 

Intel 1GB/80GB, SuperDrive-White 

13.3” MacBook 2GHz.$2375 

Intel 1GB/120GB, SuperDrive-Black 

15.4” MacBook Pro 2.l6GHz.$3175 
Intel 1GB Ram/120GB, DL SuperDrive 

15.4” MacBook Pro 2.33GHz .$3950 
Intel 2GB Ram/120GB, DL SuperDrive 

17” MacBook Pro 2.33GHz ...$4350 
Intel 2GB Ram/l60GB, DL SuperDrive 



Fuji Xerox Printers 


NEW MacPro Workstations 

The new Mac Pro is Apple’s work horse 
computer for commercial and professional 
users. Powered by Quad Core Intel Xeon 
processors at speeds of 2.0,2.66, or 3Gz. 
Internal hard drive storage of up to 2TB. 

Quad 2Ghz Intel 1GB/160GB ..$3350 
16 x DL S/Drive, GeForce 7300 GT 

Quad 2.66Ghz Intel 1GB/2 50GB. $3950 
16 x DL S/Drive, GeForce 7300 GT 

Quad 3Ghz Intel 1GB/250GB ..$5250 
16 x DL S/Drive, GeForce 7300 GT 

Apple 20” Cinema Display.$1145 

Widescreen. Native 1680 x 1050 resolution. 

Apple 23” Cinema Display.$1595 

Widescreen. Native 1920 x 1200 resolution. 

Apple 30” Cinema Display.$3190 

Widescreen. Native 2560 x 1600 resolution. 


Apple Premium Xraid Storage 

Apple’s Xserve RAID offers massive storage 
capacity with superior high speed high 
reliability using dual independent 2Gb Fibre 
Channels to transfer terabytes of data at up tc 
400MB/S fast enough for demanding 
applications including HD video editing. 
Xserve RAID keeps running with redundant 
load-sharing power supplies and cooling 
modules that can be serviced without tools 01 
downtime. True enterprise class storage. 

Xserve RAID 3.5TB.$13489 

Fibre Channel 7 x 500GB drives 

Xserve RAID 7TB.$2149$ 

Fibre Channel 14 x 500GB drives 

Apple Xserve: Quad Core Intel 

Apple Xserve 2GHz 1GB/80GB.$4995 

Quad Core Intel Xeon ‘Woodcrest’ Proc. 



WACOM 



Adobe 


Apple Software Packages Xerox - Colour Laser Printers 

Mac OS X ,10.4.6 '"nger”.*175 

ikife 96.$ 109 Adobe PS3,12 month Onsite Warranty. 

iWork 06.$109 100BaseT E/net. 

.Mac Membership -1 Year.$130 ^ Value for , arger Runs P * nts 

Final Cut Studio 5.1.$ 1829 on plain/glossy paper/card. Paper Calibr’n 

Final Cut Express 3.5.$415 feature - Prints 35 PP m colour ’ 45 PP m 

d * t \ 2 /iah \ (boon B&W, FREE 3 YR Onsite Warrty and Extra 

Remote Desktop 3 (10 User)....$389 Set of tonere offer. 100BaseT ' 

Remote Desktop 3 (Unlimited) .$679 Xerox Phaser A3+ 7760GX.$ 11,550 

Anprtiirp 1 1 SPECIAL OFFER EXTRA Set of Toners and 

PG ^ ° .Extended 3 Yr Warranty - FREE! 

Logic Pro 7.2.$1339 ie First 50,000 pages of 7760 Toner Free 

Logic Express 7.2.$469 ( at s(andard 20% CMYK Coverage) 

Prices include GST & are subject to change without notice. E&OE Call for Govt or Ed. prices. 


Wacom Graphic Tablets 

Wacom Cintiq Dtz-2100 

21” LCD Graphics Tablet/display. Draw on 
the actual LCD display for instant feedback 
and accurate viewing. 

Demonstrations available.$3795 

Wacom Intuos3 

Standard surface digitising tablet with USB 
interface and erasing pressure sensitive pen 

4x6 USB Tablet.$359 

6x8 USB Tablet.$529 

9x12 USB Tablet.$695 

Wacom Graphire 3 

Entry level graphics, photo/video editing 

4x5 USB Tablet.$139 

6x8 USB Bluetooth Tablet.$385 


Adobe Software Packages 

Adobe CS3 Bundles.$CALI 

Adobe Creative Suite 3 bundles will be 
available shortly. Please call for more details 
and upgrade pricing as soon as it’s released. 
Upgrade to Adobe CS3 Premium from 
previous versions.$CALI 

Adobe Acrobat 8 Pro.$695 

Adobe Photoshop CS3 

Upgrade from any full version of Photoshop 

version (not LE or Elements).$Call 

Adobe Illustrator CS3 

Upgrade from Illustrator CS.$Call| 

Adobe InDesign CS3 

Upgrade from InDesign.$Calfl 


NSW 

QLD 

WA 

VIC 

pawcmmcBUSsj 

(02) 9280 2333 wAvw.powermedia.com.au 

r~\ 

| Graphics Plus | 

(07) 3367 1944 AvwAv.gplus.com.au 

muifnm 

(08) 9387 5088 WA\Av.artref.com.au 

Designwyse 

Professional Computer Solutions 
(03) 9706 8858 WAVw.designwyse.com.au 























































































QuarkXPress Version 7.01 

QuarkXPress Version 7 is a powerful layout 
program with an intuitive, versatile interface 
that lets you combine writing, editing, and 
typography with colour and pictures to 
produce dynamic final output. 

QuarkXPress is widely used by magazines, 
newspapers, advertising agencies, typesetters, 
printers, corporate publishers, design firms, 
catalogue houses, book publishers, and form 
designers. Now in universal binary format. 
Version 7 adds many new features such as 
smart transparency, job jackets, shared 
content, composition zone technology, 
enhanced tables plus much more. 

QuarkXPress 7 (Mac or PC) ...$1495 
Upgrade from v3,4,5,6 to v 7 ....$499 


Streamline Your Business 

Streamline is the solution every production 
manager has been waiting for. 

It combines the best contact, quoting and 
purchase order systems with time entry and 
work in progress functionality that any 
account manager can also rely on. 

Streamline multiuser systems run on a Mac 
or PC Filemaker network and can be run at 
multiple locations over a VPN. Please call for 
more info or a demo disk. 

Streamline Single User Pack ..$1815 

Streamline Network Pack.$3700 

Inc FMP Server Software & 2 user licenses 
Extra Per User License (3-5) ....$935 
Extra Per User License (6-19) ..$880 
Extra Per User License (20+) ...$825 


Canon Large Format Printers 

Canon’s new range of large format printers 
produce stunning photographic quality 
prints or banners in widths of 17” to 60”. 
Canons unique Lucia pigment inks provide 
excellent colour stability and durability and 
the 12 colour models include Red Green and 
Blue inks for a greater colour Gamut. Both 
the matte black and photo black inks loaded 
at the same time eliminating waste. Available 
from Authorised Canon Large Format 
resellers Designwyse and PowerMedia 

Canon iPF500 17” 5 Colour....$2750 

Canon 1PF5000 17” 12 Col.$3195 

Canon iPF600 24” 5 Colour ...$3995 
Canon iPF700 36” 5 Colour....$5195 

Canon iPF8000 44” 12 Col.$9450 

Canon iPF9000 60” 12 Col ...$26500 


Epson Large Format Printers 

Epson’s UltraChrome K3 Inks are now 
available on a wide range of printers from A4 
up to a massive 44” wide. Epson Printers are 
particularly well suited to the digital proofing 
and photographic markets, and their inks are 
stable and have a long life. Special pricing is 
shown below and they all come with a free 
roll of media. Epson Large format printers 
are available from Authorised Resellers 
Designwyse and Graphics Plus. We will 
match or better other quotes for Epson Large 
Format Printers. 

Epson Photo R2400 A3 8 Col..$1750 

Epson Pro 3800 17” 8 Col.$2170 

Epson Pro 4800 17” 8 Col.$2995 

Epson Pro 7800 24” 8 Col.$5495 

Epson Pro 9800 44” 8 Col....$ 11295 


for Pre-Press and Publishing 

From software to storage, we’ve got everything for the Creative Professional 



IN/15 foramen 

IceCube/M9 - Ext Hard Disks 

High quality external hard drives with long 
manufacturer warranty on drive mechanisms 

IceCube II 250GB Firewire400.$255 

IceCube II 320GB Firewire400.$310 

IceCube II 320GB.$375 

Firewire/400/800/USB2/eSATA 

IceCube II 500GB.$559 

Firewire/400/800AJSB2/eSATA 

IceCube II750GB (as above).$895 

Dual Bay Sata Xpress 640GB.$595 

(2x320GB RAID 0) FWire/400/800/USB2 

Dual Bay Sata Xpress 1TB.$995 

(2x500GB RAID 0) FWire/400/800/USB2 
M9 250GB Drive (Mac Mini size) ..$290 
3xFW400 ports, 3 port USB Hub 
M9 320GB (Mac Mini size).$345 



SjBttOOM 

Stardom RAID Storage Devices 

Mission Critical Storage using 2 or 5 bays 
with SATA2 drives. Blazing speed and 
redundanq for high protection and 
productivity. Can be configured for RAID 0 
Striping for 1 volume over 2 drives or RAID 1 
mirroring with auto rebuild at half capacity. 

Stardom SR3610 640GB.$950 

(2x320 Drives)Firewire 800/USB2 

Stardom SR3610 1TB.$1420 

(2x500GB Drives) Firewire 800/USB2 

Stardom SR3610 1.5TB.$2120 

(2x750GB Drives) Firewire 800/USB2 

Stardom SR6600 2TB.$3750 

(5x400GB Drives) Firewire800/USB2/eSata 

Stardom SR6600 2.5TB.$4150 

(5x500GB Drives) Firewire800/USB2/eSata 

Stardom SR6600 3.75TB.$5995 

(5x750GB Drives) Firewire800/USB2/eSata 





LaCie - Storage & Displays 

LaCie 80GB 2.5" 5400rpm Red Brick 

casing USB2.0 & FireWire.$179 

LaCie 250GB FireWire External HD in 

Porsche P3 Casing.$259 

LaCie 320GB FireWire External HD in 

Porsche P3 Casing.$299 

LaCie 320GB USB2 External HD in 

Porsche P3 Casing with fan.$399 

LaCie 500GB USB2/FW/FW800/eSATA 

External eSata Case.$599 

LaCie 1TB 7200rpm d2 BigDisk USB2.0 

& FireWire &F800.$899 

LaCie 2TB 7200rpm d2 BiggerDisk 

USB2.0 & FireWire & F800.$1599 

LaCie BIGGEST RAID 1.0TB 4X250GB 

HD USB2.0 & FireWire 800.$1999 

LaCie BIGGEST RAID 2TB 4X500GB HD 
USB2.0& FireWire 800.$2799 



Linotype - Font Collections 


Linoiype 1.7 Gold Edition 

For bureaus, publishers, agencies, design 
studios. Boxed twin CD set. Customised 10 
user license. Over 3,900 typefaces. MULTI¬ 
PLATFORM - Windows and Mac. 

10 User license.$7645 

SPECIAL OFFER - Free iPod Nano 2GB 
worth $299 with each Gold Edition vl.7 

Linoiype ITC Full Library.$4950 

From classic to modem - 1034 fonts 
LinoType Essentials Vol 1&2 ...$1649 
The basis for your type library - 289 fonts 

Linoiype Fresh Cream.$979 

Modem, fun and display fonts -113 fonts 

Linoiype Essentials + Fresh...$1900 

Essentials 1&2 + Fresh Cream - Great Value! 


Please call for Government or Education prices. Prices include GST. E&OE Prices subject to change without notice. Epson LF Authorised - Designwyse & Graphics Plus. 


poyuanwwotiiai 

(02) 9280 2333 www.powennedia.com.au 


| Graphics P l us | 

(07) 3367 1944 www.gplus.com.au 


(08) 9387 5088 www.artref.com.au 


Designwyse 

Professional Computer Solutions 
(03) 9706 8858 www.designwyse.com.au 
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GRIFFIN 




iKaraoke 


iKaraoke 


Karaoke for Your iPod 


iTrip 


Auto 


FM Transmitter and Car Charger for iPod 


. . . ILOUNGE 

iPod Accessories 

iPod Cases " 

Mac/PC Accessories gggg 

PSP Accessories 

buy now at www.griffintechnology.com 


iTalk Pro 
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New life for 
old Macs 

By various authors 

If you’ve made the switch 
to an Intel-based Mac, the 
skeleton in your closet 
might be an old 
PowerBook. Or perhaps 
it’s a flat-panel iMac 
gathering dust behind 
your skis. Buying a new 
computer typically leads 
to a dilemma many 
consumers don’t think 
about ahead of time: What 
to do with the old one? 


Video. 

041 

High-definition: it’s here 

Photo. 

046 

Up close and personal 
with Macro photography 

Music. 

048 

Audio interface roundup 

Mobile. 

050 

Revisiting mobile internet 


Maximise your 
experience in the 
virtual world 

054 

Living a Second Life 

Eliminate colour casts 

056 

Perfect white 

Help folder 

068 

Queries and tips from 
our readers 
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By the time this issue hits 
the stands, Adobe will 
have announced Creative 
Suite 3 in six different 
permutations, as well as a 
new “Extended" version 
of Photoshop to address 
a whole new set of users. 
Here's just a taste of 
what's in store. 




I . 

® lO I 


Test drive. 

iDCam 

m 

lOXWebcam X 

m 

macam 

VChat 

Mercury Messenger 

m 

iChatUSBCam 

m 

AMW lab: Webcams 
for OS X 

065 

Not as easy as it ought 
to be 


Aperture 1.5.2 

m 

069 

Update fixes glitches, 
adds flexibility 

Photoshop 
Lightroom 1.0 

m 

070 

An impressive debut 

Toast 8 Titanium 

072 

Wealth of new features 

Typelt4Me 




073 


Interface. 

Commentary 

010 

Mailbox 

013 

Off the Net 

026 

InSight 

028 

NetWorth 

038 


Typing time-saver 

AirPort Extreme 
Base Station 

074 

Adds 802.1 In support 

World of Warcraft: 
The Burning Crusade 

m* 

076 

Renews interest in 
Warcraft 


Education 

053 

ReadMe 

062 

Soapbox 

082 
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Biometric Hard Drive with hardware encryption 


Fingerprint sensor 


Thermo-regulated fan 


USB2.0 interface 


FireWire800 interfaces 


FireWire400 interface 


Power connector 


jgia affssi 


This high-performance d2 hard drive comes with biometric (fingerprint) access, AES 1 28bit hardware encryp¬ 
tion, and a chain lock port for attaching to your desktop. Simply swipe your finger over the sensor to access your 
private data. To lock it when you leave your desk, just touch the sensor and swipe again to unlock it upon return. 
Perfect for group projects, this Triple Interface (USB2.0, FireWire & FW800) storage solution is compatible 
with PC and Mac and holds up to 5 user profiles. It provides fast sustained transfer rates of up to 64MB/s via 
FireWire 800. Ideal for confidential professional applications such as video projects, digital artwork and music 
production, the d2 SAFE guards your original creations from getting into the wrong hands. 

Design by Neil Poulton. Equipped with 500GB 7200rpm hard drive. RRP $599 inc.GST. 
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Commentary. 


From the Macintosh scene to the magazine. 

By Matthew JC. Powell. 


© 

Hot Links 

www.telstra.net 

A lot of knitting 



A stitch in time 

I read an interesting comment in one of the many articles that came 
out after Apple’s announcement of the iPhone in January. Greg 
Winn, one of the top folks at Telstra, said "there is an old saying: 
stick to your knitting. Apple is not a mobile phone manufacturer. That 
is not their knitting”. 

Well, so much for Australia’s largest telecommunications provider 
and ISP (with a sideline in Pay TV) carrying the iPhone when it makes 
its debut next year. If Telstra says stick to your knitting, you better stick 
to your knitting. 

But, hang on. It wasn’t that long ago that Telstra wasn’t Australia’s 
biggest ISR was it? If I remember rightly, it’s only been an ISP at all since 
the mid-1990s. It was only in 1992 that Telstra was formed out of the 
merger of Telecom Australia and OTC (which handled the overseas 
calls). Heck, up until 1975, the body we now know as Telstra was part 
of the Postmaster-General’s department. What’s that got to do with TV? 
If Telstra had stuck to its knitting, it would still be the postal service. 
Four years ago, Apple wasn’t in the music retail business (indeed it 
had signed a legal document to that effect — water under the bridge). 
Now it has something like 70 percent of the legal download market. Six 
years ago Apple didn’t make music players. Now it is the iPod king. 

Two years ago an Intel box running Windows was considered the 
antithesis of a Mac. Now Apple makes Intel boxes that run Windows 
(if you believe the people who know about such things) as well as any 
other Intel box on the market, if not better. As a bonus, they also run 
Mac OS X, which no other Intel box can do. 

Before 1984, Apple made nifty eight-bit microcomputers that domi¬ 
nated their market. Then the company completely refashioned itself 
around a new platform called Macintosh. Ten years later it ditched the 
hardware aspect of that platform and moved to the PowerPC architec¬ 
ture. In 1998 it radically altered its direction and perspective again, 
abandoning Mac standards in favour of industry standards for the 
iMac. Two years after that the Macintosh as we knew it was gone, 
replaced by an entirely different operating system. 

The Mac you buy today shares almost nothing in common with the 
Mac that debuted in 1984. It’s an entirely different hardware platform 
running a version of Unix. About the only thing they have in common 
is the "Sosumi” sound effect. 

I could list all the many large and small developments that Apple 
has introduced over the years, and just as radically ditched when the 
market changed, but I won’t. You get the picture. 


What I’m saying here is that Apple’s knitting is innovation. At every 
turn it has adapted to meet challenges and opportunities that the 
market provided. Had it not done so, it would not have survived this 
long — I guarantee it. 

Telstra’s Winn went on to downplay the “revolutionary” aspects of 
the iPhone, saying they weren’t all that revolutionary. He said that while 
Apple may have an initial lead, “You can pretty much be assured that 
Nokia, Motorola, Samsung, Sony Ericsson and ZTE and others will 
be coming out with devices that have similar functionality.” 

Hang on a sec, did he say Sony? The Trinitron and Beta company? 
Surely Sony isn’t a mobile phone manufacturer? 

Well, it’s not. Or it wasn’t until a few years ago. Now it’s partnered 
with Ericsson to make some of the best mobile phones on the market. 
It also makes video game consoles and DVD players (not to mention 
Blu-ray) and cameras and CD players and MP3 players and of course 
it’s one of the major record labels. And also a mega movie studio. Oh 
yes, and it still makes TVs, but not with picture tubes anymore, having 
abandoned Trinitron years ago. There’s more, of course, but Sony’s 
knitting is a fairly big quilt. 

Sony, like Apple, knows not to stand still too long. Sony, like Apple, 
has continually reinvented itself during its long life. Like Apple, Sony 
takes risks, and sometimes those risks don’t pay off (Beta, Newton) 
and sometimes they do (Walkman, iPod). The point is to keep 
exploring and creating the opportunities for success. 

Deep down I think Greg Winn knows this. I think he realises that if 
his own company had not adapted it would not be the biggest ISP in 
the country today (and I know a lot of BigPond subscribers who kind 
of wish it weren’t). I don’t really imagine that Telstra doesn’t want a 
slice of the iPhone business if it can get it. 

Knitting is great if you want to sit on the verandah in your rocking 
chair making a cardigan. If you would prefer entrepreneurship and 
success, learn a few new stitches. ^ 


C 



We all shine on., 
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New Products from Try & Byte 


Lineform 


$109.95 


Lineform is a completely new drawing program. Winner of a 
2006 Apple Design Award, it is the ideal tool for vector based 
diagrams and illustrations. Powerful features combine with a 
simple interface to create an intuitive artistic process. 

* Core Image support provides real-time, nondestructive 
filters 

* Launches in under a second 

* Powerful Bezier editing tools 

* Boolean operations 

* Expert typesetting 

* Artistic strokes 


* SVG for full document import/export 

V'"- 



* and much more... 


Mac 

Universal 



Heroes of Might and Magic V 


$99.95 


World Book 2007 by Software MacKiev 


$99.95 


The Heroes Franchise Enters a New Era 

Dive into the new groundbreaking 
Might and Magic universe for the 
most complete strategy gaming 
experience ever created. 



The game features a deep, scalable 
turn-based battle system for 
challenging tactical combat as well 
as the option of a brand new Active 
Battle System for faster play. Players 
can choose from more than 200 
skills, 170 creature abilities and 40 spells to build up heroes 
and armies.This is a new, darker, heroic fantasy universe that's 
more mature with six unique factions and more than 80 
different creatures 


Heroes V is made for Intel machines ONLY. 


Export Sounds, Animations and Video to iPod 


Software MacKiev's 2007 World 
Book Encyclopedia has thousands 
of new and updated articles, maps 
and photos, the World Book Trivia 
Challenge Game, and content for 
your iPod. World Book, the most 
award-winning Mac encyclopedia, 
contains every article from the 22- 
volume World Book paper-bound 
set — plus thousands of 
photographs, video clips, 
animations, 3D panoramic views, 
famous speeches and much, much 



more. 


Export all the sounds, video clips and animations in World 
Book to your iPod and use them for school presentations. 


Cool Feet by Cableyoyo 


$19.95 


Cool feet is designed to provide 
ventilation and ergonomic 
improvements to your laptop. In 
each set there are two tall and two 
short feet which elevates your lap¬ 
top on any surface. 

Create a comfortable angle for 
typing, even on your lap! 



iPod/MatBook/MaiBook Pro/laptops not included t&Ot. Pikes and specifications subject to change without notkc. Pikes do ran include defivery. 

Available from your local Apple Reseller or from Try & Byte T R Y & BYT E raltc) Moesm-feToT^oSs 65 

For your nearest Apple Reseller, go to: http://www.apple.com/au/buy/ www .tryandbyte.COm.au 




















FileMaker Pro 8.5 also includes: 

New! FileMaker Learning Center 
provides a wealth of online resources 
to help you get started quickly and to 
improve your FileMaker skills. 

New! Universal Application 
Support means FileMaker Pro 8.5 
runs natively and faster on the new 
Intel-based Macs. 

For more information including product, 
pricing and special promotions visit: 

www.filemaker.com.au. 


FileMaker 

© 2007 FileMaker, Inc. All Rights Reserved. FileMaker and the 
file folder logo are registered trademarks or trademarks of 
FileMaker, Inc. in the United States and other countries. All other 
trademarks are the property of their respective owners. 


There's a world of 
information waiting 
to meet your data! 

Introducing FileMaker Pro 8.5 

Featuring the revolutionary FileMaker Web 
Viewer that delivers web data on demand! 


Introducing a new way to access and 
manage your world of Information 


This new version of FileMaker® Pro includes the breakthrough FileMaker Web 
Viewer that delivers information from the Web directly to FileMaker Pro 8.5 - to 
provide the easiest way for you to access and manage your world of information. 


New! FileMaker Web Viewer 


• Mapping made easy — View maps, directions 
and driving details from your favorite mapping 
Web site based on addresses stored in your 
database! 

•Shipping Details at Your Fingertips - Get 

package tracking details from your favorite 
shipping Web site with shipping details 
automatically displayed based on tracking 
numbers stored in your database! 

• News Delivered to Your Virtual Doorstep - Get 

important news and financial information on 
contacts and companies from your favorite Web 
sites and search engines. 

•Organize Research Instantly - View online 
encyclopedias and research information from 
popular Web sites 

• Get instant information on Product Updates - Get 

up-to-date information, competitive pricing, 
inventory details and more by linking directly 
to the Web sites of manufacturers, supplier and 
vendors. 




South Australia Adelaide Head Office 08 8338 7444 Adelaide CBD 08 8410 8585 

Victoria Elizabeth St. CBD 03 9329 3911 Bourke St. CBD 03 9639 9444 Ivanhoe 03 9497 4011 


New South Wales 

Queensland 
Western Australia 
Tasmania 


Sydney CBD 02 9367 8585 Sydney Pitt Street 02 9222 9211 Baulkham Hills 02 9688 6066 
Balmain 02 9555 5200 Broadway 02 8586 1111 Macquarie Centre 02 9888 9955 
Brisbane 07 3220 0400 Surfers Paradise 07 5504 1000 
Cannington 08 9458 9811 Nedlands 08 9389 0400 
Hobart 03 6238 1000 














































Your magazine, your forum. 


Hot Links 

www.marinersoftware.com 

www.openoffice.org 

AppleWorks replacements? 


SpeckTone letter 
of the month. 


Mailbox. 
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Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld Mailbox, 
170 Dorcas Street, South Melbourne, Victoria 3205. Letters of fewer than 
200 words are given preference. We reserve the right to edit letters and 
probably will. To be eligible for the SpeckTone Retro prize, you must 
include your full name and address, including state or territory. 



This issue Conexus (02 9975 
2799) is giving a SpeckTone Retro 
speaker system valued at $250 to 
the Australian Macworld reader 
who sends in what we deem to be 
the most interesting letter. 

Listen to your iPod at home with 
this exceptional speaker system 
that accepts virtually all dockable 
iPods. All 4G, 5G, mini, and nano 
iPods can be placed in and 
played through the SpeckTone 
Retro dock connector. Even an 
iPod shuffle can be plugged in 
via the AUX input jack on the 
back of the SpeckTone Retro. 

The Specktone Retro delivers 
dynamic, rich sound with 
uncompromising quality thanks 
to its analogue circuitry, 4-inch 
subwoofer and 28 watt output. Its 
sleek retro design is 
complemented by a high-gloss 
lacquered wood finish. The iPod 
even charges when the Retro is 
turned on. Speck’s Skintight 
cases (included for nano and 5G 
iPods) allow you to use the 
SpeckTone Retro without 
removing the case. 


Mac users 
need not apply 

Australia's largest Internet 
Service Provider now offers MP3 
music downloads, online DVD 
hire and computer gaming via 
its web site — to PC users only! 

After subscribing to Telstra a 
while back I was sent a voucher 
in the mail to download six free 
MP3s from the new music 
download facility, which I could 
not access from my Macintosh. 
When I questioned one of the 
sales reps as to why I had to 
pay the same amount for my 
internet usage as a PC user, 
when all of these extra services 
were not available to me, they 
wouldn't give me an answer — 
apparently that's just how it is 
when you're a minority. 

Joseph Haisch 
via internet 

Great, isn’t it? Just when you 
think maybe the playing field is 
levelling a little, the Windows 
shutter slams in your face. In 
case you think switching to 
Optus might help, that ISP has 
just teamed up with MSN to 
create a new Microsoft-based 
home page for its users, which 
requires a Windows Live ID. 
Creating a Windows Live ID 
means that "your login details, 
webmail and contact records 
will be transitioned to Microsoft 
so we can provide you with a 
vastly improved Webmail and 
calendar service". Don't want 
your info going to Microsoft? 
Forget about using Optus 
webmail. 

When will these people learn 
there’s more than one operating 
system out there? — M.JC.P 


Cronic problems 

I can't sit by idly and watch. For 
the past few months letters and 
responses in the Help folder 
have had us toing and froing 
about whether the daily, weekly 
and monthly UNIX maintenance 
scripts will run if we shut down 
our Macs. It's easy to check 
whether this myth about their 
operation is still with us post 
Mac OS X 10.4.3. 

Open the Console application 
(Applications/Utilities/Console), 
go to File>Open 
Quickly>/var/logs/. Select 
“daily.out”, “weekly.out" or 
“monthly.out” for the respective 
maintenance logs. There you will 
quickly see the last time each of 
these maintenance scripts was 
run. My MacBook (which is not 
normally left on full-time), clearly 
shows the last time they were 
run was when I ran MacJanitor: 
the monthly.out shows Sun Feb 
4 23:55:24 EST 2007, while my 
iMac, which is always left on, 
shows Thu Feb 1 05:30:17 EST 
2007 — when the script is 
scheduled to run. 

Indeed, these scripts are 
meant to run when one starts up 
their machine, however, a 
continuing bug in the launchd 
UNIX facility, means they must 
be run manually if your machine 
is not left on during the 
scheduled maintenance periods. 

Heath Doodie 
Brunswick West, Vic. 

So we’ve gone from "they run 
when you start up" to "they don’t 
run if you don't leave your 
machine on" back to "they run 
when you start up" and now 
"they’re supposed to run when 
you start up, but don’t". Any 
further advance? — M.JC.P 


Eyeing off AppleTV 

Following on from Vince 
Champion from Darwin (Mailbox, 
03.2007), although you can play 
EyeTV recorded programs 
through the Apple TV by using 
the export to iPod function, I don't 
think it is really a very good 
solution. Exporting to iPod takes 
a long time — especially when 
using H.264 compression on best 
quality — defeating the purpose 
of having programs ready to 
watch quickly or starting to watch 
before the recording is finished. 
Even then, the quality of the video 
is nowhere near as good as the 
EyeTV’s original recording. 

I too feel the AppleTV does not 
offer a great deal and have also 
been thinking about buying an 
EyeHome box. Also EyeHome 
easily connects to ordinary TVs 
— I think AppleTV is only for Flat 
Panel TVs, 

Roger Theaker. 

Redbank Plains, Qld. 

I'll just clarify a couple of things 
there, Roger. For one thing, 
EyeFlome doesn't let you watch 
EyeTV programs while they’re 
still recording either — only 
complete programs stored on 
your Mac. For another thing, 
AppleTV features component 
video-out ports, so it works with 
any TV that features component 
video-in. Most TVs manufactured 
in the past five years do. Don’t 
be confused by terms like 
"576p" — that’s just another 
name for the standard-definition 
PAL TV in your living room. 

I do agree that there needs to 
be an easier interoperability 
between EyeTV and AppleTV, 
and I hope that might happen 
one of these days. — M.JC.P 


Terms and Conditions. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@niche.com.au with 
a subject header of “Mailbox”. Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the competition is final and binding on every 
person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree of interest. 4. Employees, 
their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no responsibility for late or misdirected entries. 6. The best entry/entries 
as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the value of the prize occurring between the publish date and the date the 
prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 10. All entries become the property of the Promoter. 11. The 
collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas 
Street. South Melbourne. Victoria 3205 Ph 03 9525 5566, (ABN 13 064 613 529). 
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One with the works 

I dare say like many others I am 
disappointed that AppleWorks 
is no longer included on the 
Intel Macs. I have used it since 
my days with an Apple lie. 

Whilst Pages is perhaps a 
replacement for the word 
processing element, what I am 
missing most is the both the 
Database and Spreadsheet 
elements. With these elements I 
have been able to maintain all 
my financial needs to 
completing my details for 
Income Tax returns. Is there any 
other developer to produce a 
Database application? Agreed 
there is perhaps FileMaker but 
to me that is far too advanced 
for many users. Excel is far 
more elaborate and much more 
complex than AppleWorks. 
Fortunately I downloaded it from 
my earlier iMac so I am not 
entirely without those elements, 
but perhaps the time will come 
when I may need to reload it. 

Don Wills 
via internet 

There have long been rumours 
that Apple is adding a 
spreadsheet component to 
iWork in its next iteration, Don. 
Until then, you might like to have 
a look at Mariner Calc 
(distributed by MacSense 02 
9798 3288), a simple 
spreadsheet comparable with 
that part of AppleWorks. There’s 
not really a good simple 
database creation program for 
OSX — 4D and FileMaker Pro 
are roughly equal in terms of 
power and complexity. You 
could look at OpenOffice.org 
(see “Hot links") if you’re feeling 
a little bit brave. — M.JC.P 


Pieces of eight 

Rather than fork out for eight 
Intel Macs — even eight Mac 
minis (after all these are only 
workstations) — and put 
Parallels or Boot Camp etc on 
them, is it possible to buy some 
of the newer motherboards, put 
in some of the now available 
Intel Core2Duo chips, get some 
RAM (even if I have to buy 
Apple RAM), graphic and audio 
cards of choice, a big hard 
drive etc and install Tiger onto 
them? Are we finally coming 
into a time when I can build 
workstations running Tiger (or 
Leopard when it comes out) 
with the components of my 
choice? 

Peter Nash 
Maroochydore, Qld. 

Short answer is no, Peter. Apple 
likes to call itself a “systems 
company" because it builds 
hardware and software, but the 
reality is its lifeblood is 
hardware. The Intel version of 
OS X is very closely tied to 
Apple's own hardware because 
Steve Jobs would rather be 
selling SxOOO computers than 
$x00 boxes of software. Allowing 
the kind of “home build" you’re 
referring to would require Apple 
to test its software with every 
possible permutation of 
hardware components — ask 
Microsoft how expensive and 
time-consuming that is. There 
are hackers out there trying 
assiduously to get OS X to run 
on non-Mac hardware. Apple 
calls them pirates. — M.JC.P 


Next G or...? 

Next G looks interesting, but is it 
worth it? The cheapest practical 
offer you've mentioned is 
$109/month, which gives me 
1GB at an uncertain speed 
between 550KB and 1100KB. 
The lower priced offerings are 
so restrictive as to be pointless. 
But for $39/month AAPT 
provides me with 512/128 ADSL 
with 12GB. And it might well be 
only 38kb slower! 

OK, Next G is wireless (a 
definite advantage) but Telstra's 
offer for people like me who 
don't often roam is ludicrously 
expensive. I would prefer to be 
out of range occasionally. 

Richard Watkins 
Kingston Beach, Tas 

Hard to argue with you, Richard. 

I doubt there's anyone who 
would suggest Next G as your 
primary internet connection. If 
mobility isn't important, save 
your money. — M.JC.P 


Correction 

In the 03.2007 issue we 
made a doozy of an error in 
reporting on the new 
distributor of DLO products 
in Australia. For one thing, 
DLO stands for Digital 
Lifestyle Outfitters, not 
Deluxe, as printed. More 
importantly, the correct 
telephone number for iWorld 
Australia is 03 9532 3300. 
AMW apologises for the error 
and any confusion caused. 
— M.JC.P 


Coming to Australian Macworld 

Mobile: Power to go. Chargers and battery packs you 
can take anywhere. 

AMW Lab: Network storage. Sharing files, photos, 
music and video has never been easier. 

Pro File: Happy Feet. The Mac users behind the 
Oscar-winning movie. 

To advertise. Call Steven O’Donnell on 03 9525 5566. 
To subscribe. Free-call 1800 804 160. 


Coming to Desktop 

Game Boy: Desktop takes you behind the scenes of video 
game design. 

Print for designers: All the major print formats including: 
wide-format, digital and web. 

Print Centre: From environmentally friendly print options for 
designers to what’s happening at PrintEx 2007. 

To advertise. Call Dominic Miller 03 9525 5566. 

To subscribe. Free-call 1800 804 160. 
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Professional Design 
for Your Personal Studio 


Introducing the 003™ and 003™ Rack: the next generation of 
professional Pro Tools” personal studio systems from Digidesign^’. 
Combining superior hardware designs, industry-standard 
Pro Tools LE™ software, and the all-new Ignition Pack 2 instrument 
and effects plug-ins and tools, the 003 and 003 Rack empower 
you to achieve professional studio results wherever you create. 


Put your hands on the 003 and experience the ultimate interactive 
creative environment. Ride volume on multiple tracks simultaneously. 
Set pan position with the twist of a knob. Mute, solo, and record- 
enable tracks with the push of a button. Open and tweak instrument 
and effects plug-ins without the mouse. Assign and write automation 
directly from the control surface. With the 003 you’ll never again 
have to worry about doing everything one...mouse...click...at...a...time. 
And if you don’t need an integrated control surface, check out the 
003 Rack, providing the same world-class I/O in a streamlined 
2U rackmountable interface. 


Visit your local authorized Digidesign dealer or Digidesign.com/003 
today to get acquainted with the 003 and 003 Rack. 


Powered by PRO TOOLS LE 


18 simultaneous channels of i/o. pro tools le software included, over 60 instrument & effects plug-ins, 
adat, s/pdif, midi, & word clock i/o. fast firewire connection. 24-bit/96 khz resolution. 


digidesign.com 2007 Avid Technology, Inc. All rights reserved. Avid. Digidesign. 003,003 Rack. Pro Tools, and Pro Tools LE are either trademarks or registered trademarks of Avid Technology. Inc. in the United States 
and/or other countries. All other trademarks contained herein are the property of their respective owners. Product features, specifications, and system requirements are subject to change without notice. 















































Want The Buzz? 


Techtools® Showcase Products ... 


Turbo Powerline Network Bridge - 85Mbps 


$159 each or purchase 

_ a two pack for 

only $299 Inc GST 

Bring the Internet into any room in your home or office... 

Powerline networking allows you to route your network through the electrical lines that 
are already built into your home or office. With speeds up to 10 times faster than DSL, this 
is a cost effective and easy way to get your ethernet network to other floors or rooms in 
your building, without the need to run wires. Powerline Network Adapters are particularly 
useful when concrete, metal, or other obstructions in the walls of your home and office 
block your wireless signals or if you prefer not to be working in a wireless environment. 



A simple powerline network setup Ideal for putting Access Points on multiple floors 




Up to 85 Mbps 

t 

Make connections over your home's electrical wires. . ? 





Q Powotkno Network Adapter 

-- Existing Electrical Wires 

-Ethernet Cable 




FEATURES 

• High-Speed Powerline adapter with Ethernet interface for fast data 
transfer over the existing household electrical wiring up to 200 meters 

• High-speed transfer rates of 85Mbps makes it possible to transfer video 
in DVD quality 

• User Friendly simple Plug-and-Play installation • No Ethernet cable laying 

• Fully compliant with IEEE 802.3 / 802.3u 10/100Mbps RJ-45 

• Security through 56-bit DES encryption • No extra settings 

• Allows users to connect Computers, Notebooks and other Ethernet devices 
conveniently via any power outlets • No drivers needed 

• Built-in universal power adapter 


Video integration For iPods 


only $399 Inc GST 


Enhance your Video iPod Viewing Experience * Voted best of iPod Video Player 

Completely portable and rechargeable, the VIDEO-55 gives you the power to decide where, when and how 
you watch or listen to your iPod. It features a crystal-clear 7-inch widescreen LCD display with 480 x 234 
output resolution so it's great for viewing with friends, presentations or watching extended length videos. 

FEATURES 

• Outstanding audio output using two aluminum cone neodymium drivers for clarity and advanced Maxxbass technology 
provides enhanced bass response while minimising distortion. 

• Elegant portability. The carefully engineered hard case not only protects the screen but also your iPod. In addition, it serves as a speaker 

cabinet that effectively enhances audio output. , , , _ 

More then Spectacular! Excellent audio, 

• Modern style. The contemporary yet timeless design is a perfect fit for just about any home or office decor. durab | e enclosure, makes the video more 

• Rugged engineering makes the VIDEO-55 a perfect companion for any outdoor activity. fun to watch" Vegiedude 

• Efficient power use. Powered by a premium three-phase lithium-ion rechargeable battery, the VIDEO-55 offers a remarkable 3+ hours of 
battery life. It includes convenient battery charge display lights, so you can easily keep track of how much power remains. Of course, you're 
also free to use the included AC adapter or car power adapter. 



USB TURNTABLE iTTUSB 


HURRY!! 


Limited Stock available 

Ideal For Archiving Your Records to MP3 to Play on Any Digital Media Player 


"Easy to use, lightweight 



only $349 Inc GST 

y 


xv ion 


and does the job." Jeffski 

***** 



INCLUDED ACCESSORIES 

- Slipmat 

- USB Cable 

- 45 Adapter 

- Audacity Recording Software 

- Quick Start Guide 

- OPTIONAL Sound Soap 2 
cleaning software only $99 
RRP$1 99 INC GST 
(while stocks last) 

ION has created a revolutionary USB turntable allowing you to convert your old vinyl collection 
directly to CD or MP3 with included recording software. (NO SPECIAL DRIVERS NEEDED) 

This turntable also has a line level output for connecting to any home stereo with an AUX input. 




Customer comments for USB Turntable Vinyl to MP3 

"The best piece of kit you could ever buy. Sets up in minutes and before 
you know it, that rare LP is converted into a CD. Brilliant." Paul E, Bath 


Specifications and features may be changed for improvement without prior notice 


Available from participating Techtools® Resellers or from Techtools®.com.au 


1300761466 Techtools! 


rcom.au 

Distributors and Integrators of Advanced Technology 
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Hot Unks 

www.adobe.com.au 

Which one is right for you? 

Adobe's suite treats 

P HOTOSHOP is about to become a one-two punch. When 
Adobe formally announces Creative Suite 3 (which should 
take place just before this issue hits the street) it will also 
unveil two versions of its flagship image editor. 

Photoshop CS3 — which is already available as a public beta - 
and Photoshop CS3 Extended will share many of the same 
features, but the Extended version will target some new markets 
for the company. 

“What we’re seeing in the market has been accelerating in the 
last few years,” said Kevin Connor, senior director of product 
management for digital imaging at Adobe. “Photoshop is being 
used in a much wider array of workflows and there’s been pres¬ 
sure on PS to do more in those spaces.” 

The new markets Adobe is reaching out to with Photoshop 
Extended include professionals in architecture, engineering, medi¬ 
cine, and science. Photoshop CS3 Extended includes the same 
tools as Photoshop CS3 plus a new set of capabilities for integra¬ 
tion of 3D and motion graphics, image measurement, and analysis. 

“At one point in time, we considered separate versions, but we 
found a lot of overlap in the features that these people needed,” 
Connor said. “That led to another type of strategy for Photoshop. 
Rather than create a new application, Extended is a superset of 
features that can specifically benefit people in those markets.” 

With Photoshop Extended, video professionals can perform 3D 
model visualisation and texture editing (though Adobe was at 


pains to emphasise that you cannot 
create 3D objects in Photoshop), as 
well as paint and clone over multiple 
video frames. Animations created in 
the upcoming version of Photoshop 
can be exported in several formats 
including QuickTime, MPEG-4, and 
Adobe Flash Video. Despite the new 
features, Adobe says it is not tiying 
to turn Photoshop into a full-fledged 
3D tool; rather, the company’s goal 
is to complement the tools its 
customers already use. 

“We recognize our place in the 3D 
and video workflows,” said Connor. 
“Adding 3D features is important so 
people don’t run into the speed 
bumps they did in the past.” 

Photoshop Extended is not just about 3D — the new version 
also has features for other professions, as well. Users will now be 
able to extract quantitative and qualitative data from images. In 
addition to measurement and analysis tools, architects, medical 
professionals, and scientists will enjoy increased support for 
specialised image formats so they can easily view, annotate, and 
edit images in their native format. 

For example, radiologists can closely monitor a patient’s 
progress over time. Scientific researchers can create anima¬ 
tions from medical images for presentation purposes, while 
architects can make accurate measurements of objects in their 
3D images. 

And there’s more. CS3 is not merely one suite of applica¬ 
tions — it’s six. Adobe is releasing different “editions” of Creative 
Suite 3 tailored for different markets. 

The three main labels are Design, Web, Production Premium, 
each with their own subset of Adobe applications. For example, 
the Design collection contains InDesign, while the Web collec¬ 
tion contains Macromedia acquisitions FireWorks and 
Contribute (both sets include DreamWeaver). The Production 
Premium bundle, on the other hand, emphasises video tools 
and includes the return to Mac of Premiere (now called 
Premiere Pro) as well as Mac debuts for Encore (a DVD- 
authoring package) and SoundBooth. Both of these apps were 
previously only available for Windows, and even now will only 
work on Intel Macs. 

The Design and Web bundles are also available in Standard or 
Premium bundles. And if that’s all too confusing, for the first 
time Adobe is releasing a Master Collection, which contains all of 
the applications in all of the different suite editions. 

Australian pricing and ship dates were not available at press 
time, but it is known that upgrades will be available for existing 
users of Creative Suite or Photoshop, or for existing users of 
Macromedia’s Studio. 

We’ll have more info in the 05.2007 edition of Australian 
Macworld. — Jim Dalrymple and Matthew JC. Powell 
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■ LITIGATION 




for details on some cases that are still 
pending). Even with more than a dozen cases 
currently in litigation, though, experts say 
that Apple’s legal headaches are nothing to 
worry about 

“The number of lawsuits is not unusual 
for a company in Apple’s position,” says 
Scott Culpepper, an attorney at law firm 
Robins, Kaplan, Miller 8t Ciresi. “Any 
company that introduces a major new 
product like the iPod is going to generate 
an inordinate number of lawsuits.” 

Indeed, Apple has been sued by compa¬ 
nies over how the iPod works, and by 
customers over the integration between the 
iPod and iTunes, the iPod’s volume levels, 
and even Apple’s handling of stock options. 

Roger Kay, the president of market- 
research firm Endpoint Technologies and a 
long-time Apple watcher, agrees that such 


© 

Hot Links 

www.apple.com/pr/bios/rosenberg.html 

Apple's lawyer 

Taking aim at Apple 

Are multiple lawsuits something 
we should worry about? 

L ATELY, it seems as though you can’t fire up a web browser 
without finding a stoiy about how Apple is embroiled in some 
legal problem or other. Whether it involves an individual or 
a multinational company, a lawsuit against Apple is sure to make 
headlines around the world (see the sidebar “Apple’s legal troubles” 


Apple’s legal troubles 


Apple has been involved in many legal battles over the past 
few years — here are a few that are still pending. 

Patents. Burst.com filed suit against Apple, accusing the 
company of infringing on four of its patents. Burst claims that 
Apple’s iTunes Store, iTunes software, iPod devices, and 
QuickTime streaming products; other Apple software prod¬ 
ucts (Final Cut Studio, GarageBand, iMovie, iDVD, and iWeb); 
and .Mac services are all affected by the patents. The Burst 
patents allegedly relate to methods and devices used for burst 
transmission of audio or video files. 

Loud iPods. Apple was accused by customers of selling its 
iPod music players and earbud headphones without adequate 
warnings about the risk of noise-induced hearing loss. A 
similar action was filed in Montreal, Canada, on February 1, 
2006, seeking authorisation to institute a class action on 
behalf of iPod purchasers in Quebec. 

Warranties. Originally filed in 2005, a class-action lawsuit 
accused Apple of selling used computers 
as new and failing to honour warranties. 
Plaintiffs also brought causes of action for 
misappropriation of trade secrets, breach 
of contract, and violation of the Song- 
Beverly Consumer Warranty Act. 
iTunes Integration. In January 2005, a 
user brought a case against Apple’s tying 
of the iPod to the iTunes Store. The suit 
alleged unlawful tying of music purchased 
from the iTunes Store with the purchase 
of iPods and vice versa, and unlawful 
acquisition or maintenance of monopoly 
market power. The hearing on class certi¬ 
fication is set for April 16, 2007. 
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lawsuits are quite common. “You hear about it more because it’s 
Apple, and [the company is] successful, but it happens all the time. 
It’s a disease of the modern era.” 

Intellectual-property issues. These days, many of the 
lawsuits facing corporations such as Apple are related to intellec¬ 
tual property - mostly copyrights, trademarks, and patents. The 
long struggle between Apple and The Beatles’ company, Apple 
Corps, for example, dealt with the use of the word Apple and the 
Apple logo. (The companies recently reached an agreement that 
settles all their legal differences.) 

Many of these suits come well after a product has been intro¬ 
duced, because patent-holding companies - businesses whose 
entire model is filing for and holding patents - own the patents, 
and it may take them a long time to find an infraction. 

“A patent is not a right to produce something; it’s a right to 
exclude others from producing what the patent covers,” says 
attorney Culpepper. 

When a product reaches the iconic status of the iPod, most 
companies have to factor in lawsuits as a normal cost of doing 
business. 

“Any time a company becomes more successful, it becomes a 
bigger target,” says Tim Bajarin, the president of high-tech 
consulting firm Creative Strategies. 

Culpepper agrees, noting that the strategy is not new. “Since 
the beginning of lawsuits, people have looked for deep pockets 


and successful products. [Apple’s] success as a company is going 
to breed lawsuits.” 

Customer and shareholder complaints. Not all 

lawsuits are intercompany squabbles over intellectual property — 
some are brought by a company’s own shareholders. Apple recently 
found itself in this position, in the stock-option backdating scandal. 
Apple changed the dates on options granted to employees 
(including those to CEO Steve Jobs), to an earlier time when the 
stock was worth less than when the option was granted — thus 
making the options more valuable. There’s nothing illegal about 
backdating options, as long as a company discloses the practice to 
shareholders and regulators. Apple shareholders are suing Apple 
executives and directors on behalf of the company, alleging that the 
improper backdating has harmed the company financially. 

“The shareholder suit is one of the weird ones for me,” says 
Creative Strategies’ Bajarin. “When Jobs came back to Apple, the 
stock could barely get to $7, but since then, the stock has grown 
1700 percent. If I’m a shareholder, I should be kissing his hand, 
not kicking his butt.” 

Overall, the experts are not worried about these lawsuits, 
whether they’re filed by users or by other companies. 

“To me, it’s a cost of doing business whether they have merit 
or not,” says attorney Culpepper. Bajarin adds, “We are such a 
litigious society — everyone thinks they should have a piece of 
the p ie. ” — Jim Dalrymple 
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Hot Links 


www.apple.com/quicktime/qtv/morganstanley07/ 

Hear it for yourself 


A chat with Apple's CFO 

T ALK about the coming iPhone and Apple TV device domi¬ 
nated the discussion with the chief financial officer of 
Apple at an investment conference in San Francisco. 
Peter Oppenheimer, appearing at the Morgan Stanley 
Technology Conference, declined to give specific unit sales fore¬ 
casts for the new products but anticipated they will be strong. 

“Apple TV will change the way people gather and purchase their 
digital content,” said Oppenheimer of the device, which missed 
its scheduled February release date. 

However, the usefulness of the Apple TV 
may be tied to the amount of video 
content available on iTunes. Today, 

Oppenheimer said, 400 movies and 350 
TV programs are available for downloads. 

Those numbers are up significantly from 
when Apple added movie and TV-show 
downloads to iTunes - Apple started out 
with 75 movies in September 2006 and 
five TV programs when it added that 
service in October 2005. Apple continues 
to add content to iTunes, Oppenheimer 
noted - the company recently reached 
agreements with film distributors 
Paramount Pictures and Lionsgate 
Entertainment to sell downloads of their 
movies on iTunes. 

There is still, however, no word on when 
movie and TV content will be available 
for sale on the Australian iTunes Store. However, a preference in 
the recently-released iTunes 7.1 update allowing users to view 
ratings for Australia as well as the US hints that the company is 
working in that direction. 

Apple’s C3ll. The much-anticipated Apple iPhone is scheduled 
to hit the US in June and Australia next year. Oppenheimer 
declined to comment specifically on a March 1 report from 
Morgan Stanley analyst Kathryn Huberty, who interviewed him at 
the conference, in which she raised her forecast for 2007 iPhone 
sales to 8 million from an earlier forecast of 6 million, based on 
a survey of 2500 US customers. (Apple has set a goal of selling 10 
million phones, or one percent of the number of mobile phones 
sold around the world last year, by 2008.) “Half the demand is 
coming from the traditional high-end handset market and half 
from Apple’s customer base,” Huberty said. 

While not commenting on the forecast, Oppenheimer said the 
iPhone will be a breakthrough product. “Though Apple is new to 



the mobile phone market, we believe the addressable market will 
grow quickly,” he said. 

Asked about what barriers stand in the way of the iPhone’s 
adoption, Oppenheimer predicted that the Apple device will rede¬ 
fine the cell phone market. “As an innovator, we don’t look at 
traditional market methodologies to think about how to develop 
products,” said Oppenheimer, citing the iPod’s success. When 
Apple introduced that product in 2001, the Apple CFO said, “we 
didn’t really ask ourselves what was the potential of the MP3 
market by looking at products that were over $US399. We 
believed that people really love music and that they would appre¬ 
ciate a product like the iPod.” 

Oppenheimer also referred to the iPod when quizzed by Huberty 
on how the iPhone line might evolve, particularly when it comes 
to accessories. While declining to comment on specific products, 
Oppenheimer noted what Apple has done with both its iPod and 
Mac product lines; the former features more than 3000 acces¬ 
sories while there are more than 23,000 Mac hardware and soft¬ 
ware products from developers. 

Vista no threat. Apple’s CFO said that 
Windows Vista is no threat to Mac OS X 
10.5 “Leopard” and argued that the steep 
hardware requirements of Microsoft’s new 
operating system will give Leopard an 
opportunity to step in and grab more 
market share. 

As for how Leopard will stack up 
against Vista, Oppenheimer wasn’t shy: 
“We believe we have the superior OS on 
the market today, and [this] release will 
only extend that. With the features and 
functionally and stability and security of 
Mac OS X, I don’t really see Vista as a 
threat.” 

Perhaps keying off one of the television 
ads currently in rotation, Oppenheimer 
took a shot at Vista’s hardware demands. 
“Since the hardware requirements for 
Vista require much of the installed base to buy a new PC, it gives 
[the] Mac an opportunity to be considered,” he said. 

Leopard has had a low profile so far in 2007; the OS was a no- 
show during Jobs’ presentation at Macworld Expo. Instead, Jobs 
put the spotlight on the iPhone, much as Oppenheimer did in his 
chat with analysts. 

Oppenheimer said Apple would likely show a revenue bump in 
the quarter of Leopard’s release. “Usually your first quarter is 
your best one,” he said. “The last release [Mac OS X 10.4 “Tiger,” 
released in April 2005], in its first quarter we had $US100 million 
of OS sales in that quarter.” 

Gene Munster, a senior analyst who covers Apple for Piper 
Jaffrey, has put the revenue impact at a more optimistic $US130 
million in the quarter ending June 30. 

Apple’s sales during 2006 posted gains significantly larger than 
the industry average, and by the end of the year the company 
held 4.7 percent to 5.1 percent of the US market, according to 
IDC and Gartner, respectively. — Robert Mullins and Gregg Keizer 
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■ PHOTOGRAPHY 
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Hot Unks 

www.lensbabies.com 

Fun photgraphy 

Baby focus 


T HE Photo Marketing Association’s PMA 07 convention in 
Las Vegas didn’t have the excitement of Macworld Expo, 
but it doesn’t have to: the show is primarily for photo 
store owners, professional photographers, and people who make 
their living selling cameras and related services. It’s largely a 
hardware show, which is why Apple and Adobe weren’t repre¬ 
sented on the show floor, but Nikon, Canon, HP, Panasonic, JVC 
and other vendors were there in force. 

Much like Macworld Expo, once you get past the big booths, 
there are lots of vendors in smaller stalls, many with unusual, 
but still useful, products. I saw lots of picture frames, scrapbook 
supplies, backdrops, lighting systems and photo minilabs, many 
of which had little interest for me, but I also found a few things 
that were worth a mention: 


Lensbaby 3G. The Lensbaby, which came out in February 
2004, was one of the most innovative and fun digital camera 
accessories we had yet seen. It’s a simple thing: mounted in place 
of your regular lens, the Lensbaby lets you apply selective focus 
to part of a scene, rendering the remainder of it out of focus, 
much like a Holga or other toy camera with a plastic lens. It’s 
also quite popular; a quick search on Flickr notes roughly 22,000 
images with the tag “Lensbaby.” 

Since that first version, Lensbabies has been refining and 
improving their product. Lensbaby 2.0, which came out in 2005, 
added multiple apertures - through an ingenious magnetic mech¬ 
anism that floats a metal aperture disc above the lens — and a 
glass lens. At PMA, the company was showing the Lensbaby 3G, 
the “ultimate” model, which offers a locking mechanism, longer 
focal length (100mm, as opposed to the 50mm length on the older 
versions), a fine focusing dial and a greater range of apertures. 

It’s quite an impressive piece of equipment. It has a more 
substantial feel than the Original Lensbaby, less like a toy and 
more like a professional product. The locking and fine-focus addi¬ 
tions make it easy to reproduce the Lensbaby effect, making it 
an excellent choice for studio photographers. The Lensbaby 3G 
isn’t an impulse buy — the lower-end models are fine if you’re 
just looking to play around - but it really is a great enhance¬ 
ment to a fun line of products. 

For more info contact the Australian distributor, Film 8t Video 
Extras on 02 9618 3104. — Rick LePage 
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Hot Links 


tinyurl.com/yujylx 

Read the full memo (link downloads a PDF) 


1997: MS threatened 
to axe Mac Office 


m: 


' ICROSOFT threatened to dump the Macintosh version 
of Office ten years ago during talks with Apple 
. because the move would “do a great deal of harm” to 
its rival, according to a memo made public in a recently-settled 
antitrust case. 

The 1997 memo from Ben Waldman, at the time the head of 
Microsoft’s Macintosh development group, to then-CEO Bill Gates, 
urged Mac Office 97’s release. The suite, which in June 1997 had 
not yet reached beta, was eventually released as Office 98. 

However, Waldman understood that the next Mac Office was a 
stick that could be used against Apple. “The threat to cancel Mac 
Office 97 is certainly the strongest bargaining point we have, as 
doing so will do a great deal of harm to Apple immediately. I also 
think that Apple is taking this threat pretty seriously,” Waldman 


Less than six weeks after Waldman’s e-mail, Microsoft and Apple 
announced a deal under which the former bought $US150 million 
of Apple stock. As part of the pact, Microsoft promised to release 
the next version of Office and was allowed to bundle Internet 
Explorer with the Mac OS. The two companies also agreed to a 
patent cross-licensing deal. The announced deal was the centre¬ 
piece of then-interim CEO Steve Jobs’s keynote at the 1997 
Macworld Expo in Boston. 

At the time, Apple was struggling. Jobs had returned to the 
company only months before, and share prices were at all-time 
lows. The Microsoft-Apple agreement was seen by many as a 
bail-out of Apple by its long-time rival. 

Later, the US Department of Justice included the bundling of 
Internet Explorer among the charges it brought against Microsoft 
in its antitrust case. “Microsoft, by threatening to cease develop¬ 
ment of its Office for Macintosh productivity suite, coerced Apple 
into making Internet Explorer the default browser on all 
Macintosh operating systems and to disadvantage competing 
browsers,” the agency charged in 1998. 

Waldman also wrote that keeping Mac Office alive was a good 
idea because the suite’s users could be used as guinea pigs. 

“Because Mac Office is so much less critical to our business 
than Windows, we have the flexibility to test out new things in 
the product before we try them on Windows,” wrote Waldman. 
“I’ve personally also found the Mac market interesting because 
I’ve seen so many trends appear there first and eventually become 


said in his e-mail to Gates. 

important on Windows.” — Gregg Keizer 


Canon PowerShot A640 10MP + flipscreen, $599 

iPod shuffle — now in five colours, 1GB, $119 



123 Charlotte St Brisbane • 07 3210 7400 


http://www.infinitesystems.com.au/mw 


MacBook with Core 2 Duo, $1749+ 


Infinite Systems offers training in creative print, 
web and video applications from Apple and Adobe. 

http://www.infinitesystems.com.au/training.html 











































■ USERS AND GROUPS 
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Hot Links 

matthew.powell@niche.com.au 

Got a group we’re not listing? Let us know 

April MUG events 

Monday 2 

Gold Coast Macintosh User Group (Qld) 

www.goldcoastmacusers.org.au 

Sydney Apple Macintosh Users Groups (NSW) 

homepage.mac.com/sydamug 

Tuesday 3 

MacTalk — Newcastle & The Hunter Macintosh User Group (NSW) 

tech.groups.yahoo.com/group/MacTalk 

TasMUG (Tas) 

tech.groups.yahoo.com/group/tasmug 
Wednesday 4 

Toowoomba Apple & Mac UG (Qld) 

www.taamug.org.au 

ClubMac (NSW) 

www.clubmac.org.au 

Apple-Q (Qld) 

www.apple-q.org.au 

Friday 6 

Southern Highlands Computer Users' Group (NSW) 

www.shcug.org.au 

Sunday 8 

Gold Coast Apple Users Group (Qld) 
home.worldlink.com.au/appleserv/GCUsers.html 
Monday 9 

Macintosh Users Group Sunshine Coast (Qld) 

www.mugsunco.org.au 

Tuesday 10 

ACTApple (ACT) 

www.actapple.org.au/Pages/Meetings/Meetings.html 

Macintosh Multimedia Group (Vic) 

www.ausom.net.au/multimedia.html 

www.imug.com.au 

Wednesday 11 

Retirees & Others (Vic) 

www.ausom.net.au/retirees.hrml 

ClubMac (NSW) 

www.clubmac.org.au 

Bellarine MUG (Vic) 

www.bellarinemac.org.au 

Friday 13 

South Australian Apple Users' Club (SA) 
www.saauc.org.au/nextmeet.html 
Saturday 14 

AUSOM Incorporated (Vic) 
www.ausom.net.au/nextmeeting.html 
Friday 20 

South Australian Apple Users' Club (SA) 
www.saauc.org.au/nextmeet.html 
Tuesday 24 
ACTApple (ACT) 

www.actapple.org.au/Pages/Meetings/Meetings.html 

Bendigo Education Apple Team (Vic) 

www.beaut.irg.au 

iMug (Vic) 

www.imug.com.au 

Thursday 26 

Central Victorian Macintosh Users (Vic) 

www.cvmu.net 

Saturday 28 

Geraldton Macintosh User Group (WA) 
gmug.wamug.org.au 
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■ BRIEFS 

© 

Hot Links 

www.elgato.com 

EyeTV creator 

www.iworldaustralia.com.au 

DLO distributor 

www.sound-base.com.au 

Apple Pro trainer 

docs.info.apple.com/article.html7artnum=305031 

AirPort security note 


AirPort Extreme updated 

A S this issue went to press, Apple released an update for 
AirPort Extreme, its wireless networking product 
(including the 802.lln version reviewd in this issue of 
AMW). According to Apple, AirPort Extreme Update 2007-02 
improves compatibility with AirPort Extreme base stations and 
networks. 

The update also improves compatibility for the MacBook Core 
2 Duo and the MacBook Pro Core 2 Duo when using certain third- 
party access points configured to use WEP Open System security. 

The AirPort update includes a fix for a security issue where 
attackers on the wireless network may cause system crashes. A 
security note on Apple’s web site (see “Hot links”) says that an 
attacker in local proximity may be able to trigger a system crash 
by sending a maliciously-crafted frame to an affected system. 

This security issue affects the Core Duo version of Mac mini, 
MacBook, and MacBook Pro computers equipped with wireless. 
Other systems, including the Core 2 Duo versions, are not 
affected. — Jim Dalrymple 

Apple Pro training 
now available 

S YDNEY-BASED Sound Base is now offering accredited 
training programs in Apple’s Pro applications including 
Final Cut Studio and Logic Pro. The company, which started 
offering Digidesign training five years ago in partnership with 
the University of Technology, Sydney, says it is the first in 
Australia to offer accredited courses on Apple’s pro applications. 
Its trainers include independent filmmaker Miguel Valenzuela and 
TV producer Teigan Kollosche. 

For more information contact David Sidebottom on 02 
93655457 or check out the company’s web site (see “Hot links”). 
— Matthew JC. Powell 

DLO brings new 
stuff to Australia 

D IGITAL Lifestyle Outfitters has announced two new prod¬ 
ucts that may be of interest to iPod owners - especially 
those with video iPods. First up is the TransDock, an 
update to the popular TransPod FM transmitter for playing your 
iPod music through the car stereo. The TransDock takes the idea 
a step further, enabling users to share video content stored on 


their iPods to flip-down screens and headrest monitors. 
TransDock also promises an even stronger transmitter than the 
original TransPod for interference-free music. 

The other new product from DLO is the HomeDock Deluxe, 
which enables you to play music, videos and photo slideshows 
directly from your iPod onto your TV set. New to this version is 
the ability to see album cover art on the TV, as well as to 
customise the interface. 

DLO says it is planning to release some 28 new products very 
shortly. In the meantime TransDock retails for $160 and 
HomeDock Deluxe is on the market for $299. For more informa¬ 
tion contact Australian distributor iWorld Australia on 03 9532 
3300. — Matthew JC. Powell 

Apple updates iTunes 
and QuickTime 

I N other software update news, Apple released updates for 
iTunes, as well as an update for QuickTime. iTunes 7.1 
appears to add additional support for the upcoming release 
of Apple TV, which is due out later this month. The update also 
supports a new full screen Cover Flow and improved sorting 
options to let you decide how iTunes should sort your favourite 
artists, albums, and songs. Intriguingly, a preference screen gives 
the option to show ratings for the US or Australia - hinting that 
TV shows and movies on the Australian iTunes Store may not 
be too far off after all. 

QuickTime 7.1.5 delivers numerous bug fixes and addresses crit¬ 
ical security issues, according to notes provided with the update. 
— Jim Dalrymple 

EyeTV developer yanks 
license from Miglia 

E LGATO Systems announced in early March that it has 
“terminated the licensing agreement” between itself and 
Miglia Technology. With the agreement terminated, Miglia 
can no longer ship, sell or advertise TV tuner hardware bundled 
with EyeTV, according to Elgato. 

EyeTV is Elgato’s Digital Video Recorder (DVR) software for 
Mac OS X. It enables devices such as Miglia’s to work with the 
Mac, viewing and recording television programs. Elgato also sells 
its own line of EyeTV-branded hardware interfaces that come 
bundled with the EyeTV software. 

Miglia - a UK-based company that sells its products in Europe, 
North America and Asia — has a number of hardware devices 
that enable Mac users to capture over-the-air digital television 
broadcast signals, analogue signals and so on. The company’s 
products include everything from HDTV-compatible devices to 
tiny USB receivers and more. 

customers that have purchased hardware from Miglia already 
bundled with EyeTV can continue to count on Elgato for support, 
confirmed Lars Felber, Elgato spokesman. “It’s not the customer’s 
fault that the licensing agreement between Miglia and Elgato has 
ended,” said Felber. 

Felber declined to comment further on Elgato’s decision to 
terminate its business relationship with Miglia. — Peter Cohen 
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Latest shareware and 
free downloads 
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xTorrent beta 3 $US18.99 Shareware X (10.4) Universal 

Niiiice. This is a very graphically slick BitTorrent client that (as of 
beta 3) now supports RSS feeds. You simply find a category of stuff 
you like to download on a torrent site, then copy and paste the RSS 
feed into xTorrent. You'll then have a constantly updated list of 
torrents for one-click downloading. 

Floola beta 31 Freeware X (10.2) Universal 
The Swiss army knife of iPod tools. Runs on Windows as well as 
Mac and allows you to transfer songs on and off your iPod with 
ease. But that's just the beginning: build playlists, upload your 
listening patterns to Last.FM, add music lyrics, search for duplicate 
songs, create a web page listing all your songs, and plenty more. 

A to G 1.2 Freeware X (10.3.9) Universal 
A one-trick pony that converts your Apple Address Contacts to a 
single CSV file that you can upload into your Gmail contacts (or any 
other webmail provider that uses CSV as its contacts import 
format.) 

SoundSource 1.2 Freeware X (10.3.9) Universal 

A neat little menu extra that lets you select the sound output and 
input device with a single click. No more futzing around in the 
sound control panel when you plug in your USB headset for Skype! 
MediaFork 0.8.0b1 Freeware X (10.4) Universal 
A major update to the Handbrake DVD-to-MPEG4 conversion 
software that so many people use to put movies on their video- 
capable iPods. It now supports 5.5G iPods, has an easier user 
interface, and produces brighter colours in its rips. 


Carbon Copy Cloner 3.0b4 Freeware X (10.4.8) Universal 

The first update to the venerable disk-cloning utility in two years. 
This version brings full compatibility with Intel Macs, backing up 
across networks, a more responsive user interface while cloning 
and better scheduling capabilities. And yes, while the popular 
SuperDuper app does most of this already, it's $US27.95, while 
CCC is still free. 

smcFanControl 2.0 Freeware X (10.4) Intel 

If you've got a MacBook or MacBook Pro hopefully you've already 
discovered smcFanControl which lets you rev up the fans to stop 
your lap from roasting. This update provides the ability to create 
presets(fans at 2000rpm, 4000rpm, 6000rpm, etc) and it also sits 
unobtrusively in your menu bar. 

PhotoUpLink for iPhoto 1.0.2 $US29.95 Shareware X (10.4.8 
plus iPhoto 5 or later) Universal 

This iPhoto plugin installs into the "export photos" panel and lets 
you upload photos to an FTP server. The nifty part is you can then 
send an e-mail to a friend with an attached AppleScript that will 
automatically download the photos from the FTP server into their 
iPhoto library. Voila: easy high-res file transfer. 
iBatt 2.0 $US19 Shareware X (10.4) Universal 
The most comprehensive battery-monitoring tool you'll ever need 
for your portable Mac! Shows a graph of your battery charge, 
allowing you to monitor the effect of different power-saving 
measures. Handy on planes. 

Adium 1.0.1 Freeware X (10.3.9) Universal 
Simply the best multi-network instant messaging program for Mac 
goes final release! The 1.0 version adds support for "iTunes now 
playing” IM status, a better default skin that shows blocked users 
and is more compact. If you use MSN Messenger or iChat, give it a 
try — you won't look back! 

Mirror 2.0 Freeware X (10.4) Universal 
Use your iSight for its one truly useful purpose: as a high-tech 
mirror. Comb your hair, pick your teeth or inspect that mole up 
close in full digital detail on the OS X Dashboard. 
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InSight 



The stories behind the stories. 


By Fleur Doidge. 



Hot Links 


Country harvest 

T HE name Hogg might not seem evocative of the name and 
brand of Apple reseller chain Mac 1 — and it’s true that boss 
Ken Hogg has a few rural leanings. He has given a major part 
of himself to the regional reseller’s achievements — not least as 
Apple Education Reseller of the Year 2006 — past, present and 
(probably) future. 

Hogg, made a timely professional decision when he moved into 
computer sales. “I actually left my trade completely [to start Mac 1]. 
I was in the printing industry in 1989. This thing came along called 
the Apple computer that completely destroyed my four-year appren¬ 
ticeship," says Hogg. "So I thought, if you can’t beat ’em, join ’em.” 

Ensuing years have seen Hogg develop a serious long-term rela¬ 
tionship with the once-humble Apple Mac. It’s quite conceivable that 
he could have built a similarly productive business — and career — 
out of selling PCs; after all, those other machines do tend to need 
more support, leading to more need for third-party services and a 
greater opportunity to build profits. 

But Hogg is sure about a couple of things, suggesting that he has 
never seriously toyed with the possibilities that might follow from 
jumping the fence into that paddock — unlike, say, fellow reseller 
Next Byte. “Apple is just a better platform. It’s a better product,” he 
says. “One company provides the hardware and the software. That’s 
a 100 percent focus.” 

Hogg at the time of writing had just upgraded a friend’s PC. On 
the PC, he says, you could certainly do things like exporting modular 
databases and similar but the process you have to follow just doesn’t 
make sense the way it does on a Mac. 


www.mac1.com.au 

Mac 1 chain’s web site 

www.horsetrials.com.au 

Eventing in NSW 



Hogg’s approach has seemingly been vindicated thus far. Today, Mac 
1 has eight stores across Australia, including a new Canberra outlet 
expected to have opened by the time you read this. Mac 1 has three 
outlets in the ACT (including the new one), one in Newcastle, one in 
Armidale, one in Burwood, one in Wollongong and one in Brisbane. 

Mac 1’s focus for growth has certainly been on regional opportu¬ 
nities. Hogg himself has certain proclivities that have kept him 
focused on the regions. He and his family — wife Cathy, 17-year-old 
son Shaun and seven-year-old Jason — have a 230-acre hobby farm 
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near Yass, in country NSW not far from the Victorian border. “We 
have six horses — five Thoroughbreds and one Warmblood,” says 
Hogg. “I used to do a bit of eventing, which is great fun. Although 
I’m not a big fan of dressage.” 

Wife Cathy looks after the farm full-time — the family all ride horses 
as well — and Hogg goes out to Yass whenever he can, mucking in 
here and there. He believes direct engagement and a practical 
approach — getting one’s hands dirty — have been key to his 
success with Mac 1 too. 

Customer focused. “We make sure the machines can be 
serviced on time. If we say a thing, then we do it. You’ve got to make 
sure you don’t oversell yourself,” says Hogg. Those things contribute 
to what Hogg sees as true customer focus. To serve your customers 
well, you have to pay attention to what they want and then actually 
deliver. Easy — and oft — said, rarely done in a world of platitudes 
and public relations. 

“With the University of New England [in Armidale], (Apple) specif¬ 
ically wanted to have a focus there, because it is so remote and they 
have a high concentration of Apple product on campus,” Hogg says. 

Mac 1 and Hogg are clearly in Apple’s good books. “I hear all 
these rumours about Apple, fobbing [resellers] off and so on. But 
we’re very close to Apple. There’s nothing we don’t do together," 
says Hogg. 

Mac 1 invests a lot in the education market these days. But that 
hasn’t always been the case. The reseller only started to push more 
towards education opportunities about five or six years back, 
according to Hogg. “Education today would be 70 percent of our 
business, based on primary and [through to] year 12,” he says. The 
other 30 percent is government and retail. 

“There’s a major need for an education focus, particularly in the 
ACT, particularly in tertiary. We seem to do quite well at it. So we make 
sure every other store we open has a focus on that,” says Hogg. 

Mac 1 spends resources targeting forums, such as an 
International Conference on Software Engineering (ICSE) confer¬ 
ence in Wollongong, with a view to boosting mindshare and, 



thereby, market share. Mac 1 provided 300 machines for the dura¬ 
tion of that conference. 

Another time, a large school in Wollongong needed to trade in its 
fleet of iBooks so Mac 1 found a way for that to happen for them — 
doubtless keeping that school as a customer in the process. One 
week-long conference in Brisbane saw Mac 1 provide a fleet of 
computers and technical support as well. 

“We do give discounts [also]. There’s a discount system where 
you can purchase machines,” says Hogg. That means risking the 
loss of profit margin that always accompanies special deals for 
customers. Hogg believes it worth it in the end. “The secret is 
volume. It all comes down to volume,” he says. 

The more you can sell, the more you might make. And the Brownie 
points tend to accrue too. “All our customers are aware that we do these 
sorts of things, so they ask us to do something for them,” Hogg says. 

And what of the future? With the launch of Microsoft’s latest OS, 
Vista, with all the problems and complications users fear will come 
along with it, Hogg expects the good news for Apple to carry on. “I 
can certainly see a few more customers having a look at Apple who 
haven’t done so before,” Hogg says. ^ 

Fleur Doidge believes that everyone has a story to tell. 
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_ % an Intel-based Mac, the 

skeleton in your closet might 
old PowerBdpk. Or perhaps 
it’s a flat-panel iMac gathering dust 
behind your^kl^fiuyiing a new 
computer typicallydeads to a 
dilemma many cohsumers don’t 
think about ahead of time: What 
to do with the old one? 

Well, you may find that it has some 
life in it yet. There are plenty of 
useful ways to put an old Mac to 
work around the house. We’ll show 
you four simple projects that can 
turn an old PowerPC Mac into a 
useful member of your household. 
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By Christopher Breen 




If* AY goodbye to the days of hastily scribbled notes 
shoved behind refrigerator magnets. You can use an 
outdated Mac to keep track of your family’s comings 
alttegdings - it can serve as a messaging hub, an answering 
machine, a weather station, and the keeper of the family calendar. 


New-age notepad. A reliable note-taking system is the 
heart of any message centre. 

Stickies. OS X’s built-in Stickies program is a great replacement 
for Post-its. Each family member can choose his or her own 
Stickies colour (there are six in all), and Stickies notes can contain 
hyperlinks — to movie times, for instance, or to a web page with 
directions to the theatre. To create a link to a web page, enter a 
URL; to create a link to an e-mail address, type mailto: 
name@example.com. Then highlight the text, control-click on 
it, and choose Make Link from the contextual menu. 

Scribble it. Prefer old-fashioned hand-written notes? With 
Panic’s Desktastic or MacMax.org’s Scriboard (see ’’Hot links”), 
you can use your mouse to scrawl numerous messages across 
your desktop. Choose a green desktop background for that 
chalkboard feel. Both programs also let you type messages right 
onto your desktop. 


Sync your schedules. Dinner’s ready — where on earth is 
everyone? If you had created a family calendar, you’d know. 

Of course, you’re not always home to look at that carefully 
plotted calendar - but if you publish it to .Mac, you can check 
it from any web browser. Unfortunately, iCal can’t display 
multiple calendars on the web, so you’ll have to combine them. 
To create a group calendar, choose File: New Calendar Group, 
and then drag individual calendars onto it. When you’re done, 
select the group and choose Calendar: Publish. Select the Publish 
Changes Automatically option to keep the calendar up-to-date. 
Now you’ll see everyone’s schedules in one place. 



Mac message board. Put your old Mac to good use as your family’s 
communications hub. 

Weather Mac. You can use Apple’s Dashboard Weather widget 
to display today’s forecast. If you find the Apple widget (which uses 
the US-based Accuweather service for its forecasts) a little unreliable, 
try one that links to Australia’s own Bureau of Meteorology (see 
“Hot links”). 

However, you don’t need to keep pressing FI2 to get a peek at 
the forecast. To keep the Weather (or any) widget on constant 
display, launch Terminal from an administrator’s account and 
type defaults write com.apple.Dashboard devmode 
YES. Quit Terminal and then press FI2 to expose Dashboard. To 
force a widget to remain open on the desktop, click and hold on 
it while pressing F12 again. (If this doesn’t work right off the bat, 
restart Dashboard by logging out.) 


Look who’s calling. Your 13-year-old daughter doesn’t want 
you listening to her telephone messages - and frankly, you don’t 
want to hear them. A Mac-based telephone system can give each 
family member his or her own mailbox. 

To turn your Mac into an answering machine, you’ll need either 
Parliant’s PhoneValet Message Center or Ovolab’s Phlink (see “Hot 
links”). Just plug the included hardware device into your Mac’s 
USB port and an available phone line. Both programs can play 
different outgoing messages for different callers and send e-mail 
alerts when new messages arrive. 


WHAT YOU’LL NEED 


■ Mac (preferably 800MHz G4 or faster) running OS X 10.3 
or later (10.4 for Dashboard weather widgets) 

■ Apple Stickies, Panic Desktastic 3.0, or MacMax.org’s 
Scriboard 1.5.2 

■ .Mac account 

■ Parliant PhoneValet Message Center or Ovolab Phlink 

■ Apple Weather widget (free) or Weather Australia widget 
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By Anton Linecker 








Y outfitting your old Mac with a camera and software, 
you can build a monitoring system that lets you spy on 
your house from anywhere in the world. 


The materials. To set up a home-monitoring system, you’ll 
need a webcam and a video-security program. 

Webcam. You can use your Mac’s iSight or a FireWire webcam. 
However, these types of cameras usually have short cables, so 
you’ll have to situate your Mac close to the camera. To mount 
the camera in a different room from the computer, choose a 
network camera, such as D-Link’s Ethernet-only DCS-900 or Axis 
Communications’s range of wired and wireless network cameras 
(see “Hot links”). 

Video software. Ben Bird’s SecuritySpy (see “Hot links”) is a 
video-surveillance program that scales easily from a one-camera 
setup to a professional security system featuring dozens of 
cameras. Evological’s EvoCam (see “Hot links”) also works and 
is cheaper, but I prefer SecuritySpy’s customisable web interface, 
which lets you tweak camera and server settings. 

The setup. Launch SecuritySpy. If your camera is connected to 
the computer, the application will detect it automatically. If you’re 
using a network camera, go to Settings: Video Device Setup, and 
click on the Network Devices tab. Enter the camera’s IP address 
and port number. Then you can opt to choose a user name and a 
password (to prevent nosy neighbours from looking in on you). 

To enable your Mac as a live security server, go to Settings: 
Web Server Setup, and click on the Web Server Enabled box. 
Choose a port number for the server - the default, 8000, is fine. 
To limit access to the server, select the Password Protected box 
and set a user name and a password in the Account Setup screen. 

To make your video available over the internet, you’ll have to 
open a port in OS X’s built-in firewall (if it’s enabled). Open the 
Sharing preference pane, select the Firewall tab, and click on New. 
Select Other from the Port Name pop-up menu, and then enter 
8000 (or whichever port number you’ve chosen) in both port- 
number fields. 




ll/19/0^9!29^7l 



Live views. 
SecuritySpy lets you 
view a live video feed 
from any computer. 



View from anywhere. A wireless network video camera lets you 
capture video from any room. 

If your home network includes a router, you’ll also have to set 
up port forwarding to open that same port in your router’s fire¬ 
wall. (Port forwarding creates a “tunnel” through the firewall so 
you can access the SecuritySpy server from outside your 
network.) Port forwarding varies from router to router, so consult 
your manual or find instructions online (see “Hot links”). 

Let the spying begin. To view your server from the web, 
enter your Mac’s public internet address and the port number 
into a browser, like so: http://YourPublicAddress:8000. 

If your Mac uses a static IP address, jot down your public 
internet address as you set up your system (see “Hot links”). If 
you have a dynamic IP address, you’ll have to use a dynamic 
DNS service to locate your computer on the internet. There are a 
lot of these around, but DynDNS is easy to use and provides good 
instructions on the site (see “Hot links”). 

Catch ’em in the act. SecuritySpy also has a motion-detec¬ 
tion feature. Go to Settings: Camera Setup, and click on the 
Actions tab. There you can set SecuritySpy to play a sound or 
send an e-mail with pictures if it notices movement. Just make 
sure that you set the camera to Active mode (Control: Set All 
Cameras To Active Mode). 

You can also set SecuritySpy to upload videos or images to an 
FTP server. That way, if someone breaks into your house and 
steals your Mac, the evidence you’ve collected doesn’t disappear. 
Go to Settings: Camera Setup. Under the Motion Capture tab, 
enable the Capture Movie When Motion Is Detected option. Select 
the Upload To option and configure your FTP settings. Then set 
the Capture Type menu to Separate Movie Per Event. SecuritySpy 
will start uploading the moment it notices movement. ^ 


WHAT YOU’LL NEED 


■ Mac (G3 or later) running OS X 10.4 
I Ben Bird’s SecuritySpy or Evological’s EvoCam 
I FireWire or network video camera 
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By Kirk McElhearn 



F you have several Maes at home, consider putting an 
old PowerPC system to work as a backup server. Rather 
than stocking up on DVDs or installing second hard 
drl^C you can use one machine to back up everyone over the 
network. 

Get equipped. Since the only thing your server will do is 
receive files, it doesn’t need much memory or a fast processor. 
In fact, any machine that can run OS X will work. Here’s what 
you do need: 

Loads of storage. Estimate the size of all users’ files that you’ll be 
backing up, and then multiply by two. That’s the approximate 
amount of hard disk space you’ll want to have on your server. If 
you don’t have enough storage, you can connect an external 
FireWire drive, add a second internal hard drive (on tower Macs), 
or upgrade the hard drive. These days, a 320GB drive will cost 
around $250. 

Fast connection. Network bandwidth is a must. If you’re using a 
wireless network, you can install an AirPort Extreme card (most 
Macs from the past few years should be compatible). If not, you can 


Backup options 

Econ Technologies’ ChronoSync isn’t the only backup program 
out there. Programs such as Prosoft Engineering’s Data Backup 
2.1 and EMC Insignia’s Retrospect for Macintosh Desktop 
Edition offer additional features. For an overview of these and 
other backup programs, see the comparison in the 02.2007 
issue of Australian Macworld. 




Protect your files. ChronoSync lets you back up to another Mac on 
your network. 

connect your backup server directly to the network via Ethernet. 
And if all your Macs are close enough that you can connect them 
with Ethernet cables, your transfer speeds will be even faster. 
Backup software. While you can manually copy files to the 
server, life will be a lot easier if you install backup software on 
each user’s Mac. For one thing, you can set backups to run auto¬ 
matically. Also, most programs can back up incrementally — they 
copy only files created or changed after the previous backup, 
which makes backups much faster. Since you probably don’t want 
to spend a lot of money outfitting your old Mac as a backup 
server, I recommend Econ Technologies’ ChronoSync (see “Hot 
links”), but any number of programs will work (see the sidebar 
“Backup options”). 

Configure the server. Your server’s setup will depend on 
whether you’re backing up to a single disk or using a second hard 
disk (either internal or external). 

Single-disk backup. If you’re backing up to a machine with a 
single drive, create accounts for all users who will be backing up 
files (via the Accounts preference pane). Either administrator or 
standard accounts will work, but it’s probably best to use the 
same user names and passwords that your household members 
use on their own Macs. Create a Backup folder at the top level 
of each user’s Home folder so it’ll be easy to find backed-up files. 
Secondary-disk backups. If you’re using a secondaiy hard disk, 
you should give each user administrative privileges, since stan¬ 
dard users can’t access locations other than their Home folder 
and other users’ Public folders over the network. (In the Accounts 
preference pane, select each user and then enable the Allow User 
To Administer This Computer option.) Create folders for each user 
at the top level of your secondary disk, to keep backups separate. 
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Start your backup engines. Install ChronoSync on each 
user’s Mac. Make sure that both your backup server and the Macs 
you want to back up are connected to the same network, and 
make sure that Personal File Sharing is enabled on the server (in 
the Sharing preference pane). 

Configuring your backup. Launch ChronoSync. From the 
Operation pop-up menu, choose Backup Left-to-Right. In the 
Left Target tab, click on the Choose button and select the folder 
you want to back up. ChronoSync doesn’t let you select 
multiple folders, so it’s best to choose one that contains every¬ 
thing you want to copy, such as your Home folder. (You can 
also create different backups - or documents, as they’re called 
in ChronoSync - and run them separately.) 

To select your backup destination, click on the Right Target 
tab’s Choose button. You’ll see a standard Open window; click on 
Network in the sidebar, and then connect to your backup server 
and mount the correct volume (your Home folder if you’re using 
one disk, or the secondary drive). Return to the sidebar and select 
the volume you just mounted; then navigate to your backup 
folder and click on Choose. Save your backup document (File: 
Save) and click on Synchronize to launch the backup. 
Scheduling backups. You can automate your backups by 
selecting Actions: Schedule and then choosing a frequency and 
time. By default, ChronoSync will copy only new or changed files 
on subsequent backups. To ensure that the program runs its 
backups even when it’s closed, go to ChronoSync: Preferences 
and enable the Use Background Scheduler option. 

To have ChronoSync mount the server whenever it performs a 
backup, click on the Options button under Right Target, select 
the Attempt To Mount Server option, click on Login As, and then 
enter your user name and password. Also select Dismount Server 
After Synchronization so the volume will eject automatically after 
the backup is finished. 

Restoring backups. Restore backed-up files by mounting the 
server (from the Finder, choose Go: Connect To Server) and 
copying any files you need. 

Cut power usage. Your server must be awake when you 
back up, but it certainly doesn’t need to be on all night. Go to 
the Energy Saver preference pane’s Options tab, click on 
Schedule, and then select the days and times you want your 
server to run. A good time to run your backups is at the end of 
the day, just after 5pm. In that case, you’d set the server to wake 
up at 5:00 and then go to sleep an hour later. ^ 



■ Mac running OS X 10.3 or later with plenty of hard 
disk space 

■ Econ Technologies ChronoSync 3.3.4 or an alternative 
(see the sidebar “Backup options”) 

■ Apple AirPort Extreme card or Ethernet cables and hubs 
(as necessary) 


Get what you paid for 

If you spring for a .Mac account every year, why not take advan¬ 
tage of Apple’s Backup software, which is provided free to .Mac 
members? 

Setting up Backup. Once you’ve downloaded and installed 
Backup on the computer you want to backup from, you’ll need 
to tell it which files to backup. Open the program and click the 
plus sign (+) button. Select the Custom plan template and click 
on Choose Plan. Give the backup plan a name, then add folder, 
files, or anything else you want to backup to the Backup Items 
section. To add folders, select the plus sign (+) button, use the 
Files & Folders tab to select the items you want, select the 
Include This Folder option, and then click on Done (alternately, 
you can just drag folders from the Finder directly into the Backup 
Items window). You can also use the QuickPicks tab to select 
categories of files, such as all Microsoft Word documents or your 
iTunes library. 

Once you’ve selected your files, you’ll need to specify where the 
backups should be stored. This will be the backup server you 
created using your old Mac. Click on the plus sign (+) button under 
Destination And Schedule and set the Destination pop-up menu 
to Network. Click on the Folder pop-up menu and select Choose 
Location. In the Open dialog box, select Network from the sidebar, 
connect to your backup server, and mount your volume (this will be 
your home folder, if your Mac has a single disk; or a secondary or 
external disk). Choose the mounted volume from the sidebar, navi¬ 
gate to the folder you’re using to store your backup, and select 
Open. When you’re ready to run your backup, click on the Back 
Up Now button. 

Restoring files from your backup. To restore from a backup, open 
Backup, select your plan, and click on the Restore button. In the 
resulting window, highlight the backup you want to restore from 
(for instance, the last backup you ran). Use the checkboxes to 
determine which files get restored. If you need all your files, just 
check them all; otherwise select just the files you want. Hit the 
Restore Selection button when you’re done. 

A word of caution. Some Backup users have reported problems 
related to the program’s restore function. To make sure it’s working 
correctly, test Backup by occasionally running a restore from your 
backed up files (be sure to direct the restored files to a different 
location so you don’t accidentally copy over any original files). 
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By Christopher Breen 




OES your five-year-old watch in fascination as you 
work with Photoshop? Encourage your child’s interests 
by turning your retired Mac into a digital art station. 


Prepping the canvas. Small children often have trouble 
drawing with a mouse, so invest in a pen tablet such as 
Wacom’s Graphire4 4x5. This will set you back about $150, but 
you should also be able to find it with a scrapbooking kit at no 
extra charge. Use the Wacom Tablet preference pane to 
configure the device’s behaviour (for example, you might want 
to disable the pen’s side button to prevent your child from acci¬ 
dentally pressing it). 

When it comes to drawing, check out the open-source 
painting program Tux Paint. The program’s art tools include a 
paintbrush, a Stamp tool, and a Magic tool that lets pint-size 
scribblers apply textures like grass and sparkles. For a more 
robust program, go with Software MacKiev’s Kid Pix Deluxe 


3X, which includes a wide variety of stamps, a broader range of 
colours, and animation tools. 

Drawing boundaries. To keep your little one from messing 
with your system files, create a new account with limited privi¬ 
leges. Go to the Accounts preference pane, and make sure that 
administrative access is not enabled. If you have OS X 10.3 or 
10.4, you can limit access further. 

Tiger comes with a sweet set of parental controls. To set them up, 
open your child’s Accounts preference pane and click on the 
Parental Controls tab. Select the Finder 8t System option, and click 
on the Configure button. In the sheet that appears, select Simple 
Finder (a basic interface that kids can’t alter). Next to Applications, 
click on the arrow to reveal all installed programs. Select Uncheck 
All; then enable only the programs you want your progeny to use. 

Panther also includes a Simple Finder option — visit the 
Limitations tab when you create a user account and click on Simple 
Finder to configure it. When your child logs in, the programs you’ve 
enabled will appear in the My Applications folder in the Dock. ^ 


WHAT YOU*!! NED 


■ Mac running OS X 10.3 or later 

■ Wacom Graphire4 4x5 Pen Tablet 

■ Tux Paint or Software MacKiev Kid Pix Deluxe 3X 


A child’s art station. Tux Paint provides hours of entertainment for 
youngsters. 
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INTRODUCING 
THE WORLD’S 

BIGGEST 

SELLING DISC 

PUBLISHER- 

THE AMAZING 

BRAVO SE 

Why is the Bravo SE Disc Publisher the 
biggest selling automated disc publishing 
system in the world today? It is simply the 
best value for money and now it's even 
more affordable! A genuine $500 off the 
RRP with every Bravo SE Disc Publisher 
sold in our END OF FINANCIAL YEAR 
DEALS offer. But hurry! It's for a limited 
time only and the prices will go back to 
normal next financial year. Forget $2149 
(RRP inc. GST) for now - The Bravo SE 
Disc Publisher can be yours for JUST 
$1649 (RRP inc. GST). 

Set, forget, burn and print CDs and DVDs 
automatically and hands-free. Up to 20 
discs at a time. It's so simple and it 
hooks up to your Mac® or Windows® PC 
in seconds. 

Call 03 9585 8383 for the name 
of your nearest stockist, for more 
information and a FREE sample disc. 
Email sales@primera.com.au or visit us 
on the web at www.primera.com.au 

If this coupon has been clipped, or 
you wish to preserve this publication, 
please download this coupon by going to: 

www.primera.com.au 



$500 off RRP of DVD model. 

Print only model $350 off RRP. 
Coupon MUST be presented at point of sale. 


NO GIMMICKS - 
NO CATCHES - 
NO CONDITIONS. 

SIMPLY CLIP THIS COUPON, CALL REGION4 
FOR YOUR NEAREST DEALER, PRESENT THIS 
COUPON AND YOU WILL GET A GENUINE 
$500 OFF THE RRP 

OFFER COMMENCES 1st APRIL 2007 AND IS 
ONLY AVAILABLE UNTIL 30th JUNE 2007. 
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NetWorth. 
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The ways of the web. 


By 


Dan Warne. 


Google puts a price 
on 10GB mailboxes 

I F you’re anything like me, Gmail’s 2.8GB mailbox sated your 
appetite for a while, but not for long — about two years, to be 
precise, when your supposedly unfillable mailbox filled up. 
Because Gmail is “unfillable”, Google doesn’t provide much in the 
way of functionality to help you clean out your inbox. For example, it’s 
actually impossible in Gmail to show all e-mails with attachments over 
a certain size, for example. 

So it came as a beautiful surprise to wake up one morning in 
February to discover that Google had released “Google Apps 
Premium” — a 10GB e-mail box per user, along with calendaring, 
online spreadsheeting and word processing on a domain name of 
your choice, for $US50 per user. It’s pitched at organisations that don’t 
want to be bothered with buying and running Microsoft’s notoriously 
complicated Exchange Server. 

But even for individuals, it’s worth it just for the 10GB mailbox. You 
can be sure you won’t fill that up any time 
soon — it’ll last you at least a few years, 
and when it comes time to clear out the old 
stuff, it’ll be so old that it’ll be irrelevant. 

Furthermore, your $US50 fee covers 
telephone tech support from Google. It’s 
a US 1800 number, so if you use Skype to 
call it, it’s a free call, even from Australia. 

All that for 14 cents a day — in my 
opinion, that’s as good as free! 

Use Gmail to your advantage. 

In my time of using Gmail I’ve picked up on a few techniques that can 
really make the service much more useful. 

Use Google’s outgoing mail servers. What many people don’t 
realise is that you can configure Apple Mail to download mail from 
your existing ISP POP server but send mail through Gmail’s outbound 
SMTP servers. If you set it up like this, e-mail you send from your Mac 
will be copied and stored in Gmail’s sent mail folder (and included in 
Gmail ‘conversations’). It works even if your ISP blocks usage of SMTP 
servers other than their own, because Google uses special settings 
to avoid those limitations. In your mail client, replace your ISP’s SMTP 
server with smtp.google.com. Ensure “use username and password" 
is ticked, and put in your full Gmail address as the username. Also 
tick “use secure connection” and change the port from 25 to 587. 
Forward all your e-mail to Gmail. If you forward all your work and 
home e-mail to Gmail, you’ll have one place where you can search 
everything instantly. Apple Spotlight is good when you only want to 
search your e-mail in one place (and you happen to be in front of your 
Mac), but when you’re at work and need to access your home e-mail, 
or you’re round at a friend’s house, Gmail’s where you can search and 
display all your e-mail in one place. 


© 

Hot Unks 

m.google.com/a 

Mobile Gmail 


Use Gmail on your mobile phone. Google provides a free down¬ 
loadable Java app (see “Plot links”) that can run on most mobile 
phones that provides a simple interface to Gmail. The biggest advan¬ 
tage of this app is the ability to search all 10GB of e-mail from your 
phone and instantly view found messages. 

Indulge your e-mail addiction. If you’re a real hardcore e-mail addict 
(the type who immediately goes to the nearest computer to check e- 
mail after returning from any outside world activity), you may be 
pleased to learn that Gmail is fully compatible with BlackBerries. Optus 
has a good plan: $79/mth includes $300 worth of calls and unlimited 
email and mobile web browser usage. If you forward all your work e- 
mail to your Gmail account, it neatly works around your employer’s 
silly policy of only awarding BlackBerries to senior executives. 

Don’t trust Gmail too much. Google system glitches have been 
known to delete users’ entire mail accounts inadvertently. I suspect 
the paid Google Apps premium service 
I’ve written about above is a bit more reli¬ 
able, but still, it’s wise to have your e-mail 
stored locally as well as at Gmail. I run a 
home mail account, hosted with Jumba 
Interactive, which automatically forwards 
the e-mail to Gmail using a forwarding rule 
in my Jumba mail control panel. It also 
downloads directly into Apple Mail at 
home. The result? I have two separate 
copies of my e-mail, but I never have to 
remember to backup. 

Set up multiple e-mail addresses. Under 
Settings> Accounts, you can set up multiple e-mail addresses from 
which you can send mail using Gmail. For example, if I add 
dan@workemail.com, I can compose an e-mail using Gmail that 
appears to come from dan@workemail.com. More importantly, though, 
when you reply to an e-mail that’s been forwarded from work or home, 
Google will automatically pick the correct "from” address if you’ve set 
them up here first. 

Filters are smart folders by a different name; use them. Gmail has 
been criticised by Outlook users far and wide for not providing folders 
for users to sort their mail into. However, folders would be opposed 
to the fundamental concept of Gmail, which is to display mail “conver¬ 
sations” — many messages strung together into single page conver¬ 
sations with all the repeated text stripped out. Rather than thinking 
folders, think filters. Filters in Gmail automatically tag messages when 
they come in. Then you can quickly show messages matching just 
one tag by clicking a tag name on the left sidebar. It’s a similar concept 
to Apple Mail’s Smart Folders. ^ 

Dan Warne is passionate about the state of broadband in Australia. 


Outgoing Mail Server: smtp.gmail.com 


Check with your system administrator before changing any of 
the advanced options below: 


Server port: 587 

gj Use Secure Sockets Layer (SSL) 
Authentication: Password 


User Name: dan@danwarnemail.com 


Password: . 

(? i Cancel 1 ( OK 
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introducing the all new dlo homedock deluxe 
now showing on your all things 

The all-in-one way to connect your iPod to your home TV and stereo. 

Out of the box, wireless with no network required. 

Enjoy your entire iPod music and movie library right from your sofa 
On-screen album art delivers the complete iPod experience 
“My Jukebox” feature lets you build playlists on the fly. 

Ships with S-video cable for the clearest viewing of your favorite videos. 
Full-featured, scratch-resistant remote with buttons for 18 dedicated functions 
12 color themes and multiple screen savers to personalize your experience. 


✓'wiLuorld your ipod :: your lifestyle :: your choice ( | 

Available from all major retailers For local resellers contact hipgizmos.com For more product details visit dlo.com 


phone 03 9532 3300 fax 03 9532 3211 email sales@iworldaustralia.com.au web iworldaustralia.com.au 























































Epson Stylus Photo 
Multifunction Inkjet Printers 

Print, copy & scan. Colour screen, card readers 
& CD printing. —— 

RX590 

Scan 1200 x2400 

print 5760 optimised dpi. **^$36 


Epson PerfectioiLScanners 

V35Q Photo 4800 x 9600dpi fjjl g; $3291 


Understated, sublimely functional industrial 
design with 
awesome 
sound. / 


4990 Photo 4800 x9600 dpi, 
includesfilm JL^Irl 
scanner. <71Q 


V700 Photo 6400 x9600 dpi, 
includes film scanner. 


RX650 

Scan 6400 dpi, print 
5760x1440 optimised dpi. 




Epson Stylus Photo Inkjet Printers 

A4 8 colour 

inkjet printer.^ljp $549 1 

Photo R1800 

A3+ 8 colour inkjet printer.^Si^i $9991 


Easily add shared storage 
directly to your network. 
Or connect via USB2.0. 


I C BONUS: $50 Cash-Back! 
gt See our website for details. 


Epson Laser Printers and 
Laser Multifunctio n j 

AcuLaserCIlOO litHtaa -1 

A4 colour laser. $529 


250GB 


Photo R2400 A3+ 


500GB 


1000GB 

(1TB) 


BONUS: Extra 2 Years Warranty! 
See our website for details. 


AcuLaserCIIOON 

Network A4 colour laser. 


Photo 1410 A3+ colour inkjel 
printer. Direct printing from a 
camera or Mac, CD/DVD printing 
6 individual ink cartridges!^^ 


AcuLaserCXIINF 

Multifunction colour 
laser with fax. 


Kensington iPod 
Entertainment 
Dock 500 


BONUS pack of A3 Photo Paper. I$629 


DLO iBoom iPod Boombox 

20-watts per channel, 4 speaker boombox, with 
built-in FM radio. Run off AC or batteries. 


iWorld ePIay 
FM Transmitter for iPod 

Easy to use FM transmitter with a pass-through 
Dock connector so you can still use other accessories. 
Available in colours to match your 2G nano, but also 
suits any iPods with a dock connector. 


Music, video 
and photos on 
your home 
entertainment 
system with a 
touch of the 
remote control. 


Kensington Digital FM 
Radio & FM Transmitter 
for iPod 


Travel 

Portable with 
built-in clock 
radio. Perfect 
for the bedroom 
and travel! 


Unique 2-in-1 
FM transmitter 
and radio. 


Kensington 


% Streetwise 

CTDCmA/ICC Crf'MmA/ADC D/I 


Authorised 
Solutions Reseller 


com.au 


STREETWISE SOFTWARE P/L 


Latest Macs I Mac Memory I iPods & Accessories I Free Training I Great Prices 


826 Glenferrie Rd, Hawthorn Victoria 


Streetwise and the Streetwise Logo are registered trademarks of Streetwise Software Pty. Ltd. Mac and iPod are trademarks of Apple Inc., registered in the U.S. and other countries. 
Prices and specifications correct 6/3/07, but may be subject to change without notice. Errors and omissions excepted. 
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BY DEFINITION 

High-definition video moves closer to reality 



J LUS: MACRO PHOTOGRAPHY PART ONE I AUDIO INTERFACE ROUNDUP I MORE DEVELOPMENTS IN MOBILE INTERNET 

















































The Hub. 


Video. 


042 



By Seamus Byrne 


© 

Hot Links 

www.sony.com.au 

Sony 

www.canon.com.au 

Canon 

www.panasonic.com.au 

Panasonic 

www.infocus.com.au 

InFocus projectors 

www.bluraydisc.org 

Blu-ray Disc consortium 
www.hddvd.org 

The other side of the format war 


High definition: 


here 


and now 



H IGH definition has passed buzzword 
status, so we can finally start making 
informed decisions — what you 
should choose to suit your living room, and 
your edit suite. 

When planning this story, we were confi¬ 
dent we would have a true HD workflow avail¬ 
able to Mac users by this stage of 2007. 
Unfortunately, we are still yet to see next- 
generation HD output options materialise — 
essential if you are to author HD content for 
playback in next-generation disc players. 
Thankfully, we have enough gear available to 
discuss the steps either side of authoring 
and, with any luck, that hole will be plugged 
very soon. Cross your fingers for good news 
at NAB (which we’ll report on next issue). 

Shooting. We are living through one of 
the quirkiest content revolutions in the history 
of video. In the past, developments such as 
DV were available to professionals early, while 
those of us on smaller budgets could only 
swoon over the images for years before 
shooting in similar quality. This time even 
consumers have high- 
definition 


cameras available, and for far cheaper than 
they can buy a screen to watch the results 
properly. 

Entry models. Perfect for home users and 
pros on a budget — or in need of an ultra¬ 
compact that will still deliver HD. A lot of 
choice is available at less than $2500. 

Sony has easily the biggest range of budget 
HD cameras on the scene, and now into their 
third generation on a number of lines. Recent 
announcements include the latest HDV 
models, HC5 ($1999) and HC7 ($2299), and 
updated DVD-based AVCHD models, UX5 
($1799) and UX7 ($2099). These disc models, 
while shooting to DVD, are not compatible 
with standard DVD playback — but will be 
supported by Sony Blu-ray players and 
Playstation 3. The hard drive AVCHD camera, 
SRI ($2499), has been available since 
November. The HC7 and UX7 offer optical 
stabilisation. 

Canon fans can have the ultra-compact 
HV10 ($2299). An upright shooting camera 
with excellent optical image stabilisation to 
counter its small size, it also shoots on a 
true 1920x1080 CMOS sensor for better 
clarity. Don’t let the size fool you — this is 
one of the best in the entry range. 

A co-developer of the AVCHD 
camera format with Sony, 

Panasonic has recently 
released its take on 
the solution, the 
SD1 ($2419) and the 
DX1 ($2199). The 
DX1 is a DVD- 
based unit, while the 
SD1 shoots to SD 
flash memory card, 
with a 4GB card included. 
Both units offer optical image stabilisation 


and use a 3CCD sensor. 

Mid-range models. In the middle of the price 
range you’ll find classic "prosumer” models 
— perfect as a first serious video camera, or 
for a pro who needs more than one but 
doesn’t have an infinite cash cheat code. 

The first HDV camera to hit the market, 
Sony’s FX1 ($5999), is still going strong, and 
its successor, the FX7 ($5499), is also on the 
scene. The FX7 is more spin-off than update, 
with a shift to 3CM0S from 3CCD, and some 
big changes to the body and control layout 
that justify keeping both cameras on the 
market to suit different users. For a slight step 
up with more pro features, the VIP ($6999) 
and Z1P ($7920) models are even better HDV 
cameras. 

Canon’s XH A1 ($6499) is possibly the 
best deal in HDV right now. This is exactly 
the same camera as the XH G1, but at 
almost half the price. Brilliant access to 
controls, and pro options galore with a big 
3CCD sensor. The missing parts (as 
compared to G1) are HD SDI, Genlock, 
Timecode sync functions, which only some 
pros will need. 

Professional models. Some real power¬ 
houses are out there — be warned: they will 
cost you some more serious cash to get your 
hands on. 

Canon’s aforementioned XH G1 ($11,499) 
is a powerful HDV camera in a small 
package, with the extra functions mentioned 
above to deliver for those working in multi¬ 
camera shoots and studio environments. 

The XL HI ($13,999) is based on the tradi¬ 
tions of the XL1, but now with HDV at its 
core. 

JVC has some excellent pro-level HDV 
units. They are big cameras for shoulder 
mount operation, which is preferable on long 
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Which HD? 

1080i is most common for capture, and 
while there are both 720 and 1080 line 
screens, 1080 is definitely the future. 
With all new commercial discs focused 
on 1080p delivery, the main boost for 
720p is in the mess of current “stan¬ 
dards” for broadcast HD. If you can, get 
a 1080p screen and you will be ready 
for anything. 


freehand shoots. The HD111 ($10,729) and 
the HD251 ($14,848) shoot 720p, and have 
everything you’d expect from this style of 
camera, including interchangeable lensing. 

At this level, Sony brings in its excellent disc 
format, XDCAM HD (cameras from $32,890). 
These are special high-capacity discs based 
on similar technology to Blu-ray, and they give 
random access shooting at better bitrates 
than HDV (35Mb/s versus 25Mb/s for HDV). A 
plug-in lets your XDCAM integrate smoothly 
into Final Cut Studio. XDCAM flows up into 
the CineAlta series, with hard drive attach¬ 
ments, which were used to shoot the later two 
Star Wars prequels. 

Also worth a look are Sony’s HDCAM 
options (from $82,500) — this is what a TV 
news crew would often use if shooting HD. 

Panasonic boasts one of the most impres¬ 
sive arrivals in recent years. The HVX202 
($9900) uses the P2 flash card format to store 
your footage. The camera can shoot in many 
modes, though DVCPRO HD is the one we 
want. It also offers Varicam functionality, 
letting you shoot at various frame rates. 

The one problem here is that the P2 storage 
is struggling to keep scaling up on 
Panasonic’s desired timeline. Currently at 
8GB, a real sweet spot will be 32GB once it 
gets there. 

Editing. Unless you are a happy snappy 
shooter, what you do with your footage in post 
is really where the magic happens. With the 
luxury of HD, not just your footage but the 
whole package — effects, motion graphics, 
transitions — can look better than ever. The 
trick is using software that can handle the job. 

The good news here is that iMovie (since 
version 5) and all Final Cut versions (since 
Pro version 4.5 and Express version 3) are 
able to cut HD footage. HDV, in particular, 


has enjoyed excellent support since very 
early in its lifespan. 

A very important factor that does differen¬ 
tiate these tools is in native support for HDV 
or whether footage must be transcoded (in 
Apple’s case, to the Apple Intermediate 
Codec). Every time you push bits from one 
arrangement into another — compressed as 
they already are — you degrade the image in 
the process. 

Transcoding comes into play if you work 
in Final Cut Express or in iMovie, but step¬ 
ping up to Final Cut Studio will give you 
native HDV editing. In fact, Final Cut Pro 
supports native editing of a wide range of 
high-bitrate video capture formats. So if this 
is important to your work, you will need to 
go for the pro level package. 

How visible is the shift in codec? Not very. 
But the more subtlety in your work, and at the 
other extreme the more fast, colourful activity, 
the more likely you will spot minor artefact 
issues down the track that native editing may 
have avoided. 

Also take note that Adobe Creative Studio 
will be coming to Mac in future, which will 
include the return of Premiere to the Mac 
platform. The status quo for Premiere Pro 
2.0 is native editing of formats all the way 
up to uncompressed HD, so if you go this 
way in future you can expect similar support 
for native HD editing that you get from Final 
Cut Studio. 

AVCHD’s troubled future? Things aren’t 
looking too good for the AVCHD capture 
format in the short term. After such promise 
at launch, the wait for editing support has 
drawn out, and it now seems Mac users are 
in for a very long wait. 

An Apple source explained that the 
company is working on bringing format 
support to its applications — but it is unlikely 
to be native, due to massive performance 
demands, and it is also not in the near future. 
They were quick to point out the trouble stems 
from the nature of AVC/H.264 as a format. 

This was designed as a finishing format, not 
for capture, and the performance 
demands on decoding the infor¬ 
mation quickly enough to place 
in an edit workflow is a tall order. 

If we are very lucky, we could 
hear some news at NAB, but it 
seems a very real possibility we 
are not going to get good news 


for iLife nor Final Cut support soon. Cross 
your fingers for good news, but prepare for 
the worst. 

If you have such a camera, Sony’s Vegas 
should now have a free add-on to edit 
AVCHD. It is Windows software, so a bit of 
Boot Camp may be exactly what you need 
to tide you over until Mac support arrives. 

Output. Everything up to this point is 
looking pretty good, but things get sticky in 
the output department. For starters, until we 
get software updates you won’t be able to 
burn discs in a format compatible with new 
high definition video players. 

Apple has offered the ability to create HD 
DVDs (as opposed to HD-DVDs — the 
actual new disc format) for some time, but 
these discs are only for playback on your 
computer. Still, if you know when and where 
you are showing a disc, this can be a good 
option. Of course, you could also output to 
a high definition video file and just playback 
from the hard drive. 

External Blu-ray Disc burners are now 
available from some companies, complete 
with Mac drivers, but until disc authoring 
software supports the new disc formats, this 
is just a big recordable storage disc 
(supporting dual layer Blu-ray, which means 
50GB of capacity). First off the rank and 
readily available is the LaCie d2 series Blu- 
ray external drive ($1149). 

The best bet right now is to master to a 
high-bitrate HD video format for storage — 
ready for a burner in future to send out to. 
Playback from digital file is also going to 
be the most widely supported method of 
putting your work on show for some time 
to come. 
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Game consoles: 
number one in 
HD video 


The cheapest way to get yourself a 
next-generation video player is to buy 
one of the latest game consoles. Not 
only are they excellent game consoles, 
they give you playback of these new 
disc formats — Playstation 3 for Blu-ray, 
or Xbox 360 
for HD-DVD 
(the Xbox 360 
has a new 
add-on unit for 
HD-DVD 
support, but 
the total cost is 
still hundreds 
less than any 
stand alone 
HD-DVD unit). 

It is widely 
believed the early 
lead in market share for 
one format or the other will 
come through the install 
base of these consoles. 






It will be some time — perhaps two or 
three years — before there is a substantial 
install base of new HD disc players (though 
this will no doubt skew quickly toward those 
who have purchased HD screens). In the 
meantime, the core audience for HD will be 
playback on high-resolution computer 
screens and over networked PVR devices 
and hard drives. 

It’s also a good time to note that AppleTV 
does not support high-definition playback, 
with H.264 and MPEG-4 support limited to 
VGA (640x480) resolutions. 


HD-DVD or Blu-ray? On the 

question of disc players, the HD-DVD versus 
Blu-ray Disc war is now in full swing, and 
while it is early days, the odds look to be 
swinging in favour of Blu-ray. HD-DVD has a 
number of features that would make it a 
preferred choice for consumers — no region 
coding, better integration of networking and 
interactivity options — but the one thing it 
lacks is the support of most movie studios. 
Blu-ray boasts eight of nine major studios in 
its camp, while only two are producing for 
HD-DVD. Without commercial discs to play 
on your player, it is a tall order to attract a 
solid consumer audience. Christmas this 
year will likely be an important milestone in 
gauging who wins this war. 

Displays. Captured images, edited footage 
... what about seeing all this work in full 
effect? While there are many so-called “HD” 
screens on the market, there is a big differ¬ 
ence between screens that deliver native 
HD resolutions and those that are cut on the 
typical 1366x768 pixel framing. “Full HD” is 
now becoming a marketing catchcry for 
screens based on a true 1920x1080 
framing, and these displays really do look 
like the real deal. 

Perhaps the cheapest way to get good 
HD support is going for an LCD monitor 
that gives you the option of plugging in 
sources other than VGA/DVI. For less than 
$2000, you can get some great results on 
this front — just add your own speakers to 
the source and you’re all set. As a TV, 
though, it isn’t ideal. 

As mentioned when discussing new 
camcorders from Sony, new screens are 
coming soon with support for xvYCC 
— a new standard colour 
profile which will replace 
sRGB in the years ahead, 
promising a 180 percent improve¬ 
ment in covering the visible colour 
gamut. The difference is subtle, but 
seeing this first hand your brain does switch 


into a kind of “real” mode, where the screen 
starts to feel more like a window 
to the source images. 

Displays worth exploring are 
Dell’s 2407WFP ($1399), with 
its five computer and video 
source inputs. The new 
2707WFP ($1999) is the same, 
but 27 inches. 

In the 1080p TV options, Sony’s 
B RAVI A X-Series (from $4999) tops the pile 
right now, with gorgeous imaging. In Japan 
Sony has launched the xvColour edition, 
which will bring us the xvYCC profile. 
Projectors. The final frontier of display tech¬ 
nology isn’t taller, wider, slimmer flat panels, 
but high-definition projectors. No matter how 
big flat panels get, projectors can always do 
it bigger. What’s more, they won’t take up 


half your house and they will definitely fit in 
through the front door. You can even take 
smaller ones with you when the need arises. 

This is another department where “HD 
ready” abounds, but native HD projectors 
are starting to appear, with 720p models 
already at very impressive price points, while 
1080p projectors are still expensive, but 
incredible to see in action. 

Infocus has excellent value projectors that 
are great quality and deliver native 720p 
video. Check out the IN76 ($3999) and IN78 
($5999). For true 1080p projectors, look at 
Sony Cineza VW50 ($7999) and VW100 
($14,999), or the Panasonic PT-A1000 
($7699). ^ 
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Viewing just got smarter... 

smart TV 


smart television group 


Watch what you want, when you want, how you want'™ 


MicroOptical's myvu™ Made for 
iPod® edition is the perfect 
solution for viewing any mobile 
video. 


Compatible with any video iPod, 
myvu includes a built-in video 
viewing and audio system, 
an ultra-thin battery pack for up 
to eight hours of viewing time, 
protective iPod case, and small 
pendant for easy access to 
controls. 


" personal media viewer 

Made for iPod edition 


Test drive your myvu™ today at a Techtools® reseller near you 

For a list of resellers visit www.techtools.com.au 


"Myvu" is a trademark of The MicroOptical Corporation. "iPod" is a trademark of Apple Computer Inc., registered in the U.S. and other countries. 

Smart TV CK) is a trade mark of Smart Television Groups registered in Australia and other countries. Techtools” 5 is a registered trademark of Techtools 00 Australia, 

a division of Smart Television Group” 5 
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Hot Links 

www.macro-photo.org/ 

Up close and personal 


Moving 


close 



Part I: the big world of the tiny 

One of the most appealing tricks a digital 
camera — compact or dSLR — can perform 
is macro photography. Even raw novices are 
dazzled by the ease of use and power of a 
digital camera when shooting really, really 
close subject matter. 

Taking macro photos is a subject that is 
as involved as you want it to be: you can 
shoot pretty good shots with a basic point- 
and-shoot pixel puller at minimal expense 

— or you can lay out the plastic and adorn 
yourself with a camera bagful of gear that 
could cost thousands. 

Let's get the sticky bits out of the way 
first: the term macro used to refer to the 
capture of a bug, flower or whatever, which 
resulted in an image on the 35mm film 
frame (24x36mm) that ranged from 1:10 to 
1:1 the size of the original subject. The 
term micro referred to a film image that 
was larger than 1:1 life size; microphotog¬ 
raphy could easily give you a 35mm film 
image of a bee's knees that was larger 
than the knees! 

These days the digital image “film” area 

— the CCD or CMOS sensor — can be as 
tiny as 6x8mm or smaller, so any definition 
that applied in the film days is now out the 
window. However, the rules that apply in 
practicing successful macro photography 
still apply. 

Distance. A camera captures a sharp 
image by varying the distance from the 
lens to the camera's image 
sensor: distant subjects, like 
scenics, call for the lens to 
placed at a minimum lens¬ 
sensor distance; for 
closer subjects, like 
portraits, it is reposi¬ 
tioned — or focused — 
to a lens-sensor distance that is 
further away. 


With macro subjects that may be only 
centimetres from the lens's front surface the 
lens must be racked out even further than 
for normal subjects. 

Virtually all compact digicams and most 
dSLRs have a selectable macro mode. Some 
are placed on the mode dial, some are tucked 
away in the viewfinder menu as an option. 

Compact digicams make life easy in 
macro shooting — in some respects too 
easy! Simply roll the mode dial to macro and 
you're away. 

This is how it works, across all brands: 
engaging macro mode commands the lens 
elements to re-arrange into an array that best 
suits close focusing. As you can imagine, 
doing this with a digicam's zoom and its 
jungle of lens elements is no mean feat! 

The downside of this arrangement is that, 
in macro, you cannot alter the lens aperture 
(f-stop) to a smaller, more favourable setting; 
nor can you lower the shutter speed to 
permit the use of a smaller lens aperture. 

With the dSLR, the selection of macro on 
the mode dial sets off a different chain of 
events: with any lens fixed to the camera, 
when you engage macro mode on the 
camera the camera will force the lens aper¬ 
ture to close to its minimum, so extending 
the depth of field and getting you closer to 
the subject. 

Using a compact digicam and its simple 
macro mode is an easy way to get in close 
but talk to a pro and you'll get a dismissive 
"that ain't the way to do it!" 

The proper way to do it is to 
attach a purpose-built macro lens 
to a dSLR; this type of lens 
is specifically designed to 
work at very close camera- 
to-subject distances. Macro 
lenses won't introduce aberra¬ 
tions like colour fringing and 
optical distortion; many of them also 
compensate for the additional exposure 


necessary when racking out the lens to 
distances very different to those used in 
normal photography. 

If in fact you move the camera very close 
and focus closely you find there is very little 
depth of field and the subject is often only 
partially in focus; this works for bugs — the 
eyes of an insect can be sharp, the rest soft. 

However most times in macro photog¬ 
raphy you really want all the subject in focus: 
a close up of a fish's head or a flower is 
much better rendered if you capture all of 
the subject sharply. To improve the depth of 
field you need to reduce the working aper¬ 
ture as much as possible. 

Reducing the aperture often means you 
need to increase the shutter speed to 
compensate. Now you're working with a 
slower shutter speed you need to lock off 
the camera and subject. This is possibly the 
most crucial aspect of the whole thing: keep 
your camera and subject rock steady still! 

Sharpness is critical with virtually all macro 
shooting: you get maximum sharpness with 
a steady camera and motionless subject. 
With dSLRs and a dedicated macro lens 
using a smaller lens aperture, the lens is 
working to its maximum optical efficiency. 


Next month: Lighting, parallax, keystones 
and more. 
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Hot Links 

www.crkennedy.com.au 

Supplier of Pentax 


Here's looking at you, K10D 


fe. P 


N OW that digital SLR cameras have 
headed south of $1000, there's 
some pretty interesting hardware 
for a bit above that ticket. Of these, the 
Pentax K10D is worth a serious look. 

The camera's CCD can account for 10.2 
million effective pixels, so it's not a major 
challenge to make a decent 44x29 cm print 
(about A3) from one of its maximum sized 
images. Alternatively, you could extract two 
quite different A4 prints from a single shot. 

Looking around for a dSLR, it comes as a 
bit of shock to find that quite a few budget 
cameras don't offer an image stabilising- 
system built into the camera body itself. 
This means you must acquire lenses that 
perform this function — and they cost! 

The Pentax has an internal stabilising 
system that reduces camera shake to 
produce sharp, blur-free images, even if 
you shoot with the lens at a telephoto 
setting or want to use significantly slower 


shutter speeds. The anti-shake mechanism 
actually shifts the position of the CCD 
image sensor in vertical and horizontal 
directions as well as in the rotational plane 
at high speed, to counteract camera vibra¬ 
tions detected by the internal sensor. The 
system works with almost all Pentax inter¬ 
changeable lenses. 

A two-stage dust removal system not only 
resists dust but also shakes it from the 
CCD. The camera body itself is dust-proof 
and water-resistant. 

Using SD and SDHC memory cards, the 
Pentax steps away from the crowd in its 
ability to save images in JPEG, Pentax RAW 
and Adobe's RAW format, DNG. You can set 
up the K10D to write simultaneously to 
memory in JPEG and either of the RAW 
formats; another option is to convert RAW to 
JPEG images in the camera itself. 

With no forest of external controls to 
struggle through, there is an extensive array 
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of operational choices accessible on the LCD 
menu. A four-way controller lets you adjust 
image size, white balance, select any of a 
number of digital filters and fine-tune image 
sharpness, colour saturation and contrast. 

Continuous shooting can be made at a 
speed of 3fps, writing images up to the total 
capacity of the memory card; multiple expo¬ 
sures can be used to create one image; 
unusually for a dSLR, you can look at a 
digital preview which gives you a pre-shoot 
look on the LCD monitor. 

Price: $1699-1899 (depending on kit 
lens supplied). 


Get it back 


M OST of us have lost pictures. It's bad enough when you 
can't find the images on your hard drive or memory card. 
Painfully worse is the realisation that sometimes you've 
accidentally deleted them yourself! 

The good news is that, quite often, the image is not lost forever 
— it's just hiding. Now, with MediaRECOVER 4.0, perform the 
retrieval yourself. It's an application and an actual service, recov¬ 
ering all types of files: digicam cards, PDAs, floppy discs, hard 
drives and more. DVD/CD optical discs are best treated with 
another app, DiscRECOVER. MediaRECOVER can retrieve JPEGs, 
TIFFs, virtually all the RAW formats and others as well as HTML, 
document, audio and PDF formats. 

The demo version lets you see the lost files but prevents you from 
retrieving them from the media. I dug out an SD card full of images, 
erased them, slipped the card into a reader attached to the Mac, 
then opened the app which, thanks to an attractive interface, is 
easy to deal with. 

You can dig into all accessible drives containing data (even “invis¬ 
ible” data) — HDs, SD card reader etc. You then opt for a scan or 
an advanced scan; the former is a fast scan which locates deleted 
files only on FAT drives; the latter has two sub-options — the deep 


scan option takes longer and will search every area of the media 
under scrutiny, rummaging through all volume types (FAT, HFS, 
HFS-1-) This is the one I found most useful. Most memory cards 
are either FAT 16 or 32. 

Hunting through the test SD card took a minute or two, then the 
display gave me the option of looking at the file names or a visual 
preview of the detected images themselves. Some dated back 
two years, others as recently as six months ago. Most were 
complete but one or two were partial images, a sure sign that 
some of the image data had been over-written. Even by reformat¬ 
ting the card — but not rewriting data onto it — I was able to 
detect the lost files. 

The company also offers a mail-in service where its lab will deal 
with cards containing lost data. At US$125 up to 1GB, it ain't cheap 
though. The software runs on G4, G5 and Intel Macs running Tiger. E^. 
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Hot Links 

www.mediarecover.com/ 

Find lost memories 
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Hot Links 

www.digidesign.com 

M boxer 

ww.behringer.com 

PodcastStudio USB 

www.native-instruments.com 

Audio 8 DJ 

Human interface 
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G ETTING music into your Mac 

means getting an audio interface. 
Here’s a few newies of interest: 


Miniature contender. Digidesign s 
Mbox 2 Mini is a tiny but very sturdy unit 
using USB 1.1 as its connection. It has two 
simultaneous analogue inputs and outputs. 
There’s an XLR microphone input and two 
instrument inputs. I particularly liked how 
solid the metallic casing is and it literally fits 
in one hand — it will easily fit in most laptop 
bags, as it’s no bigger than a compact 
external hard drive. There’s obviously full 
compatibility with Pro Tools LE software, 
with version 7.3 supplied with the Mbox 2 
Mini. Like it’s larger siblings (the venerable 
Mbox and Mbox 2) the Mini has a stereo 
headphone output, 48V phantom power 
and front-panel volume control and monitor 
mute switch. 

Aside from Pro Tools 7.3 there is other 
software bundled: the Xpand! Synthesis 
workstation,45 plugins from Digidesign and 
Bomb Factory and the Pro Tools Ignition 
Pack. The Ignition pack contains Ableton 
Live Lite 4, Reason Adapted 3, SampleTank 
2 SE, Amplitube LE, Celemony Melodyne, 
an instructional DVD, 


a one-year membership to broadjam.com 
(your own artist web page with music sales 
options) and a number of other applications. 

What you’re missing out on compared to 
the more expensive Mbox 2 is digital inputs, 
two more simultaneous inputs and any MIDI 
I/O options. 

If you want an extremely compact audio 
interface to record instruments or vocals on 
the cheap, then the Mbox 2 Mini is an attrac¬ 
tive proposition. If you want MIDI or digital 
input options or need to record more than 
two instruments at once then have a closer 
look at the Mbox 2 or Mbox 2 Pro. The Mini 
version will cost you $495 and is available 
now. Contact Digidesign on 03 9367 8600 
for more details. 


Casting about. The PodcastStudio 
USB bundle was announced by Behringer 
in January and its name makes its purpose 
fairly obvious. For your money you get five 
main components: a two-in/two-out USB 
audio interface, a five-input mini-mixer with 
mic-preamp and two-band EQ, a dynamic 
microphone with pop filter, headphones 
and assorted podcasting and digital audio 
software. 

Although GarageBand is more than 
capable of creating a podcast, the 

PodcastStudio bundle does give you a 
wider scope particularly if 
you don’t have a micro¬ 
phone or headphones. 
The software includes 
Podifier which automati¬ 
cally creates an RSS 
feed, encloses one or 
more MP3 files and then 
FTPs them to your server. 
Golden Ear is a podcast 
browsing application. 
Garageband in conjunc¬ 
tion with iWeb and iTunes 
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cover what Podifier and Golden Ear do, but 
if you don’t own iWeb then this may be a 
cheaper alternative. Given the price point 
you’re not going to create studio quality 
podcasts, but it is still a significant step up 
from your Mac’s internal microphone and 
GarageBand on its own. 

The PodcastStudio bundle will cost you 
$199 and availability at time of writing was 
second quarter of this year. Contact 
Behringer Australia on 03 9877 7170 or 
check the Behringer web site for your local 
supplier. 

Rock DJ. The Audio 8 DJ is a striking 
offering from Native Instruments aimed 
squarely at those who like to DJ, whether it 
be in a club, on stage or at home. Native 
Instruments produces Traktor, which is one 
of the premier DJ software applications, and 
the Audio 8 laps up any connection with 
Traktor — you get Traktor 3 LE with the 
Audio 8 DJ. 

It’s a USB 2.0 interface with eight inputs 
and eight outputs. It also has two phono 
preamplifiers, which makes connection of 
turntables, drum machines or other audio 
sources simple. A microphone input is 
supplied for any voice work needed, and 
there’s full MIDI I/O functionality if you’re 
going to connect MIDI instruments. The built- 
in safeguards prevent interruption of a perfor¬ 
mance through user error — something that 
often happens to a learning DJ. Latency is 
less than 4ms, which decreases the chance 
of your actual DJ’ing skills not syncing with 
playback as closely as they should. 

I mentioned the Audio 8 was striking — 
the aluminium casing is sturdy but has that 
Mac-quality styling. The Audio 8 DJ should 
be available in May with Australian pricing 
not finalised at time of writing. $US449 is the 
rough guide. The Australian distributor is 
Major Music 1300 306 670. 
















I F you’re a guitar player you’ll know all about 
the joy of tuning guitars, searching for 
guitar tabs or even playing along to songs 
to learn riffs. Guitar Shed from Astoundit 
Software allows you to do all three on your 
Mac and a lot more. There are three modules 
within Guitar Shed: Tune, Tools and Jam. 

Tune. Tone and chromatic tuners are 
provided — you can use any microphone 
connected to your Mac for the chromatic 
tuner, including a built-in one. The standard 
tuner will loop or strum a virtual string you 
click on so you can concentrate on tuning 
your guitar. Each string can also be set to 
different tuning, which is a godsend if you 
use alternate tunings on your guitar. 

Tools. The tablature tool in Guitar Shed 
allows you to store any guitar tab in one 
location, sorted by either song or artist. If 


you have an iTunes song selected you can 
search online for that song’s guitar tab and 
add it to your library. I had mixed success 
finding tabs. Not surprisingly common 
songs were easy to get tabs for but go a 
little alternative and the pickings are slimmer. 
The Chord Library gives you the standard 
fingerings for 23 chord structures over the 
17 standard notes, making a total of 391 
fingerings. Add the left-handed variations 
supplied and the fret board viewing option 
and you have a comprehensive library for 
learning new material. The Web Library 
allows you to store URLs and descriptions of 
web sites of interest and the Gig Library 
gives you the option of storing upcoming 
gigs via a calendar interface — there’s no 
reminder function unfortunately. 

Jam. This is the fun part of the application. 
Jam Machine provides drum loops and a 


metronome for you to practice to a beat. A 
feature that appealed to a guitarist friend of 
mine is the Crowd Roar button — it provides 
an audio loop of a very appreciative audi¬ 
ence cheering and applauding. Good for the 
ego. The Song Jam function allows you to 
import MP3 and AAC files (though not 
protected ones purchased from the iTunes 
Music Store) and play along to them. 

There’s an invaluable “slow-downer” feature 
for when you need a slower playback to 
learn complicated riffs or solos. 

Even if you just need a good computer- 
based tuner, Guitar Shed is well worth a 
look. If you are a gigging musician then the 
multitude of features make the purchase of 
this application a no-brainer. A demo version 
of Guitar Shed is available — you can 
launch the application ten times only. A 
registration key will cost you $US18 from the 
Astoundit web site (see “Hot links”). 


® 

Hot Links 

www.realworldremixed.com 

Competition details and Shock the Monkey remixes 

www.sampleswap.org 

Add some free audio to your arsenal 

www.remix.celldweller.com/ 

Another remix competition 

Mixing it up 

T AKING someone else’s music and altering it in some way 
to make it your own has always been a part of the musi¬ 
cian’s art. With the advent of multi-track recorded music 
the practice (now known as “re-mixing”) became much more wide¬ 
spread and, in the past few years with digital recording and tools 
like GarageBand, it’s become ridiculously easy and cheap. 

Re-mixing is essentially taking a piece of music already in exis¬ 
tence and recombining its parts in a new way. Adding extra 
elements is a common part of the equation as well. It’s a very 
common device employed in electronic/dance music in particular 
— although most genres do it in some way. You may have also 
heard of mashups — these are songs that consist of the vocals 
from one song mixed with the instrumentation of another. 


To add further incentive to start slicing and dicing (beyond the 
creative thrill itself), there are a growing number of competitions 
online where you can submit your remixes to be voted upon. One 
of the best known is run by Peter Gabriel’s Real World Studios. 
During 2006 Peter Gabriel released the original audio tracks of 
Shock The Monkey , one of his stable of hits. The response was 
enormous and you can hear the winner and runners-up on the 
site (see “Hot links”). 

There’s a current competition running (closing 25th April), this 
time using another Real World artist called Joi. You need to 
register to download the sample pack, which is free. You can 
download the tracks as MP3 or WAV, with WAV the better option 
from a sound-quality viewpoint. Drag the files into a new 
GarageBand session and start having some fun. You’ll spend a 
fair amount of time working out an initial song structure that you 
like and listening to each of the tracks. 

If you own software synths then you already have the tools you 
need to remix a song. If you don’t, you have some Apple Loops 
at your disposal with GarageBand, the Apple Jam Packs work 
well and there are some great audio loop sites out there — 
Sample Swap is one I use regularly (see “Hot links”). The beauty 
of remixing is that you already have a base song from which to 
experiment, and you should do just that. 
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Hot Links 

www.three.com.au 
www.vodafone.com.au 

Next-generation internet 

Mobile internet 

T HREE’S NetConnect service has 
been around for a few years now. 
Most recently, the hardware has 
been upgraded from a 3G card to a newer, 
faster HSDPA enabled unit — the Merlin 
XU870. That’s nice except that Three’s 
HSDPA network is still in its infancy so 
getting a connection that’s faster than 
normal 3G isn’t exactly easy. Three’s 
HSDPA rollout commenced in Sydney at 
the start February 2007 and it says that 
Melbourne will be online by the time you 
read this. 

The Merlin XU870 is an ExpressCard 
device. This makes it compatible with the 
latest MacBook Pros. However, there’s no 
USB version, so MacBook users will need to 
look elsewhere for their wireless internet 
access. If you’re still running a PowerBook, 
there’s an adaptor included in the box so 
that you can use the newer card. It means 
that the card sticks an extra centimetre out 
of the side of your laptop but it works well. 

After installing the card driver to your 
Mac, you’ll need to set up a connection 
using OS X’s Internet Connect application 


— there’s no other special software. This is 
very easy and the documentation is well 
written so you’ll have no trouble getting it 
going. After installation, I inserted the card 
and it was ready to use a few seconds later. 

Three offers three different usage plans 
starting at $29 per month. In my view the 
$49 per month plan for two years offers the 
best bang for buck with 1GB of traffic and 
the card included. 

Fone home. As well as offering 3G PC 
Card units Vodafone has expanded its 
product line to include a HSDPA unit that 
connects to your Mac over USB — great for 
MacBook users. The modem, a Huawei E220, 
is capable of up to 3Mbps throughput. That 
sounds great except that Vodafone’s network 
can only do 1.8Mbps. 

Unlike the Three NetConnect card, 
Vodafone has bundled some connection 
software that provides connection statistics 
and a graphical representation of your 
usage. Installation is a matter of following 
the prompts and requires that you restart 
your system. 


The most frustrating thing about the Vodafone 
service isn’t the device — it’s trying to find 
pricing and plans on the company’s web site. 
Costs start at $399 for the modem and you’ll 
then need to sign on for a data plan. These 
start at $30 per month for 100MB and move 
to $100 per month for 1GB. This is about par 
for the market but far in excess of Three’s 
offering. However, the availability of a USB 
solution rather than PC Card or ExpressCard 
might be a dealmaker for you. ^ 


Ready for launch 

N OVA Media makes applications 
that fill the little gaps in OS X. 

For example, Launch2Net helps 
you set up your mobile phone, USB- 
modem, ExpressCard modem or PC 
datacard to connect to data services all 
over the world. Simply select your 
device and service provider from lists 
that are regularly updated and you’ll 
have a connection up and running in 
short time. 

I tested Launch2Net 1.5.5 with the 
Three’s latest NetConnect card, 
Vodafone’s USB modem and my 
Motorola V3x (on Telstra’s network via 
Bluetooth). All connected with no fuss. 
Although I didn’t get a chance to test 
this, Launch2Net supports connecting 
your Mac to the Optus mobile internet 
service — something that Optus 
doesn’t support! 

At €75 Launch2Net isn’t cheap but if 
you’re a regular traveller and need to 
be able to switch between data 
networks often it makes the task of 
getting online easy. ^ 

© 

Hot Links 

www.novamedia.de 

Launch2Net 


Made for walkin’ 

H AVING created the 
converged 
PDA/GPS 

device, Mio continues 
its tradition of keeping 
us organised and 
making sure we don’t 
get lost. The Mio P350 
takes a Pocket PC 
running Windows Mobile 
5 with a 400MHz 
processor and over 500MB 
of memory and combines a 
GPS receiver that uses the 
SiRFStarlll chipset. 

The SiRFStarlll can use the 
signal from up to 20 satellites 



meaning that it’s ready to use very 
quickly. 

At $500 the MioDigiwalker P350 
is a solid entry level GPS and 
PDA. While lacking the high-end 
functions of bespoke GPS units 
it certainly fits the bill for folks 
looking for a way to keep 
organised and on the right 
road. 


© 

Hot Links 

www.mio-tech.com.au 

0 Sole Mio 
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Desk Clock 


Mac/PC Phone Home 


Mac/PC Phone Home 


Secure your PC or Mac so 
that if it is ever stolen this 
software will enable your 
expensive computing system 
to send a secret email 
message with its location and 
help the law to grab the thief. 
That’s peace of mind for you. 


Get the latest in desk accessories. This slim 
desk clock not only tells you the time, has 
a reminder function, gives you the option of 
dual time, shows you the temperature but 
also tells you if it is too early to call Perth. 


SUBSCRIBE ONLINE AT 
www.niche.com.au/subscriptions 
and get $5.00 off! 


IMPORTANT: Be sure to include your email address for delivery of PC/Mac Phone Home Software. 

SUBSCRIBE NOW: 2 YEARS $129 - SAVE $38 / 1 YEAR $79 

CHOOSE ONE OF THESE OPTIONS: 

ONLINE: www.niche.com.au/subscriptions EMAIL: subscriptions@niche.com.au 
PHONE: FREECALL 1800 804 160 FAX: FREEFAX 1800 802 326 
MAIL: Complete your details on the reply-paid subscriptions card in this issue and send it in. 

Overseas Subscription is $120 AUD. This offer is available to residents of Australia only. Once payment has been successfully processed, this serves as a tax invoice. Niche Media ABN 13 064 613 529.1 understand 
my subscription will start with the next available issue and will be mailed once payment has been received.‘Privacy- Your name and address details are retained by the subscriptions and events department at Niche Media 
and are used to fulfill your subscription and premium, send your renewal notices and possible information to other Niche Media publications and events. No refunds provided.* Your free gift(s) will be shipped within 2 - 4 
weeks after payment is received. PC / Mac Phone home will be sent via email to your nominated email address. System requirements: PC Phone Home TM runs on Windows 95/98/ME/XP/NT/2K Mac Phone Home TM 
runs on Macintosh Classic and OS X. 22921 _2 






















The result of our 

new years evolution 

Finally, the job management software every Production Manager in the 
creative business has been waiting for. 



Autumn 07 sees the release of a reinvented interface. 



Job Quote / Estimate 
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Quote Information r 


Discover or upgrade to the latest job management 
software by calling 1800 334 684 

www.previewstreamline.com 



streamline 

management information system 


Call or email Designwyse now for a FREE Streamline information pack, price list, or 
demonstration, www.designwyse.com.au, dwsales@designwyse.com.au, Melbourne 
9706 8858, Freecall 1800 334 684 4/200 Princess Highway DandendongVIC 3175. 
Authorised Apple Reseller 


Designwyse 

Professional Computer Solutions 
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Apple and education in Australia. 


By Martin Levins. 
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Hot Links 


She'll be right 


tinyurl.com/yulpj8 

Dale Spender writes in the Sydney Morning Herald. 

tinyurl.com/25qk4f 

Australian Bureau of Statistics provides snapshots of our country in 
downloadable Excel format 

www.kurzweilai.net 

Ray Kurzweil looks to the future 


I N a recent article in the Sydney Morning Herald, Dale Spender, 
Intellectual Property protagonist, said "More than 70 per cent of 
Australians now make something at the workplace that you can’t 
drop on your foot: it’s some form of information. Everyone ... is using 
their brain to make information. Which can be traded for goods from 
China and other nations”. Her point is that "The old ways of teaching 
and learning don’t go far enough” and we need to change. 

Well, according to the Australian Bureau of Statistics, service and 
information industries are actually closer to 75 percent, up from approx¬ 
imately 72 percent in 1995 in a trend that shows no sign of changing. 

Spender used her piece in the SMH to chal¬ 
lenge the Federal government’s vision of 
education, or more specifically that of Prime 
Minister John Howard. Howard’s view seems 
to be of a former time, a Bradman time, when 
things were simpler — but you could argue that 
we have his vision already. 

Visit many classrooms and even the smell is 
the same as in the fifties. We wouldn’t accept 
this from any other area of our society. Yet, 
many classrooms, and the didactic processes 
that happen in them, have not significantly 
changed in the last 100 years, aside from occa¬ 
sional changes in furniture. 

Some of this furniture is physical, such as the 
overhead projector, or laptop; some is 
metaphorical, such as the availability of wikis, 
blogs and other Web 2.0 technologies. 

The furniture sellers tell us that their product is the answer, but few 
ask what the question is. The question is not whether such technolo¬ 
gies should be used; it’s more what place they have in the gestalt with 
human knowledge increasing at an increasingly greater rate. 

If learners are to cope with an information explosion, they need to 
have a better approach as well as a better toolkit. This is not new: 
"drinking from a firehose” was a term bandied about widely when the 
World Wide Web first came to prominence within the educational 
community. Einstein recognised the impact of this growth when he 
stated, “The most powerful force in the universe is compound interest”. 

How fast is knowledge growing now? A modest information growth 
rate of six percent per annum will lead to a doubling within the 12 year 
period of primary and secondary education and six percent seems a 
little on the low side to me. 

This growth in knowledge is accompanied by an accelerating 
growth in technological change. In 2001, Ray Kurzweil in his classic 
essay on The Law of Accelerating Returns, wrote:"... we won’t expe¬ 


rience 100 years of progress in the 21 st century — it will be more like 
20,000 years of progress ... There’s even exponential growth in the 
rate of exponential growth. Within a few decades, machine intelli¬ 
gence will surpass human intelligence, leading to the Singularity — 
technological change so rapid and profound it represents a rupture 
in the fabric of human history." 

The tenor of his work moves further into the soprano range from 
then on, but you get the drift. 

So, if we want our kids to be able to cope with global warming, water 
shortages, the increasing popularity of rap “music” and other global 
problems, we need ways of sifting exponen¬ 
tially growing information to create the knowl¬ 
edge needed to solve them (well, we sure 
haven’t been able to so far). 

Spender’s "Drop on your foot” allusion is 
particularly apposite here considering 
Blundstone’s decision to move its footwear 
manufacturing offshore after some $10M 
funding from Howard's government over the 
last 15 years as it threw money at a problem 
that simply wasn’t going to go away. Einstein 
again: “We can’t solve problems by using the 
same kind of thinking we used when we 
created them" (always thought he was bright). 

Thankfully, we have some power on our side. 
In our new knowledge economy, Metcalf’s Law 
— the value of a computer is proportional to 
the square of the number of connections it makes — is worthy of 
consideration. (There have been some mathematical revisions of this, 
but the effects are not changed for the purposes of this discussion). 

On Apple machines, iLife brings us iPhoto, iMovie, GarageBand, 
iTunes, and iWeb. Each connected to one another seamlessly, making 
the Mac 25 times more powerful than without those connections. 
Leopard will add group calendaring, and Safari, and Teams wikis and 
blogs, to take the number from 32 to 128. Apps such as Comic Life, 
Kids Pix and others that take advantage of the inbuilt connectivity to 
the iLife suite increase these multipliers, and the links offered by 
CoreAudio, CoreVideo and Corelmage amplify this further. 

So, can we as Mac users sit back and say "She’ll be right — no 
worries mate”? Only if our teaching environments and methods 
change as well. 

Otherwise, she’ll be right. ^ 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 
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How to. 



By Joe Hutsko 




© 

Hot Links 

www.secondlife.com 

When one life just isn’t enough ... 

www.speakeasy.net/speedtest 

Test your connection speed 


Maximise your experience in the virtual world 

Living a Second Life 


Y OU’VE no doubt heard the buzz about Second Life, the online world where people 
create virtual second selves. Mac users are as welcome as anyone else in this 
world, but the simulation was originally developed for Windows, so some aspects 
of Second Life work differently on a Mac. Here’s how to make yourself at home in Second 
Life with the least amount of real-life stress. 


Getting Started. Even if you’ve never 
explored Second Life - or any other 
virtual world - it’s easy to start the 
process. Download the program, install it, 
and follow the prompts to create a new 
account. Log in, and a series of prompts 
guides you through the basics, such as 
how to interact with the environment 
and how to customise your character’s 
look. This avatar can be whomever (or 
whatever) you want. A free-spirited 


beach boy? A seductress in stilettos? A 
cat with tattoos and a wizard’s cap? Your 
appearance is entirely up to you. 

This freedom also applies to what you 
do with your new persona. You can 
simply wander - or fly - from one 
location to another, taking in the sights 
and chatting with your fellow virtual 
residents. Or you can stake a claim, 
buying some virtual land (with Second 
Life’s currency, Linden Dollars) and 


starting your own virtual business 
(which some Second Lifers are turning 
into real-world bucks). 

For further tips in Second Life, click on 
the Search button at the bottom of the 
screen to open the search tool. Type in 
orientation island to locate, and 
then teleport to, the place where new 
Second Life folks can get acquainted 
with what’s what. When you’re ready to 
explore more, click on the Places tab in 
the search tool, type Macintosh in the 
Find field, click on Macintosh User 
Hangout, and then click on Teleport to 
instantly transport to a place frequented 
by Mac folks (see the screenshot “Look 
for Mac users”). Mosey over to the cork- 
board on the wall to view and post 
messages, and meet for live chats with 
other Mac users. 

Fumble fingers. Many of the prob- 
lems Mac users first encounter in 
Second Life have to do with keyboard 
and mouse commands. 

For example, right-clicking is essential 
in Second Life. The software assumes 
that you have a two-button mouse for 
interacting with the environment and 
objects. If you don’t have one, use the 
standard control-click to simulate a 
right-click. MacBook owners can also 

Look for Mac users. Using Second Life’s 
search tool, you can find the virtual hangouts of 
your fellow Mac users. 
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hold two fingertips on the trackpad 
while clicking the trackpad button to 
simulate a right-click. (To enable this 
feature, go to the Keyboard 8t Mouse 
preference pane’s Trackpad tab, and 
select the Place Two Fingers On 
Trackpad And Click Button For 
Secondary Click option.) 

For commands that call for the 
Windows alt key (such as controlling the 
camera through which you view your 
virtual world), Mac users press the 
option key instead. For example, you 
can switch between full-screen and 
windowed mode by holding down 
option and pressing return. You also use 
the option key to control the camera 
view. Move the cursor over what you 
want to zoom in on or away from; then 
hold down the option key as you click 
and hold down the mouse button. Now 
you can move the mouse up, down, and 
sideways to zoom in on an object, a 
character - even yourself. 

If you’re migrating from the Windows 
version of Second Life, take note: The 
page up and page down keys don’t auto¬ 
matically control rising and descending 
in the Mac version. Instead, press F to 
start flying, and then you can press page 
up or page down to fly higher or lower. 

Living with lagging. As you’re 
getting familiar with the keyboard and 
mouse, you may get the feeling that 
your movements, clicks, and commands 
aren’t happening in real time. The 
trouble isn’t you; rather, it’s a combina¬ 
tion of the Second Life environment and 
your Mac’s hardware. 

Millions of bits must be rendered in 
real time as you and other people move 
within the Second Life universe. And all 
that processing has to be communicated 
back and forth over the internet. So both 
the processing power of your Mac and 
the speed of your connection have a big 
impact on your Second Life experience. 

If you have a choice, use your fastest 
Mac - for Second Life, rather than your 
spare PowerBook G4. 

Also, shut down any unnecessary 
applications that are running — Second 
Life needs all the processing attention 
and bandwidth it can grab. 


Life adjustments. Another thing 
you can do to optimise performance is to 
tweak Second Life’s software. 

Choose Preferences from Second Life’s 
Edit menu. Start with the Network tab. 
Increasing the maximum bandwidth dedi¬ 
cated to Second Life will make objects 
and fellow residents appear more quickly. 
Be careful — pushing the Maximum 
Bandwidth slider too far will bog down 
your Mac. Second Life’s documentation 
recommends that you set the bandwidth 
rate to just below your net connection’s 
maximum upload speed. (To find out 
what that is, you can go to a free speed- 
test site such as Speakeasy Speed Test — 
see “Hot links”.) To see your actual perfor¬ 
mance statistics, press ^-shift-1. While 
you’re in the Network tab, you can also 
set your disk cache. If you’ve got a lot of 
free hard-disk space, pick 1000MB; other¬ 
wise, select as much as you can spare. 

Now go to the Graphics tab. Select the 
Auto Detect option if it isn’t already 
chosen. This allows the Second Life 
software to choose the best size and 
aspect-ratio settings for your Mac. If 
you have a wide-screen display, feel 
free to override that setting and choose 
16:9 (wide-screen). Now set Draw 
Distance to 128 metres, which will let 
you see a reasonable distance without 
overtaxing your Mac. 

Next, click on the Graphics Detail tab. 
The rule here is simple: Lowering the 
detail settings will improve overall 
performance. Deselect all the options in 
the shaders; that’ll sacrifice some object 
shininess and water special effects, but 
you’ll gain performance. (Some of those 
options may be greyed out, depending 
on your hardware.) Choose Normal for 
Avatar Rendering, Sun And Moon Only, 
and Low for Terrain Detail. Set each of 
the four Mesh Detail sliders to the 
middle. If you want to max out one of 
them (at the expense of performance), 
choose Avatar Mesh Detail; that’ll let 
you see your fellow Second Life resi¬ 
dents in all their glory. Experiment with 
the other Mesh Detail settings to deter¬ 
mine whether the performance gains are 
worth the loss of detail. 

The Adv. Graphics tab provides addi¬ 
tional video options. You should turn 


Anisotropic Filtering off, keep the 
Gamma setting at 0.00, and leave the 
Nighttime Brightness setting at 1.0 (the 
default). Be sure to select the Enable 
AGP option if your Mac has a dedicated 
graphics card. (To find out, choose 
About This Mac from the Apple menu, 
and then click on the More Info button 
to launch System Profiler. Click on 
Graphics/Displays in the left column 
and look for the Bus entry; if your Mac 
has AGP, it’ll say so there.) And choose 
the highest Graphics Card Memory 
option that isn’t greyed out. Lowering 
the Fog Distance Ratio setting decreases 
overall visibility in the distance. Leave 
the Max. Particle Count and Outfit 
Composite Limit settings at their default 
rates (4096 and 5, respectively). These 
ensure a reasonably fine environment 
and acceptable avatar-clothing detail 
and effects. 

To finish, go to the Audio 8t Video tab 
and deselect the Play Streaming Music 
When Available option. That’ll keep 
Second Life tunes from sucking up your 
bandwidth. Just remember to turn the 
option on again before attending a live 
music performance in Second Life. ^ 

Second Life 
opens up 

Second Life has always been a pretty 
open place where users can set up 
shop and sell virtual land, homes, 
clothing, jewellery, hairdos, and thou¬ 
sands of other invented objects. And 
Second Life’s maker, Linden Labs, has 
recently expanded this already expan¬ 
sive universe by making its viewer soft¬ 
ware open source. For Mac users, that 
could mean a more enjoyable life in 
Second Life. 

That’s because Mac-sawy program¬ 
mers can now tweak the Mac client, 
changing the look-and-feel or the 
command interface. Linden Labs will 
evaluate and approve modifications to 
the viewer, and programmers who get 
the nod will split the copyright with the 
company. Linden Labs will continue to 
update and offer an official Second 
Life viewer for users to download. 


Australian Macworld April 07 










How to. 


056 

By Derrick Story 


Hot Unks 

www.expoimaging.net 

ExpoDisc 


Eliminate colour casts 

Perfect white 

A CCURATE exposure, faithful colour, and sharp focus are the technical corner¬ 
stones of good photography. Of the three, colour is the most often overlooked — 
many indoor shots end up with a dark reddish tint, while many outdoor snapshots 
end up blue and lifeless. There’s plenty you can do to avoid these problems — even if 
you’re using a basic point-and-shoot digital camera. The key is in understanding your 
camera’s white-balance settings. 

Of digital photography’s many blessings, the white-balance menu is near the top of the 
list. Back when I was shooting on film, I needed several filters to help me capture semi- 
accurate colour. Every time lighting conditions changed, I had to stop, dig out the appro¬ 
priate filter, and attach it to my lens. 

Digital cameras eliminate the need for colour-balancing filters by providing white- 
balance settings. Even a camera’s automatic white-balance setting is often more accurate 
than the elaborate combination of filters I used in the past. 

It isn’t always perfect. Just as your camera’s light meter can be fooled in certain 
shooting conditions, so can its colour-measurement system. In these cases, you’ll need 
to take advantage of some of your camera’s other white-balance options. 


Learning to see the light. 

Different light sources produce light at 
different temperatures. The light from a 
typical desk lamp is about 2900 Kelvin. A 
neon bulb, by contrast, is around 6000 
Kelvin. As light’s temperature changes, so 
does its colour. Higher temperatures 
produce cooler (bluish) tones, while lower 
temperatures produce warmer (reddish) 
tones. Our optical system adjusts with the 
light, providing us with a remarkably 
consistent view of the world. Cameras, on 
the other hand, have more trouble 
adjusting to their surroundings. 

Your camera’s automatic white- 
balance setting is calibrated for photo¬ 
graphic daylight (5500 Kelvin), but the 
colour temperature around us is always 
in flux. The minute high clouds appear 
in the sky, for example, the light jumps 
to around 8000 Kelvin. If your camera 
fails to recognise the temperature 
change, your photo will take on a bluish 
tint - making skin tones appear some¬ 
what lifeless. If you move indoors, 


where your main light source is a 100- 
watt incandescent bulb (which measures 
at around 2900 Kelvin), your picture will 
most likely have a very orange cast. 

Your camera can also become confused 
by scenes dominated by a single colour, 
such as a broad green field. 

To compensate for such situations, 
digital cameras offer a variety of white- 
balance settings (represented by icons), 
which work like traditional colour filters, 
warming up or cooling down a scene as 
needed. For example, the cloudy setting 
(represented by a cloud icon) is the 
digital equivalent of a warming filter and 
is perfect for warming up skin tones on 
an overcast day. Likewise, the tungsten 
setting (typically given a light-bulb icon) 
acts as a cooling filter, compensating for 
warm indoor lighting. 

Many cameras include additional 
white-balance settings that offer subtle 
variations on the tungsten and cloudy 
filters. For example, shade and flash 
settings both act as warming filters (the 



Creative colour. White-balance settings are 
useful for creative purposes, too. When taking 
this photo, I used the tungsten setting to 
convey a sombre mood. 

colour temperature of light in open 
shade is 9000 Kelvin, while an electronic 
flash is 6000 Kelvin). The warming 
effect of these settings tends to be more 
powerful than the cloudy setting - in 
fact, it’s often a little too strong for my 
taste. A sunset setting, on the other 
hand, cools colours (it produces a 
stronger effect than tungsten). That’s 
because the light at dawn and dusk is 
usually very warm, around 2200 Kelvin. 

Once you understand how your 
camera’s white-balance settings work, 
you can use them to creatively control 
an image’s tones. For example, you 
could emphasise loneliness in an 
outdoor portrait by switching to the 
tungsten setting, thus giving your photo 
cool bluish tones (see the illustration 
“Creative colour”). When shooting at 
high altitude, where the light can be 
very bluish, you might consider 
switching to the cloudy setting to warm 
up the tones in your landscape, even if 
there’s not a cloud in the sky. 
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Customise your white balance. 

If you’re having trouble finding the 
correct white-balance setting, or if 
you’re shooting in a particularly chal¬ 
lenging location - museums, for 
example, often use halogen lights, which 
most cameras don’t offer an option for 
- you may be able to have the camera 
do the hard work for you. 

Most digital cameras offer a custom 
white-balance mode. When you activate 
this mode, your camera measures the 
current light temperature and creates a 
precise white-balance setting to match 
it. The camera will preserve that custom 
setting until you switch to another 
white-balance mode. Technically 
speaking, this is an extremely sophisti¬ 
cated feat, but creating a custom white 
balance is relatively easy. In fact, there 
are a few ways to go about it. 

White sheet of paper. Position a white 
sheet of paper so that the dominant light 
source reflects off it. Select your 
camera’s custom white-balance setting, 
make sure the paper fills the frame, and 
then press the shutter button. 

Coffee filter. Although the white-paper 
method works well, sheets of paper tend 
to flop around, so they can be chal¬ 
lenging subjects. 

An easier option is to use a coffee 
filter. Select the custom white-balance 
setting, hold the coffee filter over the 
camera lens, and point your camera 


toward the dominant light source. 1 
recommend turning off your camera’s 
autofocus mode when you use this tech¬ 
nique, so you don’t drive the focusing 
system crazy. (If you have a compact 
camera, set the camera to infinity mode.) 
When you press the shutter, the camera 
will calculate the appropriate white- 
balance setting. 

ExpoDisc. For people willing to spend 
a little money to get accurate colour 
from a camera, I find that the most 
convenient option is the stylish 
ExpoDisc, by Expoimaging (see “Hot 
links”). This calibrated filter snaps onto 
the front of your lens, for highly accu¬ 
rate, hands-free white-balance 
measurement. It even comes with a 
neck lanyard, so the filter’s always 
handy while you’re working. ExpoDisc 
prices range from $US100 to $US200, 
depending on the size (if you don’t 
want to buy multiple versions to match 
each of your lenses, get an ExpoDisc 
that covers your largest-diameter lens 
and then simply hold it in front of 
your other lenses). 

Fixing your white balance with the 
ExpoDisc is similar to using a coffee 
filter. Choose the custom white-balance 
setting, attach the filter to your lens, and 
point it toward the light source. 
Remember to turn off the autofocus 
when you’re taking the reading, and then 
turn it back on once everything is set. 


One shot three ways. When you’re shooting in the shade, the camera’s automatic white-balance 
setting can result in an image that’s a little too cool (left). By switching to the cloudy setting, you can 
warm up those skin tones — perhaps a bit too much in this case (centre). The most accurate 
approach is to create a custom white-balance setting (right). 

I used the ExpoDisc, but a sheet of white paper would have worked, too. 



Back to the beginning. Even if 
you’re shooting in the Raw format, you 
should try to capture accurate colour. By 
spending a few seconds adjusting your 
camera, you can spare yourself a lot of 
post-processing work. 

No matter which technique you 
embrace, once you’re done shooting, 
return to the automatic white-balance 
setting. It’s the best choice when you 
need to grab a shot in a hurry. ^ 


Which 

fluorescent? 

You may notice two white-balance 
settings for fluorescent light: 
Fluorescent and Fluorescent H. This 
is because not all fluorescent bulbs 
produce the same type of light. 
Typical warm-white and cool-white 
fluorescent bulbs tend to produce a 
greenish cast. For these, you’ll want 
to use the Fluorescent setting. Some 
newer fluorescent tubes are 
balanced to better simulate daylight. 
For these, the Fluorescent H setting 
will probably provide better results, 
because it’s more closely matched to 
the fluorescent daylight spectrum. 

How do you tell which type of tube 
is which? Just look at your skin tones 
while standing in the room. Your skin 
will look more natural (and just plain 
better) under daylight-balanced 
tubes than under standard fluores¬ 
cent light. 
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STM Query of the month 


By Sean McNamara. 


Of drives and mail 


Helpfolder 

We answer 
our readers' 
questions 


Each month, STM (02 8338 0222) 
gives an Evolution backpack 
valued at $150 to the Australian 
Macworld reader who sends in the 
most intriguing Help folder query. 

Evolution is the next level in 
laptop protection, presented in a 
comfortable, easy to use backpack 
large enough to accommodate a 
15-inch laptop. 

This is the first laptop bag that 
completely hides your laptop. Open 
the bag and you cant see it in 
there. The concealed laptop 
compartment looks like an inside 
wall of the bag, and the suspended 
foam cell provides protection on all 
sides. Not only does Evolution 
protect your laptop from the 
elements, but also from thieves — 
because nobody will know you're 
carrying a laptop except you. 

Like most STM bags, Evolution 
has waterproof zippers, but STM 
has added a built-in rain cover for 
your bag and reflective accents to 
provide even greater protection. 

Send your query to 
matthew.powell@niche.com.au 
for consideration in Help folder. 
Include your full mailing address 
to be eligible to win the Evolution 
backpack. All queries and 
solutions are the sole property of 
Niche Media. * 

■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 



© 

Hot Unks 

h5197.serverkompetenz.net:9080/ 
abstracture_public/projects-en/cronnix 

CronniX 

support.apple.com/specs/powermac/ 
Power_Mac_G4_Quicksilver.html 
All about Quicksilvers 
www.speedtools.com/ATA6.shtml 
Intech drivers 
www.xlr8yourmac.com/ 

Accelerate your Mac 
www.extensis.com/en/products/ 
font_management/product_information.jsp?id = 1060 
Suitcase Fusion 

www.extensis.com/en/downloads/ 
document_download.jsp?docld=5600039 

All about managing fonts 
www.iMug.com.au 

The Internet Macintosh Users’ Group 



■ First question: I have a 
Quicksilver G4 867MHz, 
with Mac OS X vl 0.3.9; the 
instruction manual and the 
Apple KnowledgeBase say 
that the computer has five 
bays for installing additional 
drives, but I find this 
information confusing. I 
already have one extra hard 
drive installed in the U- 
bracket (together with the 
original drive). Is it possible 
to install an extra hard drive 
in one of the other 
locations? If so, what type 
of drive does it need to be 
(ATA, etc), how is it 
configured, and what is the 
maximum size in GB? 

Second question: I have a 
Gmail account, as well as a 
standard POP account (with 
Netspace). If I forward the 
Netspace mail to the Gmail 
account, no mail arrives in 
my Netspace Inbox. How do 
I configure the two 
accounts, so that I receive 
my mail in both accounts? 
Rob Herweynen 
via iMug 

Unfortunately, Rob, you 
happen to have one of the 
machines for which the 
answers to your questions 
about hard disk drives are not 
necessarily straightforward. 


Quicksilver G4s were 
sometimes configured with 
SCSI cards, so you would need 
to check that to see if SCSI 
drives are an option along with 
the built-in ATA buses. If you 
only have the built-in ATA buses, 
the machines support Ultra 
ATA/66 and faster drives (faster 
drives will be pulled back to the 
66 speed). If your machine has 
a SCSI card, it will be either Ultra 
SCSI or Ultral60 SCSI, 
according to the specifications 
document on Apple's web site 
(see “Hot links”). 

As for the number of drives, it 
seems to be limited to three 3.5 
inch devices — three ATA 
drives; three SCSI drives; or 
one ATA with two SCSI drives. If 
you've already installed an extra 
ATA drive in the U bracket with 
the original drive, you'll most 
easily get the third drive 
underneath the optical drive — 
the optical drive is set as the 
master device on that ATA bus, 
so you'll need to configure the 
new drive as the slave on that 
bus using the jumpers near 
where the cables plug in. 

Size is one of those 
complicating factors — it is 
likely that your machine will be 
limited to 128GB drives without 
extra drivers. Any drive larger 
than that will show as only 
128GB when formatting. Intech 
Software has drivers you can 
buy to enable support for larger 
drives (see “Hot links"). 

Once installed, the drive can 
be formatted using the Disk 
Utility program available in 
Utilities in Applications on your 
hard disk. The Accelerate Your 
Mac pages (see “Hot links") 
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Australian Macworld March 07 
















have a wealth of information for 
upgrades of all sorts. 

Your mail question also has 
complications in the answer. If 
you set up both accounts to 
forward to each other, you'll 
potentially end up with a 
cascade of forwards, which 
would see your mailboxes fill up 
in no time. At best, you'll only 
be able to have all mail arrive at 
one of the two accounts or pick 
up both accounts in the same 
mail client. 

To set up Gmail to forward all 
your mail to Netspace, go to 
the Gmail settings, click on the 
Forwarding and POP tab A, 
and enable the "Forward a 
copy of incoming mail" option. 
Enter the address you want to 
forward to (your Netspace 
address) and select what to do 
with Gmail's copy of the mail. 

Alternatively, enable POP 
access in Gmail, and use 
Mail.app or Entourage to 
pickup your Gmail mail via the 
POP protocol, using the 
configuration guidelines 
available on Gmail. 



■ I recently set up a wireless 
network via an AirPort Base 
Station, on an iMac running 
both Mac OS X and Windows 
(via Boot Camp). Setting up 
the Mac side was easy, but to 
allow Windows to see the 
base station and access 
broadband I had to disable 
WEP, leaving the network 
unsecured. Is there a simple 
way to hide and secure the 


Sleepy admin 



■ I am running a G5 iMac with 
multiple user accounts (mine is 
the administrator account). 

I want to use the "schedule" 
feature in the Energy Saver 
pane of System Preferences 
that allows the computer to 
turn on at 1am, and to perform 
some large internet downloads 
for me, whilst I am sleeping, on 
a daily basis. 

However, when the computer 
turns on, I need my account 
name and password to be 
entered, to log into my 
account, to allow the auto¬ 
downloads to occur. Is there a 
way to do this, without me 
needing to wake at 1am? I was 
wondering if Automator could 
do it, but all ways that I have 
tried still require log in. 

Gavin Davis, 

Melbourne, Vic 


base station for both 
platforms? 

lain Indian 
Oak Park, Vic. 

The most likely cause of your 
problem is driver-related, but it 
may be hard to get full support 
for the AirPort hardware in your 
iMac until the final version of 
Boot Camp is released. There 
are a few solutions, however. 

First, you can hide the wireless 
network by ticking the "Create a 
closed network" option on the 
main screen within the AirPort 
Admin Utility A. You can also 
enable the Access Control 
features of the base station so 
that only machines you have 
explicitly added to that list can 
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If you were the shell scripting- 
type and/or the kind of person 
who likes delving into cron (the 
Unix scheduling tool) you could 
probably rustle up something at 
the command line, perhaps 
utilising the Startupltems folder 
— that would be pretty well the 
only sort of way to do this sort 
of thing without logging in. 

However, you can log in 
without necessarily feeling like 
it! The trick is to use Fast User 
Switching. Fast User Switching 
allows you to log in and then 
proceed to a new login window 
while leaving the initially logged 
in account logged in. 

First, enable Fast User 
Switching in the Accounts pane 
of System Preferences — it's in 
Login Options A. You'll then 
have a menu with your name, 
shortname or user picture, 




which allows you to select 
Login Window B — this 
switches out of the current user 
to a log in screen. If you enter 
the details of the first logged in 
user, you get switched back 
into its login. 

You could use this to set up 
the download, leave the 
machine unattended, but in a 
state where anyone (including 
you) can log in and do 
whatever they need to. 
Depending on the download 
software you're using, you 
might be able to schedule the 
download within the application 
— otherwise, you can use cron 
(controlled by the freeware 
CronniX (see “Hot links”) to 
open the AppleScript/shell 
script/Automator script to 
perform the download. 



access the base station's 
network — click on the Access 
Control heading within AirPort 
Admin Utility, click the little + 
button, then press This 
Computer — the Mac's AirPort ID 
and name (from the Sharing 
preferences) will be auto-entered 
for you B. Click OK then Update 
and the base station will restart. 
This ID is the same for both the 
Mac and Windows sides, so you 


only need to do this once. 

An important note is that it is still 
possible for someone with the 
appropriate skills to sniff the 
wireless traffic and fake the 
network ID — given the size and 
density of the Australian 
population, it's much less likely 
than, say, New York, but it is 
important to know it's a 
possibility. 

The other option is to get a 
cheap USB wireless dongle and 
install and configure it on the 
Windows side for full WEP (or, 
even better, WPA) access for 
security. 
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Knowledge of fonts 



■ I argued strongly for our 
small publishing business to 
run solely on the Mac platform. 
We have encountered what 
can best be described as 
“flaky fonts”. Documents 
mocked up on one machine 
open up with different fonts on 
another (Arial Black changes 
to Arial Regular, or Arial 
changes to Helvetica). This 
has been a particular problem 
when I have upgraded to a 
new machine (G4 Cube to 
Power Mac G5). 

I have performed the various 
checks (permissions, clean 


installs) and yet this 
phenomenon persists. 

The future of Macs in our 
business is under serious 
threat as I am having to 
endure a barrage of "This kind 
of font issue wouldn't occur 
under Windows" comments on 
a daily basis! 

Rob Moody 
via internet 

Dealing with fonts on Mac OS X 
could probably be covered by a 
magazine all to itself — although 
Mac OS X has great font support, 
it's also a minefield when trying to 
get things set up right. 

The first thing to look for is 
conflicting fonts, and you'll need 
to look in several locations for 
them. They might be in the Fonts 
folder in the Library folder on 
your HD, or they might be in the 
Fonts folder in the Library folder 


in the user's home folder. They 
might also be in the Fonts folder 
in the Classic System Folder on 
your HD. 

Try to get these folders as 
similar between machines as 
possible, and also make sure 
you're using the same version of 
your applications in case that's 
introducing discrepancies. 

Make sure you don't do 
anything with the folder called 
System on your HD — this is the 
area which can most cause 
system instability if you do 
something wrong in there. 

You may also want to 
investigate font management 
utilities such as Suitcase Fusion 
(see “Hot links”). 

In fact, Extensis has a "Best 
Practices for Managing Fonts 
in Mac OS X" document 
available as a free download 
(see "Hot links”). 


Network glossary 

Beginners 
start here 

■ Networking is one of those 
areas where there's a plethora 
of terms and acronyms, and 
it's not always clear what's 
what — especially when 
different names can be given 
to the same thing. Let's try and 
clear the air a little with some 
basic wireless and networking 
terms that may cause 
confusion. 

802.11 b: 11 Mb/s wireless 
networking. 

802.11 g: 54Mb/s wireless 
networking, but shorter range 
than 802.11b. 

Ad-hoc: A wireless network 
which is established by a 
computer rather than by a base 
station/access point. Allows 
other computers to connect to 
the establishing computer for 
networking services such as 
filesharing or internet sharing. 


AirPort: Apple's name for its 

802.11 b-capable hardware. 
AirPort Extreme: Apple's 
name for its 802.11 g-capable 
hardware (and future 802.11 n- 
capable hardware). 

AirPort ID: Apple's name for 
the MAC Address of its 
wireless hardware. 

Hex key: Hex is short for 
Hexadecimal, a base-16 
counting system whose 
numbers are represented with 
the digits 0-9 and the letters A- 
F. WEP and WPA password 
may be entered as "hex keys" 
in some wireless routers. 
Infrastructure mode: When a 
wireless network is established 
by a base station/access point, 
as opposed to an ad-hoc 
network. 

MAC Address: Not Mac as in 
the computer from Apple, but 
an acronym for Media Access 
Control — the MAC Address is 
a unique identifier given to all 
Ethernet-based interfaces, 
including wireless ones. 


SSID: Service Set IDentifier — 
the name given to a wireless 
network to distinguish it from 
other wireless networks. The 
SSID can be hidden 
(sometimes referred to as 
non-broadcast of the SSID) to 
increase wireless network 
security (to prevent casual 
access by passers-by). This is 
the same as creating a closed 
network in AirPort base 
stations. 

WEP: Wired Equivalent 
Protection — the original form 
of encryption used in wireless 
networks. Is relatively easily 
cracked. WPA is favoured 
where available. 

Wi-Fi: Wireless networking 
protocols such as 802.11 b and 

802.11 g and their Apple 
equivalents, AirPort and 
AirPort Extreme. 

WPA: WiFi Protected Access 
— a new form of wireless 
encryption much harder to 
crack than WEP. WPA2 is an 
improved version. 


Title bar shortcut 

Microsoft 

Readertip 

■ In lots of OS X 
applications you'll see a little 
document icon in the title 
bar of document windows. 
That icon isnt there just to 
look pretty — it has some of 
the same functionality as the 
Finder. For example, when I 
download photos from my 
camera I end up with dozens 
of photos all opened at once 
in Photoshop. See a photo I 
like? I just click and hold for 
a second, then drag that tiny 
icon from its title bar straight 
into a folder on my desktop. 
The actual file moves to 
where I drag the icon. 

And just like in the regular 
Finder, if you hold down the 
option key it will duplicate 
the file, and holding down 
option will generate an alias. 
Mark David 
Darlinghurst NSW 



Each month, Microsoft 
gives a free Notebook 
Optical Mouse valued at 
$70 to the Australian 
Macworld reader who 
submits the best tip. Sized 
for mobility and designed to 
be noticed, Microsoft 
Notebook Optical Mouse 
3000 offers great comfort 
for either hand and is 
always good to go. E-mail 
your tip, together with your 
name, address and phone 
number, to matthew.powell 
@niche.com.au All reader 
tips published 
become 
the sole 
property 
of Niche 
Media. 
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Reviews of the latest computer books. 




Hot Links 


Not born yesterday 

T HIS month we're looking at three books from the In Easy 
Steps series aimed specifically at seniors, here defined as 
those over 50. With larger type for easy reading, generous 
use of full-colour illustrations, avoidance of technobabble and based 
on compact, easy-to-understand tutorials, the books take a friendly, 
non-threatening approach. The downside, and it's a serious one, is 
that they are all heavily Windows-based. So if you were perhaps 
contemplating any of these titles for yourself or as a gift to a senior 
friend you might like to consider my (admittedly subjective) “rele¬ 
vance for Mac users” ratings. 

Computing For Seniors In 
Easy Steps steps methodically 
through a whole raft of topics that 
people of “a certain age” might be 
interested in. Quickly learn the 
basics, play a few little games, and 
have an introductory look at docu¬ 
ments, pictures and music. Surf the 
web, send e-mail, do a bit of on-line 
shopping, and manage your 
finances, photographs and collections. But there's not a Mac in sight 
or even a mention in the index. The only use I could see for Mac 
users would be for those running Windows on an Intel Mac via 
Parallels or Boot Camp. 1 out of 10 . 

Internet For Seniors In 
Easy Steps carries the same 
caveat, to an extent. Everything is 
based on Internet Explorer for 
Windows, but there are lots of inter¬ 
esting topics covered of which Mac 
users born before 1957 can easily 
take full advantage. Besides, when 
you're operating at a fairly basic 
level, there's not that much differ¬ 
ence between browsers. So assuming you've got Safari or similar 
under control, go straight to the third chapter and get some on-line 
help with crosswords, anagrams and sudoku. Access the limitless 
reserves of information in web encyclopedias, libraries and literary 
classics. If you're into chess or bridge there are plenty of interesting 
sites for you to explore, and lots of choices for TV, radio, films and 
theatre. Art buffs can visit the Sistine Chapel, take drawing lessons, 
learn origami or improve their knitting. Other topics, widely 
supported with ample web references, are travel, genealogy, digital 
photography, web based e-mail, web site and blog creation. 7 out 
of 10. 


Author Michael & Sue Price 
Publisher Computer Step 
ISBN 1840783184 
RRP $34.95 



Author Sue Price 
Publisher Computer Step 
ISBN 1840782900 
RRP $34.95 



computerstep.com/ 

For the In Easy Steps series 

www.tidbits.com 

Take Control e-books 


Digital Photography For 
Seniors In Easy Steps 

although again, almost exclusively 
Windows-based, is mainly to do with 
cameras and photography and less 
with operating systems. And it does 
tell you how to download photos 
from your camera into iPhoto. After 
a quick explanation of the basic 
jargon, there's good advice on 
choosing the right camera and operating the controls. Learn how to 
insert a memory card and batteries, and how to inspect the photos 
you've just taken and delete the ones you no longer want. Two very 
useful chapters are full of tips for family portraits and groups, day 
and night photography, and shooting landmarks or wildlife. Then it's 
back to the computer. The author's editor of choice is Photoshop 
Elements, which is virtually identical on both Mac and Windows. 
Here you are shown how to enlarge and shrink photographs without 
losing quality and how to prepare images for print or the web. 
Moving deeper into Elements you'll soon be able to adjust expo¬ 
sure, add sharpness, use cropping to highlight the important areas 
and the airbrush to remove unwanted features. The section on 
sharing photos on the web only offers the Windows path as do the 
chapters on printing, slide-show creation and burning to disk. There 
are plenty of books on digital photography for beginners that cater 
better for Mac users. 5 out of 10. 


Author Nick Vandome 
Publisher Computer Step 
ISBN 1840783214 
RRP $34.95 



PS. 


Poser 7 Revealed — the e frontier Official Guide is 

a new book for a new version of the app. Just as the latest version 
of Poser appears on the market so does the latest revision of Kelly 
L. Murdock's definitive reference work. All new features are 
covered and at over 500 pages, everything else that Poser has to 
offer. If you prefer the "jump in at the deep end” tutorial approach 

then perhaps think again. Here 
you get simple explanations 
followed by supporting exer¬ 
cises to reinforce what you 
have just been told. If this is 
your style and you're with 
Poser for the long haul this 
book could earn its keep. 


Author Kelly L. Murdock 
Publisher Thomson 
ISBN 1598632965 
RRP $52.95 



Keith has been a Mac addict since 1984 and still can’t fathom 
why there is anyone who isn’t. 
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Sarotech 


HipGizmog abicjs 

the hippest products for your portable lifestyle solutions 



3.5” Hardbox e-SATA, Firewire 800 & USB 2.0 

Luxurious design with advanced aluminium | Oxford 924 Chipset 
Built in Power Supply | Up to 3 Gbps | Fanless - low noise 



Cutie DX 

Easy backup with “One Push” | Scheduled backup 
with software | Write protection switch 
Available in USB 2.0 & Firewire 400 | Luxurious Design 
No external power required 



HD Digital Jukebox DVP-570HD 

HD Movie Playback | Network Supported | USB 2.0 Host 
DVI for high resolution Video | Pivot LCD Display 
Digital Audio Jukebox | Built in FM Transmitter 
e-book supports text files 



Design 


• 2006 Good Design Award 

• 2006 Venture Design Award 

• 2006 Australian Design Award 


• 2006 Venture Design Award 


2.5” Multimedia Player DVP-260 

Play your Video and Audio files anywhere you go 
Powerful Car AV System | Compact & Stylish | Control Buttons 7 
different modes | Perfect 5.1 Ch surround sound 
Supports various video formats AVI, DAT, MPG, VOB, ISO, IFO etc 
Built in FM transmitter | Also works as a USB 2.0 storage device 


HipGizwoS 


Sarotech 2 year Warranty on all Sarotech casing | 5 years Warranty on Hard Disk Drives 


For stockists and all enquiries phone | 03 9553 7175 

web | hipgizmos.com email | sales@hipgizmos.com fax 103 9553 7275 





























o " introducing the all new 

dlo transdock :: road ready music & motion 


Latest generation of the award-winning TransPod, the best-selling way to play 
and charge your iPod on the road 

No installation required; simple to move from car to car 

Powerful integrated antenna for even stronger iPod transmission through your FM radio 
Now with video output for showing iPod downloads on your mobile video system 
Built-in USB connection to simultaneously charge your cell phone or other electronic device 
Enhanced design with more flexible mounting arm 

Two interchangeable faceplates included; others available for purchase online 
Four assignable presets and indigo blue backlit LCD display for ease of operation 





fiSr m Pima- 
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r f ^imorld your ipod :: your lifestyle :: your choice $5 
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nyy r>iwona your ipod :: your iitestyie :: your choice 

Available from all major retailers For local resellers contact hipgizmos.com For more product details visit dlo.com 


phone 03 9532 3300 fax 03 9532 3211 email sales@iworldaustralia.com.au web iworldaustralia.com.au 






Ratings key 

Outstanding 

Very good 

Good 

Flawed 

Unacceptable 

Dangerous 




/WWW lab: Webcams 
for the Mac 

No visible means of support 

A LL your friends are busily chatting to each other online, 
so you decide to join them. So far so good, using iChat 
or Microsoft’s MSN or maybe Yahoo! Messenger, you’re 
right there with the in-crowd. Then someone suggests turning on 
their webcam so you can have video with the chat, just like they 
do on Star Trek. If you’re sitting in front of a Macintosh built 
after 2005, one click and you’ve joined the fun. But what if your 
Mac was built before 2005? 

No problem, just plug in Apple’s iSight camera, providing you 
decided to buy one before December 2006, when the item myste¬ 
riously disappeared from the store shelves. Unconfirmed rumours 
claim the European Union had problems with some of the 
hazardous materials in the original iSight camera, causing Apple 
to decide to discontinue production worldwide. Apple isn’t 
commenting. Regardless of the reason, you can no longer buy a 
webcam for your pre-2006 Macintosh from Apple. But hey, those 
Windows dudes have all got webcams, 
why not use one of those? 

Short of buying an iSight camera 
second-hand, your only choice is to 
acquire a third-party webcam. 
However, very few come with 
Macintosh support, and nearly all of 
them are designed for USB connec¬ 
tion, rather than the FireWire port 
used by the iSight. Surely somebody 
out there would have spotted this 
gaping hole in the market and plugged 
it with some clever code? Indeed they 
have, and AMW Lab discovered two 
such outfits, IOXperts and Sourceforge. 




We evaluate, 
rigorously test 
and give detailed 
assessments of 
new-release 
software and 
hardware. 


iDCam 

■ Type 

USB Webcam 

■ Rating 

m 

■ Pros 

Works with either driver 

■ Cons 

Fewer features than some other models 

■ RRP 

$99 

■ Manufacturer 

iDCam 

■ Distributor 

Try & Byte 02 9906 5227 

■ Reviewer 

Ian Yates 

■ Hot links 

www.tryandbyte.com.au 
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Test drive. 



IOXWebcam X 

Macam 

VChat 

■ Type 

USB and FireWire webcam driver 

USB webcam driver 

Chat client 

■ Rating 

\\\\ 


m 

■ Pros 

Free download allows 30-minute sessions 

Open source 

Free 

■ Cons 

Supports fewer cameras 

Delayed support for latest cameras 

Some advertising 

■ RRP 

SUS19.95 

Free 

Free 

■ Developer 

10 Experts 

Sourceforge 

Cu-Seeme 

■ Distributor 

Available online 

Available online 

Available online 

■ Reviewer 

Ian Yates 



■ Hot links 

www.ioxperts.com 

webcam-osx.sourceforge.net 

vchat.cu-seeme.org 



A lifeline for chatters, ioxperts will 

let you download its IOXWebcam X for 
Mac OS X and use it for periods of up 
to 30 minutes at a time for free. If you 
need more continuous use than that, 
you’ll need to pay the $US 19.95 asking 
price for unlimited use. Sourceforge, 
on the other hand, is an open 
source outfit, so you can down¬ 
load its macam driver and use it 
for no charge without any restric¬ 
tions beyond those imposed by the open source community. 

Unfortunately, writing a driver for a webcam requires intimate 
knowledge of the chipsets used to build the camera, so the latest 
and greatest webcams on the market are unlikely to have Macintosh 
drivers available immediately, even from the third-party and open- 
source coding houses. The good news is that once a driver for a 
particular chipset is working, the web sites of IOXperts and 
Sourceforge will list the camera as supported, and other users who 
may have a different vendor’s webcam soon discover if the chipsets 
inside are the same as some other vendor’s kit. For that reason, you 
will see webcam entries on the web sites marked “works” alongside 
others marked “should work”. 

If you decide you want to use a “should work” webcam, make 
sure you can return it if it doesn’t work — or better still, borrow 
one from a Windows user and try before you buy. For skilled 
coders or the brave, Sourceforge provides the source code for 
macam, so you can change the code to suit the chipset inside 
your chosen webcam, and become an open source hero by 
uploading the improved version for everyone else to enjoy. 


Testing — not an easy thing, amw Lab attempted to 
acquire webcams listed on either of the two web sites marked 
“works” but they had all been superseded by better models, so 
we asked the vendors to supply webcams which were marked 

© 0 ^ lOXperts Camera Identifier 

Camera: USB Webcam - lOXperts r } 


Camera Name: USB Webcam - lOXperts 

Unique ID: 104CC811.6000.3937.256E.0 

< Register ,) • Apply • 1 Save 


“should work” or “in progress”. Creative, Logitech and Microsoft 
all supplied webcams - however, they all advised us there was no 
Macintosh support, and they didn’t think we’d have much 
success. They were right. Try ft Byte sells a USB webcam which 
does work with both macam and lOXperts drivers, but it ships 
without those drivers on the CD. You need to download them 
yourself. We also unearthed an ancient Logitech webcam from 
the cupboard of useful but rarely used items, and it also worked 
with both drivers. Second-hand computer fairs, eBay and the 
Trading Post might be good places to shop. 

Installing either of the drivers is straightforward, with the lOXperts 
version having its own installer, while the macam requires you to 
drag the driver to the QuickTime folder inside the Library folder. 
You won’t find QuickTime in the Library folder in your user area - 
you need to go to the higher-level system-wide Library folder, which 
will require you to provide an administrator password. Removing 
the maccam driver is simply a matter of dragging it out of the 
QuickTime folder and into the trash. The lOXperts driver can be 
uninstalled if required, by running the uninstall script found on the 
web site. Whichever driver you choose to keep, be certain to remove 
the other one to avoid any infighting between them. 

Blit wait — there’s more. After choosing a webcam that 
works, loading the drivers, and running the supplied mini-appli¬ 
cations to test them, you might think you can re-join that iChat 
session and be once again as cool as your friends - but you’d 
be wrong. iChat will only work with FireWire webcams, not 
your recently installed USB webcam. Curses. Never fear, the 
wonderful world wide web will save you yet again. What you 
need is a $US10 application enhancer from Ecamm Network 
called iChatUSBcam which tells iChat to stop being so fussy. 

Alright! Now we’re talking - and watching - along with 
owners of newer Macintoshes and Windows users. But what’s 
this? Some of your friends use MSN for instant chatting. And 
although Microsoft makes a version of MSN for the Mac, and it’s 
a free download, what they didn’t do was include support for 
webcams — that’s only for Windows users. Looks like we’re back 
to the web again looking for a solution. Sure enough, there are 
several to choose from and we tried, and liked, Mercury 
Messenger, which connects directly to MSN and supports 
webcams (why Microsoft can’t is beyond us). 

If you’re a fan of the CU-Seeme video conferencing application, 
you’ll be pleased to know that there’s a Mac OS X version called 
VChat available, and the good news is that it also works just fine 
with any USB webcam supported by either of these drivers. 
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Mercury Messenger 

iChatUSBCam 

MSN client supporting video 

Utility for iChat users 

m 

m 

Freeware; allows video chat on MSN, which 
Microsoft’s own client doesn’t 

Essential for USB webcam support in iChat AV; 
inexpensive 

None 

Not free 

Free 

SUS9.95 

Mercury 

Ecamm Network 

Available online 

Available online 


www.mercury.to 

www.ecamm.com 



A real drag, macam is free and open-source software, and installing it is as simple as dragging to 
your Applications folder. 


Australian Macworld’s buying advice. For the easiest solution to your webcam 
needs, buy one with the Macintosh logo on the box, such as the iDCam offered by Try ft 
Byte. If you want a webcam with more features, spend some time hunting the web sites of 
IOXperts and Sourceforge, choose a shortlist from those marked “works” and then back that 
up by looking for online users who can confirm that your chosen model does indeed work 
as advertised. Of course, you could always upgrade to a nice new Macintosh with built-in 
iSight and avoid the problem entirely. ^ 


So much to choose from. Don’t be intimidated by VChat's many options. It's really simple to use. 


060 


Reflectors 


J 


Reflector Settings 


Reflector Name Self-Reflect 


Sort By Name 


** VChat Home * 
Self-Reflect 


Address localhost 
Conference ID 0 
Access Count 3 


Max Send (Kbps) 20 
Max Receive (Kbps) 60 


Access Date Fri, 9 Mar 2007 16:58:05 


Local Settings 


User Name Fred 


Source Cam... 


Motion JPEG A 


( Picture-in-Vid ^ Codec MJPG 
Brightness 


Send Size Normal 


, V. 


Quality Normal 


Hide Connect 


' Video Settings Codec Settings 

CPU(%) 13.25 



Send Video Size 160 x 120 Video (FPS) 4.8 

2 Quick Connect ( Apply ) 


All your business 
processes in a 
single application 



Accounts 
Job Costing 

Contact Management / CRM 
Point of Sales 
Stock Control 
Service and Repairs 
and more... 

Suitable for businesses of any size 


HansaWorld Australia Ltd. 
Tel: 0418 601 868 
Email: wood@hansaworld.com 
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DESKTOPCREAI AWARDS2007 

GRAB 

YOUR SHARI 
OF $30,000 
IN CASH! 

Find out more at 

www.create 

awards.com.a 


Principally sponsored by: 
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■ Type 

Professional photography application 

■ Rating 

m 

■ Pros 

Many bug fixes; more-flexible approach to supporting 


new Raw formats 

■ Cons 

Inadequate printed documentation; needs more zoom 


options and keyboard shortcuts for adjustments; adjusting 


large Raw-format images requires a fast Mac and a 


high-end video card 

■ OSX 

10.4.8 

■ Processor 

Universal 

■ RRP 

$449 

■ Publisher 

Apple Computer 

■ Distributor 

Apple Australia 133 622 

■ Reviewer 

Jim Heid 

■ Hot links 

www.apple.com/au/aperture 


Aperture 1.5.2 

Update fixes glitches, adds flexibility 

L ESS bitter, more sweet: with each update, Aperture, Apple’s 
professional photographic workflow and management soft¬ 
ware, has become that much better. 

That’s certainly the case with the latest update, version 1.5.2. 
The new version is designed to improve reliability and perfor¬ 
mance in contact-sheet printing, smart albums, watermarks, the 
Lift ft Stamp feature, image export, and file management. This 
is the best and most usable version of Aperture so far. But before 
I get to its enhancements, let’s catch up on some previous 
episodes of As Aperture Turns. 

Buggy Updstes. Last October, Apple released Aperture 1.5. It 
was a significant improvement on version 1.1.2, with a far more 
flexible approach to photo library management, new image- 
adjustment features, integration with Apple’s iLife programs, and 
more. Better still, Aperture 1.5 was a free update for users of 
previous versions. And for newcomers, Apple cut Aperture’s price. 

On the downside, Aperture 1.5 had bugs, some of 
which were potentially serious. And one of Aperture 
1.5’s best new features - the ability to create fast¬ 
loading preview versions of large images — was 
implemented in a way that could cause the program 
to slow to a crawl. 

Apple addressed these problems last November 
with the release of version 1.5.1. At the same time, 

Apple introduced a free, fully functional, 30-day trial 
version of Aperture — an ideal way for prospective 
buyers to discover Aperture’s unique approach to 
digital image editing and, at least as important, gauge 
how well Aperture would run on their systems. 

While Aperture 1.5.1 fixed version 1.5’s bugs, it 
introduced new bugs of its own. And the free trial version was 
based on Aperture 1.5, so anyone who downloaded it wasn’t 
seeing the important performance enhancements of version 1.5.1. 
Now Aperture 1.5.2 is out, and it fixes the bugs from version 
1.5.1. Plus, the free Aperture trial version is now based on version 
1.5.2, so prospective buyers can get an accurate preview of the 
Aperture experience. 


WhBt’S new end fixed. Aperture has always relied on Mac 
OS X’s Core Image technology to decode Raw files. The draw¬ 
back of this approach is that users of the latest digital cameras 
would often have to wait until Apple released a Mac OS X update 
in order to have Aperture work with their images. 

This is no longer the case. Last November, Apple released 
Digital Camera Raw Support Update 1.0.1, a small download 
that enables Mac OS X to support Raw files from Nikon’s D80 
digital SLR and other new cameras. Aperture still doesn’t 
support as many Raw formats as Adobe Camera Raw, but it 
does support the most popular Raw-capable cameras. Equally 
significant, the Raw Support Update shows that Apple is willing 
to respond quickly when the market demands support for a 
new camera - users won’t necessarily have to wait for a Mac 
OS X update. 

The most annoying bug introduced in Aperture 1.5.1 involved 
printing photo contact sheets. If you had cropped a photo, it 
would appear squished on the contact sheet. This is fixed in 
version 1.5.2. And Aperture’s watermarking feature, which lets 
you stamp photos with a logo or text, is more versatile in 1.5.2 
than in previous versions. Apple also fine-tuned the workings of 
smart albums to provide finer control over where a smart album 
searches, and it fixed some glitches in Aperture’s Lift 8t Stamp 
batch-processing feature. 

What stayed the same. Some items I cited in my previous 
reviews were not addressed in the current update. For example, 
I’d still like to see more keyboard shortcuts for image adjustments, 
as well as more image-zooming options. Aperture still can’t import 
XMP-format sidecar files (a separate file that stores image meta¬ 
data, such as exposure settings), a capability that would make it 
easier for users of other Raw-processing software to migrate to 
Aperture. Apple contends that this doesn’t affect a majority of 
users, but there is a vocal minority on Apple’s discussion boards 
who would like to see it. 

Aperture’s printed documentation is still inadequate. Apple 
greatly expanded Aperture’s electronic docu¬ 
mentation when it released version 1.5 — by 
roughly 700 pages. If you enjoy reading 
hundreds of pages on screen, please raise 
your hand. 

And Aperture is still demanding when it 
comes to system requirements, particularly 
the performance of your Mac’s video card. 
This isn’t a drawback; it’s a side effect of 
Aperture’s groundbreaking design. Read the 
advice we published in our review of version 
1.5 - and try version 1.5.2 on your system 
before you buy. 

Australian Macworld’s buying advice. Apple has done 

a commendable job of listening to users’ requests and 
complaints, delivering seven updates within 12 months. While 
there’s room for Aperture to grow, version 1.5.2 brings the 
program even closer to fulfilling its promise as the start-to- 
finish, import-to-output hub of professional and advanced 
photographic workflow. ^ 
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Test drive. 


■ Type 

Professional photography application 

■ Rating 

m 

■ Pros 

Excellent photo-management and -importing capabilities; 
strong editing functionality, including innovative Targeted 
Adjustment tool and intuitive Spot Removal brush; good 
printing and Web creation features; performs well across 
wide range of Macs 

■ Cons 

Interface has a few minor inconsistencies; skimpy 
Slideshow module; needs more-comprehensive 
documentation; no secure FTP; image backup options are 
only during import 

■ OSX 

10.4 

■ Processor 

Universal 

■ RRP 

$345; buy before 30 April and save $150 

■ Publisher 

Adobe Systems 

■ Distributor 

Adobe Australia 1300 550 205 

■ Reviewer 

Rick LePage 

■ Hot links 

www.adobe.com 



Photoshop Lightroom 1.0 

An impressive debut 


Simple trick. With the Targeted Adjustment tool, you place your cursor 
on the tone in an image that you wish to adjust and then drag up or down 
to apply the effect. While you have the tool selected, visual feedback is 
provided in the panel: in this case, I’m using the tool with the Tone Curve 
panel (middle left), and Lightroom is telling me that I will be adjusting the 
dark tones in my image. 


A FTER a year in public beta, Adobe has released 
Photoshop Lightroom 1.0, a brand-new workflow tool 
that combines image editing and photo management 
with the ability to produce slide shows, high-quality prints, and 
web portfolios. Like Apple’s Aperture, against which it competes, 
Lightroom is designed as a professional-level product that also 
appeals to serious amateur photographers. 

Five basic modules. Lightroom is built around five modules, 
each of which is set for a particular point in the photographic 
workflow process. Two of them, Library and Develop, are where 
you will spend most of your time, while the Slideshow, Print, and 
Web modules are designed for their appropriately named output 
functions. The program consists of a suite of categorisation, organ¬ 
isation, and editing functions that help refine your workflow and 
perform a variety of editing tasks. Moving between the modules 
is simple: you click on the module name, or, in some instances, 
press a shortcut key that automatically takes you to a module. 

Lightroom’s contextual interface places images at the centre of 
the screen and tools in panels around the edges. You can view 
your photos as a group in thumbnail form, as a small set of images 
in the Survey mode, or as a single image at various zoom levels. 
Panels that let you perform different module-based tasks are 
located on the left and right sides of the screen. At the bottom of 
the screen is the Filmstrip, which displays the current image set. 
Also at the bottom is the Toolbar, which lets you perform editing 
tasks and select images based on rating, colour label, or Pick 
status. The Toolbar also displays information about the image. 

Building your library. The library — your collection of 
photos — is Lightroom’s centrepiece: you can view all your photos 
on screen in the Library module or build subsets of images (like 
albums in iPhoto or projects in Aperture) that let you home in 
on specific groups of pictures for editing. From the moment you 
import images into the program, you can apply organisational 


data to them and select images based upon that data. Some of 
this data, such as keywords and file names, you apply yourself, 
and some of it is metadata that your camera stores with an image. 

Lightroom gives you a number of methods you can use to tag 
or filter your images. You can rate them, set them as a Pick or a 
Reject, colour-code them in one of five colours, apply keywords, 
or use a combination of these methods. You can apply most of 
these tags via keyboard shortcuts to either one image or a group 
of images. 

You can group images into a collection, which makes it easy 
to focus on a particular set of images based on your own style 
and criteria. A Quick Collection mode lets you swiftly add an 
image or a group of images to a temporary collection. This is 
especially helpful when you’re going through a large group of 
images that you might want to add to an existing collection. 

A Survey feature lets you display multiple pictures on screen, 
so you can consider differences in lighting or exposure, for 
example, when trying to choose which image best suits your 
needs. You can also group related images into stacks, which 
reduces the group to a single representative image. 

As you’re cataloguing and organising your libraiy, you can find 
subsets of your photos based on the folder or collection they’re 
stored in, as well as by keyword or metadata information. 
Lightroom’s Metadata Browser, for example, lets you find images 
based on the data embedded in an image at the time it was taken, 
including the camera model or lens used, the file type, the date, 
and various exposure details. 

Editing and enhancing, with Lightroom, you’ll find that 
there’s no single way to make tonal adjustments to your images. 
Initially, this might seem confusing, but ultimately, the variety 
of methods frees you to deal with images in the way that works 
best for your project. 

Lightroom’s editing functionality is extensive and covers most 
of the basics, including complete tonal-range editing, colour and 
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saturation adjustments, precise colour-to-greyscale image conver¬ 
sion (with split toning to create sepia-style effects), sharpening 
and noise-reduction tools, and the ability to correct for chromatic 
lens aberration and vignetting. You can also crop images and 
remove dust spots and other imperfections with the Spot Removal 
tool. There are no masking or selection tools, however; for that, 
you will need an image editor like Adobe Photoshop. Lightroom 
works nicely in conjunction with Photoshop too, preserving 
image edits as you go back and forth between the programs. 

Lightroom’s Tone Curve panel and histogram offer feedback 
about your image as you move your cursor over the panels; this 
feedback is really useful in determining how much latitude you 
have in adjusting an image before you begin to generate unnat¬ 
ural-looking images with muddy shadows and overblown high¬ 
lights. And, in the spirit of letting you achieve the same result 
with different methods, you can simply click and drag in the 
histogram to adjust the exposure, the blacks, or the highlights; 
or you can use the respective sliders underneath the histogram. 
(The same is true for an image’s tone curve.) 

Lightroom also features a Targeted Adjustment tool, which lets 
you click directly in your image to adjust the areas you want. No 
more woriying about where a tone is on the Tone Curve or in the 
histogram, or how much colour you need to remove to desaturate 
a portion of an image. With the Targeted Adjustment tool, if you 
want to make the reds in an image less saturated, you just click 
on the red portion of your image and drag the cursor down until 
you get the effect you desire. It’s that simple. 

With Lightroom, you don’t have to worry about making a 
mistake and altering your original file, because, as you edit a 
photo, Lightroom keeps track of what you’ve done and stores 
those edits in a separate file, leaving the original intact. Your 
edits appear seamless, but you can always get back to your orig¬ 
inal image. If you want to work on different versions of a file, 
you can use Lightroom’s Virtual Copies or Snapshots feature to 
create different versions, with different editing states, without 
significantly increasing the size of your image library. 

Any editing changes you make to an image, from cropping to 
exposure adjustment, you can copy and apply to another image, or 
even a group of images. A smartly designed Copy Settings dialog 
box displays 27 options; you click on the functions you want to 
apply, and then paste those settings onto any image in your libraiy. 
A similar command works when you have a group of selected 
images. When you have the image the way you like it, you click on 
the Sync Settings button and the same dialog box pops up, letting 
you apply only the changes that you want to make. 

Lightroom has the most recent version of Adobe Camera Raw 
built in; it supports more than 150 digital cameras, but you won’t 
even notice it, because you process Raw images the same way 
you process any other image. You still get all the capabilities of 
Raw processing without having to go through the Camera Raw 
dialog box. And you won’t notice a speed hit when Lightroom is 
building previews from Raw images. 

Getting photos out of Lightroom. slideshow is the 

simplest of Lightroom’s modules — if even a bit underwhelming: 
you can take a group of images and easily produce slide shows, 
with music, against a background. You can add text and meta¬ 


data to slides, as well as music from your iTunes libraiy, but you’re 
limited to a single transition style, and the only export option is 
PDF, which means that you’ll lose your transitions and your music. 

On the other hand, printing from Lightroom is a dream. The 
editing panels in the Print module are plain, but they let you 
create custom page grids for anything from a single image on a 
custom layout to contact sheets with metadata and text overlays. 
You can save your templates as presets and apply them at will. 
When you print, you can apply one of three levels of sharpening, 
and the colour-management options are straightforward and 
uncluttered. 

In the Web module, Adobe’s acquisition of Macromedia pays off 
handsomely. In addition to a good selection of HTML templates, 
Lightroom features a few customisable Flash templates that let 
you create portfolios with some pizzazz. As is the case with the 
Print module, you have some layout flexibility - you can adjust 
the colour palette, the number of cells on an index page, the meta¬ 
data you include with your web pages, and so forth. 

There are still a few places where Lightroom needs work. Some 
keyboard shortcuts having different meanings in the Develop and 
Library modules; you can rename an image only in the Library 
module; there is no Secure FTP option for uploading galleries to 
the web; and the jumpy behaviour of the Filmstrip window, 
which, when hidden, often pops up abruptly when you’re trying 
to access a tool on the Toolbar. I also found the documentation 
a bit too abbreviated: while it’s fine to discover things on your 
own, a complex program should have a more thorough manual. 

And some people will be put off by Lightroom’s overly modal 
interface — one in which you must move from one module to 
another before you can perform a specific task. This is in stark 
contrast to Apple’s Aperture, whose more free-form approach lets 
you edit an image no matter where you might be in your workflow. 

Australian Macworld’s buying advice. Lightroom has 

smart editing features, and, because it seamlessly incorporates 
Adobe Camera Raw, you’ll get the most out of your photos with 
a minimum of effort. With Lightroom’s extensive cataloguing 
and tagging tools, Adobe has made it easy to access your photos 
quickly and painlessly. There are definitely places where 
Lightroom can improve, but, even as it is now, it can help you 
gain control over your ever-expanding photo library. ^ 




























■ Type 

Disc-burning utility 

■ Rating 

m* 

■ Pros 

New interface easier to use; Blu-ray Disc support; better 


audio features; improved archival features; disc 


recovery tool 

■ Cons 

Produces muddy video compared to other video 


export tools 

■ OSX 

10.4 

■ Processor 

Universal 

■ RRP 

$179 

■ Publisher 

Roxio 

■ Distributor 

Available at many retailers 

■ Reviewer 

Peter Cohen 

■ Hot links 

www.roxio.com 


Toast 8 Titanium 

Wealth of new features 


I don’t envy Roxio. When you’ve got a product that’s as 
mature and well developed as its CD- and DVD-burning soft¬ 
ware, Toast Titanium, you run the risk of introducing feature 
bloat with major new releases — and making an easy-to-use 
program harder than it should be. But I have to give credit where 
it’s due: Toast 8 Titanium adds features and simplifies the inter¬ 
face in such a way that it’s much better than its predecessors. 

Toast 8 Titanium continues to do what it’s always done very 
well; namely, burning CD and DVD media. The new release adds 
a slew of new features that just about eveiy segment of the Mac- 
using public will find useful - everything from integration with 
TiVo DVRs (digital video recorders, unfortunately not a relevant 
feature for Australians) to support for Blu-ray optical discs. 

Unfortunately, I found the quality of video converted and 
exported by Toast 8 Titanium to be lower than I could achieve on 
my own with applications like Handbrake — images were often 
darker and less distinct. Though I could massage it a bit using 
Toast’s extensive options, I still had a hard time getting results that 
satisfied me. But Toast 8 Titanium is still the best Mac application 
out there for exporting video to a wide range of different formats. 

Blu-ray, Sony’s high-definition optical disc format, is just 
getting started as a consumer product, but it’s also appearing as 
a computer storage format, and it’s not hard to understand why. 
Each 5.25-inch dual-layer Blu-ray disc can store up to 50GB of 
data, compared to 4.7GB of data on a single-layer DVD-R disc. 
But as I write this, Apple hasn’t yet built in support for Blu-ray 
drives, which means you must install software on your Mac to 
get a Blu-ray drive to work. 

Toast does indeed offer this support, and Roxio has extended it 
beyond the confines of the Toast application. Toast Dynamic 
Writing lets you see a Blu-ray disc in the Finder, so you can copy 
files from there as well. Unlike with conventional DVD-R writing, 
you’re not copying files to a cache or alias location. You’re 
writing files directly to the Blu-ray disc in real time, as if it were 
a 25GB or 50GB hard disk drive. 

If you use Toast to bum audio CDs, you’ll find a lot of improve¬ 
ments in that area as well — including some you previously had 
to pay extra for by buying Roxio’s Jam, a separate audio¬ 
recording application. You can now create DJ-style cross-fades 


and transitions, process audio you import from analogue sources 
such as vinyl records and cassettes (to remove hisses and pops, for 
example), normalise volume levels, and trim your tracks. 

Toast 8 Titanium works better as a file archival and backup 
system in this new version, too. As before, you can span data 
across more than one CD or DVD. Toast installs a small Mac OS 
X- and Windows-compatible application called Roxio Restore 
alongside the archived data, so when you want to recover files 
you’ve backed up to CD or DVD, you don’t need Toast to make it 
happen - you just need the disc itself. Toast now keeps track of 
which files you’ve stored on which burned discs using the accom¬ 
panying DiscCatalogMaker RE application, so you can locate 
content more easily once you’ve offloaded it and put the disc 
away. And Toast can even recover files from damaged discs — it 
can read data from CDs and DVDs that the Finder can’t decipher. 

With all this new functionality you might expect Toast 8 Titanium 
to be more difficult to use, but you’d be wrong. Roxio has taken 
pains to simplify the interface. Scaling text effects inside the Toast 
window show you what kind of files you can manipulate using the 
different data, audio, video, and copying features of Toast. The 
developer has also reworked the interface, removing the clunky 
drawer motif of Toast 7 and cleanly exposing all of the major 
features. Instead of the drawers, you’ll now find a Media Browser, 
a floating window that gives you access to the music, photos, and 
video content you want to put on disc, showing you the contents 
of your iPhoto libraiy, for example, or your Movies folder. If you 
have Elgato’s EyeTV DVR software installed, the Media Browser will 
also show you TV shows that EyeTV has archived. 

All these new features do push the envelope a bit in the system 
requirements department. You’ll need a G4 or better running OS 
X 10.4.8 to get Toast 8 Titanium to work. 

Australian Macworld’s buying advice, i ve only 

touched on some of the major stuff that’s changed in Toast 8 
Titanium. This program has dozens of enhancements and 
improvements under the hood. With Blu-ray support, interface 
streamlining, and feature improvements galore, Toast 8 Titanium 
is the best value Roxio has offered in years. ^ 

Disc cleaner. Roxio has taken pains to make Toast 8 Titanium’s interface 
cleaner and more intuitive than before, getting rid of drawers and adding a 
Media Browser. 
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■ Type 

Utility 

■ Rating 


■ Pros 

Saves time; powerful special characters allows complex 
abbreviations; supports application-specific abbreviations 

■ Cons 

Interface is a bit complex; price may seem high to 


some users 

■ OSX 

10.3 or later 

■ Processor 

Universal 

■ RRP 

SUS27 

■ Publisher 

Ettore Software 

■ Distributor 

Available online 

■ Reviewer 

Rob Griffiths 

■ Hot links 

www.ettoresoftware.com 


Typelt4Me 3.1 

Typing time-saver 


T YPING the same thing over and over is not only tedious, 
it’s a waste of time and can lead to errors. 

Enter TypeIt4Me 3.1.1, a utility that’s been around in some form 
since 1989. Think of TypeIt4Me as an intelligent typing assistant. 
It sits silently in the background and monitors every keystroke. 
When it sees a key sequence you’ve previously defined, it replaces 
that sequence with the assigned text. 



Using TypeIt4Me, you will no longer have to type out phrases 
like With best regards at the bottom of each message you send. 
Instead, type wbr and let TypeIt4Me keystroke the rest. 

TypeIt4Me can also repair typos, such as teh for the or alot for 
a lot. While many word processors contain auto-correction 
features, abbreviations you create in TypeIt4Me work in any 
application - unless you don’t want them to. TypeIt4Me can 
create multiple abbreviation sets, any of which you can specify 
for use with a given program, so you could have one set of abbre¬ 
viations for Word and another set for Excel. 

TypeIt4Me can work with dates and times as variables in an 
abbreviation - when you type the abbreviation, TypeIt4Me 
inserts the current date and time. Abbreviations can also contain 
other special codes and characters. For example, you can insert 
a code to position the cursor at a given spot in the text, to move 
the cursor around via the arrow keys, to paste the contents of the 
clipboard, and even to type special characters such as backspace, 
return, and tab. 

All this power comes at a price, however, and that price is inter¬ 
face complexity. The sheer number of options may overwhelm 
new users at first glance. However, most people can use 
TypeIt4Me very successfully without touching most of the 
settings. If you get lost, just click on the question-mark icon (?) 
to access TypeIt4Me’s online help. 

Australian Macworld’s buying advice. If you type a 

lot, you owe it to your fingers to give TypeIt4Me 3.1.1 a try. 1^ 
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Experts in Point of Sale & Inventory Management 
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Compatible 


11 Robust and adaptable...POSdM edges out in front when it comes to ^ ^ ^ ^ 

hitting the ground running and (providing) flexibility for your needs. 
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Plug in a printer & 
barcode scanner 



POS'IM POS-IM is cost-effective, tried, true & proven with thousands of installations. POS'IM 

Easy to Use LightSpeed is ground-breaking, new multi user Point of Sale software. Barcoding options 

Single and Multi User Hansa provides integrated POS, Job Costing, ERP, CRM, Customisable reports 

Multi Store, Multi Site Accounts, Project Management & more . Stock ' |nvoicin g< Debtors... 

Mac and Windows compatible Integrates with accounting 

Suitable for all Retailers & Stock Managers Since 1990 


Call Symbiotic Australia on 03 9895 2999, or email sales@symbiotic.com.au 
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■ Type 

Wireless base station 

■ Rating 


■ Pros 

Significantly faster than previous model; better wireless 

range; simpler configuration; easy printer and hard drive 

sharing across network 

■ Cons 

No gigabit Ethernet; lacks protection for individual folders 

on shared hard drives 

■ osx 

10.4.8 

■ RRP 

$259 

■ Publisher 

Apple Computer 

■ Distributor 

Apple Australia 133 622 

■ Reviewer 

Glenn Fleishman 

■ Hot links 

www.apple.com/au/airportextreme 


AirPort Extreme 
Base Station 


eeo 



AirPort Utility - AirPort N 

0" 1 « S3 # 

AirPort Internet Printers Disks Advanced 


'A Setting Name 

Find a setting 


Internet Connection DHCP NAT 


DHCP Range: ' 10.0. HH 2 .x 


DHCP Beginning Address: 10.0.2.2 


DHCP Ending Address: 10.0.2.200 


New Galaxy Office Fremont 


DHCP Lease: 4 
DHCP Message: 


ZD 


DHCP Reservations: IP Address Description 

10.0.2.100 GlennF 


EE 


© 


( Revert ) ( Update ) 


A better utility. A Summary tab in AirPort Utility’s Manual Setup shows 
settings and allows quick access to make changes. 


Adopts 802.11 n standard 


A PPLE’S new AirPort Extreme Base Station solves three 
major wireless networking problems in one blow: speed, 
range, and configuration. The gateway also makes 
sharing multiple printers and hard drives across a network as 
easy as plugging in a cable. 

This wireless router promises roughly five times the throughput 
and twice the range of the previous model. Because it’s based on 
a new wireless standard, 802.1 In, which incorporates both the 
older b and g standards, it is backward compatible with Apple’s 
earlier AirPort (802.11b) and AirPort Extreme (802.11 g) adapters. 
Best results, however, require leaving b and g standards behind. 

The Base Station’s product name is identical to its predecessor, 
but the unit itself has a radically different form. The alien space¬ 
ship shape is no more; the new Extreme looks like a slightly squat 
Mac mini, making it easier to stack in multiples (although careful 
channel selection may be needed when doing so to avoid inter¬ 
ference). It also sports a three-port 10/100 Mbps Ethernet switch, 
a useful feature for small, mixed wired/wireless networks found 
for years in Wi-Fi routers at a fraction of the cost of Apple’s 
previous Base Stations. 

Speed thrills. With an 802.11n-enabled Mac wirelessly 
connected to the new AirPort Extreme Base Station, we consis¬ 
tently saw speeds of just over 90 Mbps when sending data to and 
from another Mac connected to the Base Station via Ethernet. 
When two 802.1 ln-enabled Macs communicated with each other 



wirelessly through the Base Station, rates reached almost 50 Mbps 
in each direction, but only over 90 Mbps when restricted to a 
single direction, clearly revealing that the new Base Station’s lack 
of Gigabit Ethernet constrains the potential top speed of 802.1 In. 
In comparison, two Macs connected to the Base Station via 
Ethernet can achieve 94 Mbps in each direction. (Ethernet allows 
full speeds in each direction; wireless bandwidth is pooled among 
all transmitting devices.) 

The new Base Station provided high-speed coverage over 
impressive distances - far longer than we have seen with Apple’s 
802.11 g Base Station and similar 802.11 g gateways. For example, 
we took a MacBook up to 33 metres away and 4 metres down 
from a building containing the Base Station — complete with 
intervening walls, floors, and concrete partitions - and still main¬ 
tained a connection with speeds of between 1 and 15 Mbps, with 
an average of 5 Mbps. The highest achieved speeds were 
measured as far as 10 metres away with one intervening wall. 
(Wi-Fi gateways are usually oriented with flat antenna profiles 
that work well when you’re at the same altitude as they are, such 
as the same floor of a building, and much less well when you’re 
above or below, especially when you’re also distant horizontally 
on the same plane.) 

The top speeds we saw required the use of the 5GHz band and 
wide channels, which allow the AirPort Extreme to use twice the 
range of frequency that was available with b and g standards. 
The Extreme can use either the 5GHz or the 2.4GHz band - most 
Wi-Fi routers use the 2.4GHz band only - but Apple doesn’t 
allow wide channels in the 2.4 GHz band to avoid interfering 
with Bluetooth. 

When a network was using 2.4GHz channels (or ranges of 
frequencies) shared by other nearby networks - as many as five 
networks showed up in testing on one channel - we still saw 
typical speeds of 50 Mbps. On unused channels (a rarity in cities), 
we saw rates of 70 to 80 Mbps. 

However, add the transmissions of just one legacy AirPort 
client - one using the older b or g standards - on the same 
network and throughput plummets. In a test with two laptops, 
one containing an 802.11b adapter, and the other an 802.lln 
adapter, both transmitting data at full speed, overall throughput 
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dropped to a range of just a few Mbps to 30 Mbps. In more 
likely scenarios, in which a b or g computer is sending data 
only intermittently, throughput between n hardware should 
remain high. 

A minor glitch arose in our testing: if you have the AirPort 
Extreme set to share a single IP address and connect the Base 
Station to a larger network, throughput to the larger network 
drops to 30 Mbps for 802.11 n and 60 Mbps for Ethernet. 
Throughput on the Extreme’s wireless connections and built-in 
Ethernet switch remain unchanged. When sharing is turned off, 
which is typically the case on a large network, the glitch disap¬ 
pears. And with broadband cable, DSL, or fibre services that 
operate more slowly than 30 Mbps, this problem won’t crop up. 
Apple confirmed and was able to replicate this problem, and is 
looking into a solution. 

Improved utility. Apple took advantage of the release of an 
entirely new model to revamp its aging AirPort Admin Utility as 
well as ditch several related setup assistants and its client-moni¬ 
toring program. The new AirPort Utility neatly combines all those 
features with less clutter. 

Users new to wireless networking will see a streamlined set of 
steps, better than any previous assistant, that let them quickly 
set up a secured wireless network. Advanced users have access 
to more and better-organised settings. 

The AirPort Utility makes troubleshooting much easier, by 
adding a display of configuration problems and tools to fix those 
errors in the Manual Setup’s Summary tab. Each element in the 
Summary tab, such as the Base Station’s channel or network 
setup, is a live link to the appropriate setting within the program. 

Those who want to use DHCP but who run a web server from 
a single IP address shared by the Base Station — or who need 
to access Timbuktu Pro, Personal File Sharing, or other services 
remotely — are in luck. The new Extreme lets you assign fixed 
private IP addresses based on a DHCP Client ID or Media Access 
Control (MAC) address. This fixed address can be coupled with 
improved port mapping controls, which allow inbound traffic 
from the internet to be redirected through the gateway to the 
correct computer on your internal network. 

The new AirPort Extreme supports the newer WPA (Wi-Fi 
Protected Access) and WPA2 encryption methods for both 


personal and corporate networks, as well as older WEP (Wired 
Equivalent Privacy) encryption. WEP, widely considered a 
broken method, is handled with the WEP Transitional 
networking standard, which allows mixing WEP, WPA, and 
WPA2 on the same network for compatibility. We recommend 
using WPA or WPA2, rather than WEP Transitional, where 
possible. (If you choose to deploy an 802.11n-only network, 
security is limited to the most advanced form, WPA2. 
However, all 802.11 n devices support WPA2, so there’s no 
mismatch in technology.) 

Sharing printers and drives. Home users and small busi- 
nesses will find the ability to add and control access to one or 
more hard drives connected via USB (or a separately purchased 
USB hub) a much less expensive option than many of the alter¬ 
natives, such as using a dedicated NAS (network-attached 
storage) drive or using a dedicated computer as a file server. 
And although other gateways let you connect a hard drive, 
Apple’s is the only one that supports the Mac-native HFS Plus 
(Hierarchical File System Plus) drive format and AFP, Apple’s 
Personal File Sharing protocol. AirPort Utility offers a variety 
of access controls to protect the hard drive’s files and folders, 
including setting up user accounts and passwords with read 
only or read and write permission. Individual folders can’t be 
separately protected, however, which prevents the feature from 
being as useful in larger offices. 

A few rough edges remain in the new system. AirPort Utility 
doesn’t always remember Base Station administrative access pass¬ 
words or encryption keys when you change settings. And the 
utility - not the Base Station - crashed during normal opera¬ 
tion many times in testing. However, since 802.11 n is in flux, 
expect several firmware updates very soon. 

Australian Macworld’s buying advice. Apple s new 

AirPort Extreme Base Station may have been a long time 
coming, but it’s worth the wait for anyone whose network 
needs either greater speed or longer distance. While cheaper 
802.11 n gateways are already on the market, none matches 
Apple’s for features or ease of setup. Apple just needs to step 
up to the plate and add gigabit Ethernet to fulfil this speed 
demon’s full potential. ^ 
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Test drive. 


■ Type 

Game expansion 

■ Rating 

HH'/2 

■ Pros 

Two new races, a new profession, new dungeons, new 

continent and other must-have improvements 

■ Cons 

“More of the same” feel to the Draenei and Blood Elves 

■ OSX 

10.3 or later 

■ Processor 

Universal 

■ RRP 

$US40 

■ Publisher 

Blizzard Entertainment 

■ Distributor 

Available online 

■ Reviewer 

Peter Cohen 

■ Hot links 

www.worldofwarcraft.com 


World of Warcraft: 
The Burning Crusade 



A whole new world. The blue-skinned Draenei join the Blood Elves as 
the newest playable races in the World of Warcraft: The Burning Crusade 
expansion pack. 


Renews interest in Warcraft 


B LIZZARD Entertainment is one of Mac gaming’s favourite 
publishers, and it’s little wonder why: It’s one of the only 
mainstream game makers to treat Macs and PCs as equals, 
offering its products for both platforms simultaneously (most 
often, on the exact same discs). So when World of Warcraft hit 
the streets late in 2004, it instantly became the Mac platform’s 
favourite online role playing game. Blizzard has reaffirmed its 
dominant position with the recently released World of Warcraft 
expansion pack, The Burning Crusade. 

The two new playable races in World of Warcraft - the Draenei 
and Blood Elves — are aligned with the Alliance and Horde, respec¬ 
tively. The Draenei are blue-skinned aliens who have crash landed 
on the world of Azeroth after fleeing a vicious enemy who has 
destroyed their homeworld; the Blood Elves are cousins to the 
Alliance-aligned Night Elves, but focused on darker magic and 
better suited for life with the Horde - Ores, Tauren and the Undead. 

Like the other character races you can play in World of 
Warcraft, the Draenei and Blood Elves both have their own 
specialised areas where you can be introduced to the races, a bit 
of their back story, and where you can pretty safely get your own 
character up to a level where it’s advisable to go out into the 
more dangerous realms in this fantasy world. Although both new 
races have their own attributes and technology that make them 
unique in Azeroth, much of the experience is the same as you’ll 
have with every other playable race in World of Warcraft. 

Jewel-crafting is a new profession that’s been unlocked in the 
Burning Crusade. It enables you to take raw gems (which you 
can find by mining or occasionally as loot on the corpse of one 
of your dead enemies) and turn them into magic rings, necklaces 
and other objects that can be used to either increase (or “buff,” in 
adventure gamers’ parlance) your powers or those of other players 
who you’re playing with. 

Another new aspect to the game is something that should ring 
familiar with fans of another, older Blizzard game: Diablo II. The 
concept is “socketed” items — weapons and other objects whose 
attributes can be enhanced by placing a gem or other precious 


item in an available socket. Placing items in sockets may enhance 
the user’s health, for example, or improve a magic user’s intellect 
to make spells more efficient; they can also improve the attack 
power of some weapons. 

Outland is an entirely new continent you can explore, provided 
you have a high enough level character. (Don’t even think about 
it unless you’re into your upper 50s.) This continent, actually a 
fragment of the ore’s homeworld accessible through a dimen¬ 
sional portal, provides experienced users with a playground of 
their own. It’s rife with new dungeons, player vs. player (PVP) 
arenas and quests to participate in. It’s also the land of Wyverns 
- flying mounts that those with enough experience (and enough 
gold) can take and fly wherever they wish. You can’t, for 
example, drop bombs from your Wyvern, but it makes for quite 
a dramatic entrance, and it’s a heck of a status symbol. 

After more than two years, World of Warcraft (and, by exten¬ 
sion, the Burning Crusade) is starting to show its age a little - 
graphics are looking a little too angular, and lighting and shad¬ 
owing effects seem a bit primitive. It’s not as spectacular and 
gorgeous as it used to be. Having said that, it’s still a great-looking 
game, and if you’ve been keeping your account up to date (even if 
you haven’t bought The Burning Crusade) then you probably know 
that Blizzard has updated the game with support for multithreaded 
OpenGL. If you’re using a multiple core Intel-based Mac running 
Mac OS X 10.4.8 or later, this will result in better performance, 
especially in areas populated by large “mobs” or excessive geom¬ 
etry (such as big cities, like the Dwarven stronghold of Ironforge). 

When the Burning Crusade first bowed in January, it was avail¬ 
able exclusively as a CD or DVD pack you had to buy in a retail 
store. Now, however, it’s available for download-all you need to 
do is upgrade your account and buy it online directly from 
Blizzard; it will be downloaded to your machine. You’ll obviously 
need a reasonably fast, persistent broadband connection, because 
the download measures in gigabytes, not megabytes, but it’s a 
good way to get the game if you can’t get to a retail store. 

Australian Macworld's buying advice. The Burning 

Crusade will help to renew interest in World of Warcraft, and 
gives inexperienced players a wealth of new features to explore. 
It’s definitely worth the upgrade. ^ 
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St. Leonards - Digital Colour Printing Centre 

26/2A Herbert St Street. Leonards NSW 2065 
Tel: 02 9922 7288 • Fax: 02 9922 2788 


' 

V Authorised Service Provider 

/ Workshop or on-site service 
/ Average 3-day turnaround 

(for workshop repairs) 

/ Very competitive rates 
✓ Service contracts available 
** SERVICE IS OCR SPECIALITY ** 

Phone (03) 9857 0611 

9 Strathalbyn Street, Kew East, Vic. 3102 


www.synergeticaustralia.com 


SeriTek Int/Ext Serial ATA Controllers 



Now Available: FirmTek 2-Port Serial ATA Card 

Features: PCI card with dual hot-swappable Serial ATA ports 
(internal port & external port versions available) • Supports drives 
larger than 137GB • Serial ATA 1.0 Compliant • Includes Mac OS X 
and PC software RAID support (Mac OS 9 supported with optional 
software) • Built for Mac OS 9, OS X and Win 2000/XP/2003 
Just In: FirmTek 4-Port Internal SATA Card 


TRY BYTE 


www.tryandbyte.com.au 




iPod Trouble? 

Non / In Warranty Repair 

Replacement Screens • New HDs 
New Batteries • Free Quote on iPods 

Parts fitted while you waif 

*See our website for more info @ 

www.macmedic.com.au 

(02) 8962 5757 • For all your Apple Service 

AUSTRALIA WIDE 


Authorised 
Service Provider 


-VMMacMedic 


The J Doctors 


449 Ipswich Rd Annerley QLD 4103 

Brisbane Gold Coast Sunshine Coast Townsville Toowoomba 


Mac Service Centre Now 


Authorised Warranty Service Data Recovery Networking iPod Repair 
Service Provider 24/7 On-Site Service 0401 335 545 

p 3 (07) 3848 9438 (07) 3892 6512 w • www.themacdoctors.com 
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Express Powermac Swuticms 

Full range of upgrades for all Apple Macs. 

• Apple Mac & iPOD Accessories 

• Memory - Desk Top & Laptop 

• External Enclosures & Hard Drives 

• CPU Upgrades \ / 

• Bluetooth Products 

• Video Cards 
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www.epowermac.com.au 

Ph: 07 5S49 2204 ^ 

Firewire is FAST . 

Our delivery is FASTER! 
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MACPOWER PERIPHERALS LTD 


330D Miller Street, Cammeray NSW 2062 

Tel: (02) 99222327 
fox: (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 

Apple Secondhand Reseller 


Full range of Apple Hardware, 
Software & Accessories 


Comprehensive Online Store 
Apple Repairs and Upgrades 
Exceptional Customer Service 

Contact us on 1300 33 10 33 

Apple Authorised Authorised 

WW Service Provider Solutions Reseller 

www.laptopcentre.com.au 
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TRY BYTE 


Distributor | 

http://www.tryandbyte.com.au 


www.synergeticaustralia.com 


New Nationwide 
Remote Support Service 

Nationwide Support 
Using the Internet! 

Fast Response, Secure & Convenient 
No need to pay for travel time, or have 
your computer tied up in a workshop. 

If you have 

• a working broadband connection 
•Mac OS X 10.3 or later 
you may qualify for remote support 

On-Site Mac Service 
Melbourne Based 

We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 

• Wireless Networking 

• Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 
www. macaid .com .au 

Mac , tj ] Aid 


■mocQssist 

Mac OS X solutions and support 


Come and visit our new shop at 
87 Albion St, Surry Hills 

02 9281 4444 

www.maccentre.com.au 


Introducing the iSkin eVo3 - Total Encapsulation Personified 
Made from durable, precision-moulded silicone for a perfect 
fit. Features full-face, ultra clear, scratch resistant screen. 

Available from: 
your local AppleCentre, 
David Jones, Harvey 
Norman, Domayne, & 
www.tryandbyte.com.au 


TRY BYTE 


CD & DVD 

DUPLICATION 


BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 

PH: (03) 9827 6588 


iPOD REPAIRS 


iSnug - Ultimate Protection 
for the iPod nano 


Mac Centre 

• Long & Short term rentals 

• New & Pre-Loved Macs 

• Software & Peripherals 

• On-site Support 

• Trade-in your System 

V Authorised Solutions Reseller 


available for all models* 
Phone (03) 9857 0611 

'Subject to parts availability 


Non-Warranty 
Warranty 


Bad battery? 
Cracked screen? 
Damaged case? 
Failed hard drive? 


To advertise in 
Macworld MacMarket 
Call (03) 9525 5566 
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Speakers from JBL and Harman Kardon 


ivfiglia 



Digital TV Tuner 
Solutions 


Visit Our Online 
Store for these 
products and 
many more. 


www.dvdirect.com.au 

Ph:02 9452 6001 
email: sales@dvdirect.com.au 
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Email: sales@innovision.com.au 

Page: 27 


Canon 

Phone: 02 980 52000 
Fax: 02 9805 2633 
Web: www.canon.com.au 

Page: 84 


Designwyse 

Professional Computer Solutions 


Phone: In Melbourne Call 9706-8858 
Outside Melbourne: FreeCall 1800 334 684 
Fax: 9794 0034 

Web: www.designwyse.com.au 
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Web: www.digidesign.com.au 
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Phone: 0418 601 868 
Web: www.hansaworld.com 
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Phone: 07 3210 6400 
Fax: 07 3210 6444 
Web: www.infinitesystems.com.au 
Email: info@infinitesystems.com.au 

Page: 22 



Phone: 02 8212 5387 
Fax: 02 9427 8688 
Web: www.itbox.com.au 

Page: 25 
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Phone: 02 9669 6900 
Fax: 02 9669 5005 
Web: www.lacie.com/au 
Email: sales.au@lacie.com 
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compnow.com.au 


North Sydney 222 Pacific Hwy, 2065, 

Ph: 02 9951 7979 Fax: 02 9957 4325 Email: 
sales_nthsyd@compnow.com.au, Mon-Fri 
9am -5:30pm, Sat 9:30am- 4:30pm 

South Melbourne 64 Clarendon St, 3205, 
Ph: 03 9684 3600 Fax: 03 9682 2902 
Email sales_sthmelb@compnow.com.au, 
Mon- Fri 9am -5:30pm, Sat 9:30am- 4:30am 



Malvern 1465 Malvern Rd, 3146, 

Ph: 03 9824 8544 Fax: 03 9824 8598 Email: 
sales_malvern@compnow.com.au, Mon- 
Thurs 9am -5:30pm, Friday 9am- 8pm, Sat 
9:30am- 4:30am 


Phone: 1800 028 316 
Web: www.filemaker.com.au 
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Geelong 255 Moorabool St, 3220 
Ph: 03 5223 1550 Fax: 03 5223 2021 Email: 
sales_geelong@compnow.com.au, Mon- 
Fri 9am -5:30pm, Sat 9:30am-1:30pm 

South Yarra 409a Chapel St, 3141 
Ph: 03 9827 5011 Fax: 03 9824 2786 Email: 
sales_chapelst@compnow.com.au, Mon- 
Thurs 10am -6pm, Fri 10am- 7pm, Sat- 
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Chadstone Chadstone Shopping Centre, 
Ph: 03 9568 8655 Fax: 03 9568 2255 
sales_chadstone@compnow.com.au, Mon- 
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Web: www.compnow.com.au 
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Web: www.techtools.com.au 
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Phone: 1300 137 140 
Fax: 1300 137 141 
Web: www.xclusive.com.au 
Email: sales@xclusive.com.au 
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Web: www.region4.com.au 
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Seiko Instruments USA Inc. 

Phone: 1300 788 081 
Fax: 02 9791 3326 
Web: www.siibusinessproducts.com 
Email: sales@smartproducts.com.au 

Page: 21 


Streetwise 

Everything for your Mac 

Phone: 03 9819 2891 

Fax: 03 9819 3902 

Web: www.streetwise.com.au 
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TRY BYTE 


Phone: 02 9906 5227 
Fax: 02 9906 5605 
Web: www.tryandbyte.com.au 
Email: trynbyte@alpha.net.au 
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Something to chew on. 


By Alex Rieneck. 



One way, or the Other. 

T HE other night I was at a performance of the stage play of 
Hedwig and the Angry Inch. The band was thrashing away, the 
star was all over the stage, the sweat was flying, and the back¬ 
drop was cycling huge images germane to the plot, at ever increasing 
speed. It was, as they say, “happening”. It was a great moment. 

And then, suddenly, huge behind the band at the back of the 
stage, the mark of the beast appeared. No, not Satan. What 
appeared was a large grey-and-blue Windows XP error message. 
It must have been two metres wide. It was some variation on 
"Windows Wants an Update” followed by the usual string of crazy 
random numbers. It hung there for perhaps two seconds until the 
audience had just enough time to notice it and 
shift once in their seats, and then, lo and 
behold, a vast mouse pointer appeared and 
clicked the massive "close” gadget. 

The audience breathed a sigh of collective 
relief that was almost audible above the climax 
of the song. It was as if the angel of death 
walked past the stage, and hadn’t stopped. 

The show went on. 

It was an odd moment. It was completely outside the structure of 
what was happening on stage and simultaneously totally normal, 
totally dull. After all, everybody in the audience knew full well that 
such error boxes announce lost work, lost time, endless irritation, 
loss of concentration and all the rest of it. As it was, in spite every¬ 
thing happening on the stage, I spent the next ten minutes of the 
show thinking about Microsoft PowerPoint, and about Windows. 

The first thing I found myself wondering was how anyone could 
entrust a “mission critical” operation to software as prone to being 
hysterical as Windows XR Then again, there are a lot of jobs more 
“mission critical” than mere stage shows being done by Windows 
boxes. There are lifts. Hospitals. Nuclear frigates. 

As I write this, Windows Vista has been out for just long enough for 
the real reviews to start filtering in. The reports of Vista’s incompat¬ 
ibility with BigPond were funny, as far as I was concerned, but the 
litany of printer incompatibilities was only to be expected. After all, 
even OS X has its share of that nightmare. (Printers, in my opinion, 
are a giant plot to sell hairpieces and blood pressure medication.) 

I even expected that Windows’s new Security Centre would be 
described as pop-up-crazy malware that cannot be removed from 
the system — after all, there is no way that Microsoft will ever “beat 
hackers” without driving users mad. And driving people mad is what 


Hot Links 

www.instantvista.com/windows-vista-upgrade.html 

Install Vista from upgrade disks 

www.apple.com/macosx/leopard/ 

Coming soon 

en.wikipedia.org/wiki/Hedwig_and_the_Angry_lnch 

A fine musical 


Microsoft does best, if I am any example. I even expected that 
Microsoft would charge non-US users lots more than US customers. 
Apple helped pioneer that charming little trick. 

The fact that Vista would be heavily “inspired" by Apple was a 
forgone conclusion. Indeed, the fact that in order not to look too 
“inspired” it ended up with a look best described as “turned off by 
users” wasn’t a surprise, either. 

Only two things surprised me, and both showed me again how 
lucky OS X users actually are. First, Windows Vista comes in four 
versions, and some versions won’t upgrade over earlier versions of 
Windows. It’s like a bad dream. Involving real money. Surely, I 
thought, if Microsoft has learnt anything from 
Apple, it should be that “one size fits all” oper¬ 
ating systems are the way to go? Think of the 
money you save at the installation help desk 
by standardising the product. 

The really sick part is the other surprise: it 
has learned. Apparently the Vista disks 
presently available all have all the Vista soft¬ 
ware on them. Apparently, Microsoft foresaw 
the problems in an unclear upgrade path and provided all the neces¬ 
sary software to buy off people who complain really loudly at the 
help desk. Apparently there are guides available on the net (see 
“Hot links") for an entire "clean” install of Vista from the Vista 
upgrade disk, at a saving of literally hundreds of dollars. Apparently, 
the install can be based on a unverified copy of Windows. I still can’t 
get my head around all the implications of this. I try, and find that 
my brain sort of fails. I get error boxes. I get to click on them. The 
show goes on. 

In a lot of ways my job here is to point out shortcomings in 
Apple’s software and hardware and I manage that by being a natu¬ 
rally irritable sort of perfectionist. Just about every month I come 
up with some problem in iPhoto, or in iPods, or in OS X itself, and 
I hope that Apple will take notice and fix it. I flatter myself that some¬ 
times it works. Sometimes it doesn’t. Sometimes I want to head 
butt the people responsible for iPhoto, but mostly I feel like I am 
someone industriously engaged in kicking the goose that lays 
golden eggs. 

Believe me, I do know how lucky I am. ^ 

Alex Rieneck has been a technology commentator since the days 
of the bone abacus. 



You wont need a Soapbox to reach all the 
3D, Digital Photography, Graphics and Publishing 

software you want: Read the full details, view screenshots, 
download demos and buy online. Just visit the one site 
that has the largest range of MacOSX software in Australia... www.xclusive.com.au 
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MAC1 


1300 655 088 

www.mad.com.au 


Available from the all good Apple resellers including 
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The PIXMA MP830 All-in-One - it’s an office in a printer. 

If you have a small business or home office, the PIXMA MP830 All-in-One is your perfect personal 
assistant. It prints, faxes, copies, scans and increases productivity, but it won’t make you a coffee. 
So while you’re making a coffee, let the MP830 organise your paperwork. The Auto Duplex ADF 
allows you to copy or scan double-sided documents, without you having to manually turn the 
page over - think of the time you’ll save. Not to mention the print speed - up to 30ppm in black and 
24ppm in colour. Plus, the dual paper path allows the MP830 to hold up to 300 pages or the freedom 
to move between different paper stocks and sizes at the touch of a button. And because it’s a 
_ - Canon, you know that your documents and photographs will be of the highest 
i lxvlVI/\ quality every time. For more information visit canon.com.au or call 1800 021 167 


✓ AUTO DUPLEX ADF 

✓ PRINTS ON CDS & DVDS 

✓ PRINTS UP TO 9600X2400DPI 

✓ COST SAVING INDIVIDUAL 
INK TANKS 


Cation 

advanced simplicity® 





















